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Happy  New  Year,  and  let's  hope  no  millennium  bugs 
surface  during  the  coming  week.Although  the  law  is 
sometimes  accused  of  being  an  ass,  it  came  to  its 
senses  shortly  before  Christmas.The  reversal  by  the 
appeal  court  of  the  judgement  in  May  1999  by  Mr  Justice 
Latham  against  Source  Informatics  is  a  victory  for  common 
sense  (C&D  this  week,  pl7).The  Royal  Pharmaceutical  Society 
and  the  National  Pharmaceutical  Association  should  now 
rescind  their  advice  to  pharmacists  not  to  supply  anonymised 
prescription  information  to  data  collection  companies. The 
DoH  might  have  been  seeking  to  protect  patients  when  it 
introduced  guidelines  which  said  that  disclosing  prescription 
data  was  breaching  confidentiality,  but  had  the  DoH  lawyers 
thought  through  the  ramifications?  Pharmacists  and  doctors 
use  prescription  data  every  day. They  use  it  to  monitor  drug 
budgets,  for  dispensary  stock  management,  for  patient  screen- 
ing and  for  formulary  development  .The  PPA  uses  it  to  generate 
its  PACT  reports.  Had  the  Latham  judgement  been  upheld 
these  day-today  activities  could  have  been  severely  restricted, 
and  pharmacists  could  have  been  faced  with  'breach  of 
confidence'  actions  by  patients.  Used  properly  on  an  anony- 
mous basis,  such  information  is  a  great  force  for  good  for  both 
patients  and  NHS  drug  budgets.The  DoH  is  being  daft  if  it  really 
thinks  its  use  by  the  pharmaceutical  industry  to  target 
advertising  is  going  to  "add  hugely  to  the  NHS  drug  bill". The 
Government's  own  incompetent  management  of  the 
introduction  of  patient  packs  (p4)  suggests  it  doesn't  need 
industry  help  to  do  that!  A  more  subtle  aspect  is  that  the 
judgement  recognises  that  pharmacists  do  operate  under  a 
Code  of  Ethics  which  imposes  upon  them  a  duty  of 
confidence. This  will  be  important  when  dealing  with  the 
ethics  of  electronic  prescribing  and  access  to  computer-held 
patient  records.  While  big  issues  like  the  RPM  case,  the 
outcome  of  the  generics  inquiry  and  the  Society's  plans  for 
CPD  all  remain  to  be  resolved,  this  judgement  makes  for  a  good 
start  to  the  Year  2000. 
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News 


Government  delay  on 
patient  packs  wastes  £20m 


Maggots  on  FP10? 

The  Welsh  Assembly  is  considering 
allowing  maggots  to  be  supplied  on 
FPU)  for  use  in  wound  treatment 

Dr  Steve  Thomas,  director  of  the 
NHS-run  Surgical  Materials  Testing 
Laboratory  in  Wales  where  the  sterile 
maggots  are  produced,  has  written  to 
the  Assembly  suggesting  the  product 
be  available  on  prescription. Although 
he  has  not  yet  received  a  formal 
response,  Dr  Thomas  said  that  the 
Assembly  is'reviewing  the  situation ". 

The  laboratory  currently  supplies 
about  100  treatments  a  week  to  600 
centres  around  the  country,  but  this 
figure  is  increasing  as  the  therapy 
increases  in  popularity.  Dr  Thomas 
believes  the  figure  could  increase  by  a 
factor  of  four  or  five  if  the  maggots 
were  more  widely  available. 

Because  maggots  are  a  live  biological 
product,  they  fall  between  the  remits  of 
the  Medicines  Control  Agency  and  the 
Medical  Devices  Agency,  said  Dr 
Thomas.  Considered  to  be  an  appli- 
ance, the  maggots  must  be  listed  in  Part 
IX  of  the  Drug  Tariff  to  be  prescribable. 

If  the  treatment  were  allowed,  phar- 
macists would  order  it  from  the  labo- 
ratory for  next  day  delivery  to  the 
patient's  home.  This  supply  system  is 
presently  available  to  hospital  doctors. 

At  ±57  per  treatment  including 
delivery,  the  maggots  are  a  more  cost- 
effective  treatment  than  debridement 
and  dressings  in  some  situations,  said 
Dr  Thomas.  He  is  particularly  disap- 
pointed that  they  are  not  more  widely 
available  in  light  of  their  Millennium 
Product  status. 

Drug  information  web 
site  launched 

A  drug  information  web  site  contain- 
ing daily  drug  information  news,  a  pri- 
mary care  journal  watch,  and  Pharm- 
line  topic  updates  has  been  launched. 

Guy's  Regional  Drug  Information 
service  has  designed  and  developed 
the  site  in  collaboration  with  North 
Thames,  Southampton  &  East  Anglian 
regional  DI  services.  It  includes  publi- 
cations from  four  regional  drug  infor- 
mation services,  a  comprehensive  links 
page  and  One  Stop  Reference  Shop. 

Still  under  construction  the  site  is 
at  www.druginfozone.org. 

Cambridge  Counterpart 

Plecse  note  a  correction  to  the  latest 
update  to  the  Cambridge  Counter- 
part Pharmacy  Assistant  Develop- 
ment programme,  as  featured  in  last 
week's  Chemist  &  Druggist. 
!n  Module  13.1,  Hayfever,  the  lost 
sentence  should  have  read: 
"Acrivastine  may  be  taken  up  to 
three  times  daily,  as  necessary,  the 
others  once  daily". 


An  inquiry  into  generics  shortages  and 
price  rises  has  welcomed  the 
Government's  decision  to  review  the 
market  to  see  if  it  needs  further  regula- 
tion or  more  fundamental  reforms. 

"We  would  be  very  surprised  if 
changes  were  not  urgently  needed," 
says  the  House  of  Commons  Health 
Select  Committee  in  a  report  pub- 
lished just  before  Christmas.  But  the 
Committee  found  it  "most  regrettable" 
that  the  Government  could  not  agree 
on  an  orderly  transition  to  patient 
packs  which,  together  with  closure  of 
a  major  manufacturer,  the  industry  had 
cited  as  key  reasons  for  supply  prob- 
lems. The  government  should  have 
given  a  higher  priority  to  co-ordinating 
transitional  arrangements,  says  the 
report/Cost  and  availability  of  generic 
drugs  to  the  NHS'. 

Evidence  to  the  inquiry  suggested 
that  the  Government  pulled  out  of 
negotiations  with  interested  parties 
too  soon.  If  discussions  had  continued, 
there  would  have  been  long-term  sav- 
ings of  well  over  £20  million  to  public 
funds,  the  report  suggests. 

Although  the  Committee  could  not 
stipulate  how  much  financial  support 
the  Government  should  have  offered 
the  industry  during  the  transition,  it 
commented  that  the  resulting  price 
rises  and  massive  increase  in  the 
Prescription  Pricing  Authority's  work- 
load would  cost  the  NHS  "very  consid- 
erable sums  of  money". 

Launching  the  report,  the 
Committee  chairman.  David 
Hinchcliffe,  MP  for  Wakefield,  said  this 
cost  could  be  as  much  as  £200  million, 
although  this  figure  was  "anecdotal". 
The  PPA  had  worked  more  than 
140,000  overtime  hours  since  April 
1999  and  recruited  230  staff  to  process 
prescriptions.  About  £3.2  million  per 
year  additional  funding  would  be  need- 
ed for  full  recovery  and  the  PPA  did  not 
know  how  long  it  would  take  to  return 
to  the  previous  processing  times.  The 
Committee  felt  the  PPA'acted  prompt- 
ly and  with  a  commendable  degree  of 
urgency"  in  alerting  the  Department  of 
Health  to  the  problems. 

The  report  says  that,  without  Gov- 
ernment support  for  the  transition  to 
patient  packs,  the  industry  had  been 
well  placed  to  manipulate  the  market. 
Committee  member  Peter  Brand,  MP 
for  the  Isle  of  Wight,  said  it  was  non- 
sense for  some  companies  to  blame 
additional  costs  on  the  move  to  patient 
packs  because  some  medicines  had 
gone  up  in  price  threefold  yet  had 
always  been  available  in  blister  packs. 
If  the  scheme  had  been  implemented, 


it  would  have  undermined  these  com- 
panies' arguments. 

The  Committee  went  on  to  criticise 
the  operation  of  Category  D:  "We 
regard  it  as  unsatisfactory  that  the  sys- 
tem relies  on  basket  wholesalers  and 
manufacturers  who  are  free  to  deter- 
mine levels  of  supply  and  stock,  and 
are  thus  able  to  trigger  Category  D  sta- 
tus, which  in  turn  has  commercial 
implications  for  their  industry." 

The  shortages  and  price  increases 
have  had  a  marked  effect  on  drug  bud- 
gets. East  Sussex  Health  Authority 
recorded  a  financial  deficit  of  £1.5  mil- 
lion, while  some  primary  care  groups 
were  anticipating  overspends  of  up  to 
£800,000.  It  was  beyond  the  Com- 
mittee's remit  to  suggest  who  should 
meet  this  shortfall,  the  chairman  said, 
but  it  would  be  unfortunate  if  the  suc- 
cess of  the  PCG  initiative  was  under- 
mined by  sharp  and  unpredictable 
rises  in  drug  budgets. 

It  seems  unlikely  that  the 
Department  of  Health  will  help.  The 
Health  Minister  said  in  a  Commons 
written  answer  recently  that:  "All 
health  authorities  should  have  contin- 
gency arrangements  in  place  to  man- 
age this  and  similar  financial  pressures 
within  their  unified  budgets." 

HSUMuV'jii  .i I-;;':! 

Stephen  Axon,  general  secretary, 
Pharmaceutical  Services  Negotiating 
Committee,  thought  the  report  over- 
focused  on  Category  D,  which  had  oper- 
ated successfully  for  many  years.  The 
report  also  omitted  the  fact  that  phar- 
macists, too,  had  suffered  from  the 
shortages  and  price  rises;  if  they  had  not 
been  conscientious  in  endorsing  pre- 
scriptions they  would  have  lost  money. 

PSNC's  evidence  is  included  in  full 
in  the  report  and,  having  heard  other 
evidence  at  the  oral  hearing,  Mr  Axon 
thought  the  conclusions  were  fairly 
predictable.  He  agreed  with  criticism 
of  the  Government  for  "pulling  the 
plug"  on  patient  packs. 


Pharmacy  contractors  in  Liverpool 
have  been  told  to  expect  an  increased 
level  of  break-ins  following  a  drugs 
swoop  by  police  there. 

In  December,  Liverpool  Drugs 
Squad  arrested  over  50  drug  dealers  as 
part  of  a  pre-Christmas  crackdown  on 
street  drugs.  Liverpool  Local  Pharma- 
ceutical Committee  secretary  Jeremy 
Clitherow  was  told  by  the  police  of 
the  raids  and  has  written  to  contrac- 
tors to  warn  that  drug  users  will  be 


The  Association  of  the  British 
Pharmaceutical   Industry,  too,  wel-  | 
coined  the  Committee's  acknowledge-  II 
ment  that  the  government's  failure  to 
provide  a  clear  lead  on  patient  packs  I 
was  a  major  factor  in  certain  short- 
ages.A  comparatively  small  investment 
would  have  saved  far  more  money  at 
the  end  of  the  day,  said  director-gener-  J 
al  Trevor  Jones. 

The  ABPI  also  welcomed  the  Gov-  1 
eminent  s  decision  to  review  the  oper-  j 
ation  of  the  generic  medicines  market,  ;  ■ 
but  pointed  out  that  the  industry's 
overall  record  of  price  restraint  was  I 
equalled  by  few  other  industries. 

The  British  Generic  Manufacturers' 
Association  welcomed  the  fact  that 
there  is  now  a  consensus  for  a  wide- 
ranging  review  of  a  reimbursement  ji 
system  that  fails  for  patients,  the  NHS  I 
and  the  industry. The  BGMA  has  been  :> 
pressing  the  Department  to  undertake 
such  a  review.  The  Association  adds  f 
that,  in  spite  of  the  recent  increases,  I 
the  price  of  generic  medicines  in  the 
UK  is  the  lowest  in  Europe. 

The  ten  drugs  with  the  greatest  1 
increase  in  Drug  Tariff  price  between 
January-December  1999  were: 

•  bendrofluazide    2.5mg  tablets 
(988  per  cent) 

•  frusemide  40mg  (712  per  cent) 

•  ibuprofen  400mg  ( 3 1 5  per  cent) 

•  tamoxifen  20mg  (2 1 7  per  cent) 

•  cimetidine  400mg  (214  per  cent) 

•  thyroxine  25mcg  (175  per  cent) 

•  captropril  12.5mg(  171  percent) 

•  amoxycillin  250mg  (143  per  cent) 

•  warfarin  3mg  (127  per  cent) 

•  codydramol  10/500  (1 26  per  cent) 
(taken  from  the  top  100  generics  in 
terms  of  net  ingredient  cost  in  1998). 

In  1997  the  price  of  drugs  pre- 
scribed generically  rose  by  0.3  per 
cent,  in  1998  it  fell  by  3.5  per  cent 
and  this  year  it  rose  by  8.7  per  cent, 
the  Health  Minister  said  recently  in  a 
Commons  written  answer. 


getting  desperate  for 'fixes'  if  their  ven- 
dors are  among  those  being  detained. 

"Because  of  this,  there  is  a  very  con- 
siderable increase  in  the  risk  of  our 
being  burgled,  shoplifted  or  conned," 
says  Mr  Clitherow. 

He  suggests  contractors  review 
security  arrangements,  looking  at 
alarm  systems,  staff  training,  and  being 
aware  that  more  unregistered  addicts 
will  be  looking  for  supplies  using  a 
variety  of  excuses. 


Contractors  warned  about  security  after  drugs  swoop 
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Pharmacists  are  now  seen  as  a  good  source  of  advice  on  cholesterol 


IN  BRIEF 


Almost  three-quarters  of  people  would 
be  prepared  to  talk  to  their  pharmacists 
instead  of  their  doctor  about  health 
matters  such  as  cholesterol  lev  els. 

A  Roche  survey  ot  over  2,00(1  adults 
revealed  that  slightly  more  women  (76 
percent)  are  prepared  to  consult  their 
pharmacist  (ban  men  ("I  per  cent) 


Over  80  per  cent  of  those  aged 
between  24  and  44  would  ask  their 
pharmacist,  compared  to  S~  per  cent 
of  those  aged  over  65. 

Only  2  per  cent  of  those  surveyed 
would  consult  their  pharmacist  imme- 
diately if  they  suspected  they  had  dia- 
betes. Half  this  number  would  wait  to 


sec  if  the  problem  resolved  itself 
before  consulting  their  pharmacist. 

People  are  still  sceptical  about  tech- 
nology: only  a  quarter  were  prepared 
to  have  a  consultation  with  a  comput- 
er instead  of  a  human  doctor.  Even 
fewer  people  ( M  per  cent)  would  be 
happy  to  be  operated  on  by  a  robot. 


Ding  recall 

Foulding  Pharmaceuticals  is  recalling 
batches  of  Aciclovir  IV  for  intravenous 
injection  250mg/10ml,  500mg/20ml 
and  lg/4ml.  All  batches  manufac- 
tured before  December  1998  are  in 
the  class  2  recall,  issued  on  Dec- 
ember 21,  due  to  particulate  matter 
appearing  in  some  vials  on  storage. 
Further  details  are  available  from 
Faulding  customer  services  on  01 926 
821020/821021/821 022/82 1 026 . 

N  Ireland  stats  for  September 
There  were  1,930,619  items  dis- 
pensed from  1,118,177  prescription 
forms  in  Northern  Ireland  in  Septem- 
ber. The  ingredient  cost  was  £21.1 1 
million  (£1 9.75m  net).  Discount  was 
£1 .368m,  with  oncost  and  other  pay- 
ments totalling  £3. 133m.  The  gross 
cost  was  £22. 88m  (£22. 20m  net). 
Gross  cost  per  prescription  was 
£11.8510  with  ingredient  cost 
£10.9364.  The  net  ingredient  cost 
per  prescription  was  £10.2280. 

Drug  alert 

Sanofi  Winthrop  has  issued  a  'cau- 
tion in  use'  warning  for  all  batches  of 
Adenoscan  (adenosine)  Injection 
30mg  in  10ml,  distributed  since 
February  1997.  This  is  because  the 
product  contains  earlier  versions  of 
the  patient  information  leaflet  and 
data  sheet  which  lack  information 
given  in  more  recent  product  litera- 
ture. The  ABPI  Data  Sheet 
Compendium  for  1999-2000  con- 
tains the  current  version.  The  class  4 
drug  alert  was  issued  on  December 
21 .  For  further  details  contact  Sanofi 
Winthrop  on  01483  554205  or 
554091. 

Morecambe  rotas  on  HA  site 
Morecambe  Bay  Health  Authority  is 
advertising  pharmacy  and  GP  rotas 
for  the  holiday  period  on  its  web  site: 
www.  morecambe-ha.nwest.  nhs.  uk. 

Millennium  products 
NHS  Direct,  Boots  Dental  Care 
Practices  and  B&H  Liquid  Crystal 
Devices'  baby  safety  feeding  spoon 
are  among  items  in  the  final  tranche 
of  millennium  products  announced  by 
the  prime  minister  in  December. 
PowderJect  Pharmaceutical's  Dermal 
PowderJect  ND  and  NGI  Ltd's  needle 
guard  were  also  among  the  235 
items  added  to  the  list  making  1,012 
innovative  British  products  which  will 
be  featured  at  the  Millennium  Dome. 

HRT  prescription  charges 

About  £6  million  would  be  lost  in 
charge  income  if  a  single  prescription 
charge  were  paid  for  hormone 
replacement  therapy  specifying  more 
than  one  hormone  replacement.  The 
information  was  given  in  a  written 
answer  to  Desmond  Swayne  MP. 


Pharmacy  at  centre  of  &500k 
healthy  living  centre  bid 


A  £500,000  healthy  living  centre  bid 
with  a  pharmacy  at  its  centre  has  been 
submitted  tor  the  Worcester  area. 

The  healthy  living  network  would 
begin  in  Dines  Green,  with  DG 
Pharmacy  as  its  focus.  The  pharmacy 
would  act  as  a  one  stop  health  shop, 
and  has  put  in  bids  for  a  minor  illness 
clinic  and  IT  links  to  its  health  authori- 
ty and  health  promotion  unit 

Covering  a  three-year  period,  the  bid 
proposes  extending  the  network 
throughout  Worcester  after  the  first 
year.  Hooman  Ghalamkari,  proprietor, 
expects  the  scheme  to  be  self-sustaining 
and  hopes  his  pharmacy  may  eventually 
become  a  location  for  MIS  Direct. 


Services  in  Dines  Green  would  be 
"pump  primed"  during  the  scheme  s 
initial  stages,  and  (hen  link  up  with 
others  in  the  Worcester  area.  Mr 
Ghalamkari  has  already  created  links 
with  other  pharmacies  in  the  area  via  a 
smoking  cessation  project. 

A  local  school,  community  centre 
and  supermarket  arc  also  involved.The 
school  would  become  a  centre  lor  lite- 
long  learning  with  facilities  to  include 
a  creche.  Voluntary  organisations  such 
as  Citizens' Advice  and  Welfare  Rights 
would  be  based  at  the  community  cen- 
tre. A  nutritionist  would  provide 
advice  from  the  local  supermarket. 

The  bid  has  come  about  as  a  result  of 


'Don't  go  deaf  at  the  disco'  advice 


Pharmacy  pre-registration  students 
have  joined  doctor  and  nurse  trainees 
and  other  healthcare  students  to  raise 
awareness  of  deafness  caused  by  loud 
music  at  night  clubs. 

As  part  of  the  Royal  National  Institute 
for  Deaf  People  s  campaign,  students 
will  be  handing  out  flyers  with  tips  on 
how  to  avoid  hearing  damage  from  loud 
music  in  clubs.  Advice  includes  taking 
regular  breaks  from  the  speakers  by  sit- 
ting at  the  bar  or  in  the  chill  out'  room. 
Groovers  can  also  contact  the  RMD 
helpline  for  a  free  set  of  earplugs. 


The  Doctor  Patient  Partnership  and 
the  Royal  Pharmaceutical  Society  are 
among  those  supporting  (he  cam- 
paign. DPP  chairman  Simon  Fradd 
commented:  it's  great  that  students 
from  a  range  of  healthcare  studies  are 
joining  forces  to  help  raise  awareness 
of  the  kinds  of  damage  that  extended 
exposure  to  loud  music  can  cause  to 
hearing. The  message  for  club  goers  is 
not  to  stay  at  home  but  just  to  be  care- 
ful." 

The  RNID  helpline  is  0870  6050 
123. 


The  launch  of  the  RNID's  'Buzzin'  flyer  took  place  at  London's 
Southbank  University  Christmas  party  on  December  15. 
Pictured  are  (from  left)  pre-registration  pharmacy  student 
Odun,  Nick  Jenkins,  chair  of  the  medical  students  committee 
of  the  BMA,  Santa  (or  could  it  be  one  of  Santa's  Odd  helpers 
from  the  RPSGB?),  nurse  Mary  and  pre  reg  Ali 


a  healthy  living  centre  seminar  in 
January  {C&D  February  13,  1999,  p6). 
Originally  proposed  by  Mr  Ghalamkari 
and  supported  by  the  Worcester  Royal 
Infirmary,  the  bid  now  has  support  from 
other  local  organisations.The  Worcester 
Regeneration  Partnership,  which  sub- 
mitted the  bid  on  Friday,  includes  repre- 
sentatives from  the  health  authority, 
county  council  and  local  constabulary. 

Results  of  the  bid  are  expected  by 
the  end  of  January.  If  it  is  shortlisted, 
the  partnership  must  put  in  a  more 
detailed  bid. 

The  Healthy  Living  Centre  would 
help  to  raise  pharmacy's  profile  m  the 
area,  believes  Mr  Ghalamkari.  "The 
Partnership  now  sees  pharmacists  as 
people  who  deliver  healthcare  rather 
than  just  as  suppliers  of  medicines,"  he 
said. 

Who's  best  at 
lending  an  ear? 

A  research  pharmacist  is  investing 
±3.000  of  her  own  money  in  a  survey 
asking  pharmacists  which  organisa- 
tions are  best  placed  to  advise  them  on 
additional  roles. 

Karen  Rosenbloom,  of  Loughton, 
Essex,  has  sent  over  3.000  question- 
naires to  a  random  sample  on  the  Royal 
Pharmaceutical  Society's  register,  ask- 
ing how  pharmacists  perceive  them- 
selves as  professionals,  what  they  see 
as  their  most  important  extended  roles 
and  which  organisations  they  would 
most  trust  to  negotiate  on  their  behalf. 

She  told  C&D:  "I  have  no  axe  to 
grind,  I  am  doing  the  research  as  part 
of  a  PhD  at  the  University  of  Derby  I 
am  looking  at  the  profession  from  a 
sociological  point  of  view  -  what 
makes  pharmacists  change,  is  it  direc- 
tion from  the  Society,  or  do  pharma- 
cists think  they  don't  need  to  change?" 

Ms  Rosenbloom  says  she  aims  to 
make  sure  that  the  whole  profession 
and  policy  makers  learn  the  results  of 
her  research,  so  pharmacy  organisa- 
tions could  collaborate  and  decide  on 
future  direction. 

The  survey  is  unlikely  to  be  com- 
pleted until  the  end  of  2000. 
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News 


PPA's  script  pricing  backlog 
amounts  to  88  million  items 


NPC  director  sees 
pharmacists 
prescribing 
'within  five  years' 


Clive  Jackson 


National  Prescribing  Centre  director 
Give  Jackson  has  suggested  that  phar- 
macists could  be  prescribing  within 
five  years. 

The  Crown  review  has  created  an 
opportunity  to  develop  the  role  of  the 
pharmacist,  but  this  will  not  happen 
overnight,  warned  Mr  Jackson. 
Changes  to  primary  legislation  are 
needed,  as  well  as  education,  and  these 
will  take  a  minimum  of  three  years,  he 
told  C&D. 

"But  within  three  to  five  years,  we 
could  see  different  pharmacists  taking 
on  a  range  of  roles  within  primary  care 
to  support  other  healthcare  profes- 
sionals." Pharmacist  prescribing  would 
be  one  way  they  could  reduce  the  bur- 
den on  CPs.  His  remarks  follow  com- 
ments he  made  during  the  inaugural 
NICE  conference. 

A  range  of  important  new  drugs 
with  potentially  valuable  contribu- 
tions to  healthcare  will  bring  with 
them  service  delivery  implications 
beyond  the  scope  of  the  current  sys- 
tem. This  will  generate  opportunities 
for  pharmacists,  said  Mr  Jackson. 

"Pharmacy  must  recognise  where 
these  opportunities  are.  They  must 
then  develop  a  case  which  shows  how 
pharmacists  can  deliver  this."  Phar- 
macists must  present  their  case,  show- 
ing benefit  to  patient  care  and  to  the 
NHS,  rather  than  saying  they  want  to 
prescribe  purely  for  professional  rea- 
sons, he  said. 

•  Changes  to  nurses'  prescribing 
powers  could  be  on  hold  for  at  least 
two  years,  according  to  an  article  in 
last  week's  Nursing  Times.  Liz 
McAnulty,  midwifery  officer  at  the 
nursing  body  UKCC,  was  quoted  as 
saying:  "Different  sources  tell  us  that 
we  will  not  hear  anything  for  two 
years.  Ministers  have  a  crowded  agen- 
da and  this  is  not  top  of  the 
Government's  list  for  dealing  with.' 


The  Prescription  Pricing  Authority  is 
not  due  to  finish  processing  prescrip- 
tions dispensed  in  September  1999 
until  January  5. "At  this  point,  the  back- 
log will  consist  of  October  and 
November  dispensing,  around  88  mil- 
lion prescriptions,"  health  minister 
(lisela  Stuart  has  announced 

Ms  Stuart  added  that  the  PPA  has 
increased  overtime  working,  recruited 
additional  staff  and  re-engineered  com- 
puter systems  to  speed  up  the  data 
entry  process  to  alleviate  the  problem 
caused  in  part  by  the  shortages  of 
generic  drugs.  However/more  needs  to 
be  done",  Ms  Stuart  told  Southport  MP 
Ronnie  Fearn  in  a  written  answer  on 
December  20. "We  are  currently  looking 
at  a  range  of  options  to  enable  the  PPA 
to  return  to  their  normal  time-scales  of 
processing  prescriptions  and  to  deal 
with  the  backlog  of  prescriptions." 


An  interim  professional  standard  set- 
ting out  the  issues  pharmacists  need  to 
address  if  they  wish  to  offer  on-line 
pharmacy  services  has  been  issued  by 
the  Royal  Pharmaceutical  Society. 

Standard  19  looks  at  sale  and  supply 
of  Prescription  Only  Medicines. 
Pharmacy  medicines  and  General 
Sales  List  products  via  the  internet.The 
Society  says  the  standard  should  be 
incorporated  alongside  any  other  pro- 
fessional or  legal  requirements. 

Requirements  outlined  in  the  stan- 
dard include: 

•  pharmacists  must  comply  with 
BS7799  to  ensure  patient  information 
remains  confidential  with  all  data 
transmissions  suitably  encrypted 

•  patients  using  on-line  services 
must  be  advised  to  consult  a  pharmacy 
whenever  a  request  for  a  medicine  or 
the  symptoms  described  indicate  that 
the  patient's  interests  would  be  better 
served  by  a  face-to-face  consultation. 

•  all  information  given  must  comply 
with  marketing  authorisation  stan- 
dards 

®  the  pharmacist  assuming  profes- 
sional responsibility  must  be  identified 
and  recorded,  with  any  product  rec- 
ommendation being  patient  specific 

•  the  patient  or  carer  must  under- 
stand how  to  use  the  medicine 

•  pharmacies  must  maintain  records 
for  two  years  of  all  the  purchases  of 
medicines,  along  with  the  information 
upon  which  the  decision  to  supply  a 


The  PPA  is  advising  contractors  of 
the  revised  payment  schedule  intro- 
duced because  of  the  current  short- 
ages. Its  latest  newsletter  says  that  the 
revised  arrangements  for  the  next  two 
payments  are: 

•  payment  on  December  30,  1999, 
will  comprise  an  interim  payment 
based  on  the  registration  of  November 
prescription,  calculated  as  before,  as  it 
is  unlikely  that  a  further  month's  pro- 
cessing would  have  been  completed 
before  the  payment  date 

•  payment  on  February  1  will  com- 
prise of  three  parts  made  from  an  inter- 
im based  on  the  registration  of 
December  prescriptions  and  the  value 
of  the  September  1999  prescription 
schedule,  less  the  recovery  of  the  inter- 
im payment  made  on  December  1. 

The  PPA  says  this  means  payments 
are,  in  effect,  two  months  behind  "and 


Pharmacy  medicines  was  based. 

Reference  is  made  to  the  Medicines 
Act  regarding  supply  of  Controlled 
Drugs  and  prescription  items.  A 
reminder  about  advertising  of  medi- 
cines is  also  given. 

The  standard  will  be  updated  in 
light  of  future  developments,  but  will 
be  incorporated  into  the  next 
Medicines,  Ethics  and  Practice'  guide 
ami  the  new  Code  of  Ethics. 
Comments  on  the  proposed  standard 
can  still  be  incorporated  and  should 
be  sent  as  soon  as  possible  to  the  sec- 
retary of  the  Ethics  Working  Party, 
RPSGB,  1  Lambeth  High  Street,  London 
SE1  7JN. 


this  will  continue  for  the  foreseeable 
future".  Estimated  payments  based  on 
information  at  the  due  date  will  be  con- 
tinued, "since  the  alternative  of  delay- 
ing payment  is  clearly  untenable". 

Category  D  changes  for 
December 

The  PSNC  issued  this  list  of  additions  to 
Category  D  of  the  December  Drug  Tariff 
on  December  20. 

Products  not  listed  are:Aciclovir  tablets 
200mg  2Ss,  liquid  paraffin  and  magnesium 
hydroxide  oral  emulsion  21;  mebeverine 
tabs  135mg  100s  and  prazosin  tabs  2mg 
56s  and  5mg  56s. 

The  PSNC  said  on  December  20  that  it 
was  not  expecting  any  more  additions  to 
Category  D  in  December. 
•  In  Scotland,  the  SPGC  issued  this  list 
on  December  2 1  of  products  for  which 
the  pharmacists'  endorsements  on  pre- 
scriptions dispensed  in  December  1999 
will  be  accepted  by  the  PPD: 

Chlorpheniramine  tabs  4mg,  oxpren- 
olol  tabs  80mg  and  salbutamol  tabs  4mg. 

These  products  are  in  addition  to  the 
lists  published  in  C&D  December  18/25. 


RPSGB  loses  case 
against  alleged 
imposter 

A  trainee  optician  has  been  found  not 
guilty  of  impersonating  a  pharmacist. 

Dipack  Chopra  was  found  not  guilty 
at  Liverpool  Magistrates'  Court  on  a 
charge  brought  by  the  Royal 
Pharmaceutical  Society. 

Following  a  complaint.  Society  pro- 
fessional standards  inspector  Jill 
Williams  visited  Barrow  Nesbitt  &  Co 
Pharmacy  in  West  Derby  on  April  17  to 
make  a  test  purchase.  Ms  Williams 
asked  to  speak  to  the  pharmacist  Mr 
Chopra,  son  of  the  pharmacy's  propri- 
etor, allegedly  volunteered  advice. 

Mr  Chopra  later  claimed  he  had  mis- 
understood Mrs  Williams'  initial  ques- 
tion. He  conceded  "he  had  inadvertent- 
ly given  the  impression  of  being  the 
pharmacist".  He  claimed  he  thought 
the  question  was:  "Is  there  a  pharma- 
cist?" As  to  advice  on  the  medicines 
purchased,  he  had  "just  passed  on 
information  from  the  labels". 

For  the  defence,  superintendent 
pharmacist,  Edward  Marshal  Clein, 
claimed  Mr  Chopra  had  damaged  hear- 
ing. 

Stephen  Lutener,  head  of  pharmacy 
law  at  the  Society,  said:  "We  will  not  be 
appealing  against  the  verdict." 


Professional  standard  on 
internet  pharmacy  issued 
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Time  to  recreate 
the  PSNI  branch 
network 

With  the  Northern  Ireland  Assembly  in 
place  and  the  Executive  now  formed, 
the  Province  for  the  first  time  in  nearly 
30  years  is  getting  down  to  the  busi- 
ness of  self-government.  A  new  minis- 
ter of  health,  social  services  and  public 
safety  has  been  installed. 

It  is  not  surprising  that  a  Sinn  Fein 
representative  was  given  the  health 
portfolio  as  it  was  always  going  to  be  a 
poisoned  chalice  I  wish  her  well  and  I 
would  like  to  see  her  moving  quickly 
to  establish  primary  care  co-operatives 
as  outlined  in  'Fit  for  the  Future'. 

GPs  involved  in  lundholding.and  in 
particular  the  total  purchasing  pilots, 
have  been  working  to  establish  their 
power  base.  They  have  been  develop- 
ing shadow  PCCs  in  anticipation  of 


"We  need  to  wake  up 
to  the  idea  that 
power  within  the 
health  services  is 
being  devolved  to 
primary  care" 


devolution,  knowing  that  once  in 
place,  the  Northern  Ireland  Executive- 
would  implement  Fit  for  the  Future'. 

They  arc  now  in  a  position  of  advan- 
tage. Pharmacists  generally  arc  not 
playing  a  part  in  this  development  and 
so  face  being  excluded  from  the  game 
We  need  to  wake  up  to  the  fact  that 
power  within  the  health  services  is 
being  devolved  to  primary  care. 

The  PCCs  will  have  budgets  and  the 
power  to  make  things  happen.  They 
will  be  able  to  commission  services 
that  provide  for  their  local  needs  and 
they  will  only  fund  those  that  improve 
accessibility  for  patients  and  improve 
the  health  of  their  population 

This  may  sound  like  sensational 
hype,  but  that  is  no  reason  to  miss  the 
significance  and  the  importance  of 
these  changes.  Pharmacy  faces  being 
marginalised  if  we  do  not  move  to 
ensure  participation  on  PCC  boards . 

The  local  pharmacy  branch  system 
fell  apart  in  the  1970s  with  the 
Troubles.  There  is  an  urgent  need  to 
reform  it.  Only  locally  representative- 
groups  will  be  able  to  offer  services  to 
PCCs.  The  Pharmaceutical  Society 
needs  to  get  groups  in  place  as  a  matter 
of  urgency.  It  will  be  the  first  challenge 
for  new  PSNI  secretary  Sheila  Maltby. 
Written  by  a  practising  Northern 
Ireland  community  pharmacist 


Musings  on  the 
horological  cusp 

Another  day,  another  month,  another 
year,  another  century,  another 
millennium:  a  truly  unique  horological 
event  with  deep  philosophical 
importance  but  which,  in  all 
probability,  merely  became  another 
excuse  for  a  party.  But  now  that  we 
are  entering  the  21st  century,  will 
anything  change? 

Well, yes,  but  I  suspect  not  at  the 
speed  predicted  by  the  impatient  few. 
There  is  always  a  danger  of  dismissing 
what  is  already  being  done  as 
irrelevant,  while  striving  to  introduce- 
new  ideas  by  a  warning  of  adapt  or 
die'. 

But  revolutions  rarely  bring  Utopia. 
Government  strategies,  e-commerce 
and  primary  care  trusts  are  all 
exciting  challenges  but  they  are  not  a 
direct  threat  to  existing  practice, 
merely  an  opportunity  to  absorb  new 
ideas  and  enrich  the  quality  of  the 
service  already  provided. 

Community  pharmacy  is  already  a 
highly  successful  health  profession, 
moving  strongly  into  the  21st  century. 
It  is  the  first  port  of  call  for  health 
advice  and  docs  provide  an  extremely 
efficient  route  of  supply  lor 
medicines  -  ethical  anil  over  the 
counter. 

Pharmacies  are  w  idely  distributed 
throughout  the  community  and  arc- 
seen  as  an  essential  public  service.  I 
do  not  apologise  for  my  existence  and 
neither  do  I  seek  substitute  roles. 

But  I  will  always  strive  to  make  my 
practice  more  responsive  to  my 
customers' needs  and  will  willingly 
embrace  new  concepts  th.it  facilitate- 
that  ambition.  Community  pharmacy 
has  evolved  out  of  all  recognition 
during  the  past  century.  I  am  sure  it 
will  change  similarly  in  the  next. 

But  while  I  am  confident  about 
being  party  to  that  change,  I  would  be 
foolish  indeed  to  predict  it! 

We  need  to  be  in 
on  the  debate . . . 

One  of  the  earliest  decisions  for  the 
Department  of  Heath  in  the  new 
century  will  be  to  devise  the  road  to 
the  paperless  prescription  (I'm  not 
sure  1  would  trust  the  DoH  to  build  it, 
though!). 

When  this  electronic  dream  was 


first  suggested, genuine  concerns 
were  raised  that  selective  electronic 
connection  between  surgeries  and 
pharmacies  could  lead  to  distortion  of 
the  market  These  concerns  have  yet 
to  be  adequately  addressed 

The  Government  has  marked  2002 
for  the  introduction  of  electronic 
prescribing  but  there  has  been  very 
little  public  debate  and  community 
pharmacists  are  as  much  in  the  dark 
now  as  they  were  when  such  an 
obvious  idea  was  first  mooted. 

Whether  this  means  nothing  has 
been  discussed  or  that  decisions  are 
being  taken  behind  closed  doors 
remains  to  be  seen,  but  I  feel  that 
community  pharmacists  have  a  right 
to  be  involved  in  the  debate 

Certainly,  while  the  current  fee  per 
item  payment  system  is  maintained, 
the  right  of  patients  to  use  the 
pharmacy  of  their  choice  for  each 
prescription  they  have  dispensed 
must  continue  as  the  first  priority. 

Any  system  that  relies  upon  de 
(ado  patient  registration  will  lead 
pharmacy  businesses  in  a  pitch  for 
prescription  business  that  will  set 
pharmacy  against  pharmacy  and 
threaten  a  return  to  the  dark  ages  of 
the  last  millennium. 

I  still  believe  that,  despite  the  cited 
high  set-up  costs,  the  only  practical 
route  forward  is  through  information 
contained  on  patient-held  smart 
cards.  However,  whichever  system  is 
eventually  adopted.it  must  he 
developed  in  a  public  forum  where 


the  concerns  of  all  parties  can  be 
properly  addressed,  and  not 
presented  as  a  fait  accompli, after 
secret  talks  behind  close  doors. 

Take  a  leaf  out  of 
Ailsa  Benson's 
book 

Community  pharmacy  as  the  fourth 
disposition'  is  an  exciting  extension  to 
NHS  Direct  and  I  am  sure  the  Essex 
pilot  will  be  highly  successful  (C&D 
December  18/25,  p6). 

What  is  amazing  is  that  it  has 
required  such  hard  work  to  enable  this 
pilot  when  the  concept  of  community 
pharmacy  involvement  should  have 
been  accepted  from  the  outset. 

However,  a  possible  clue  as  to  why 
pharmacy  was  originally  excluded 
comes  from  the  NPA's  head  of 
(raining, Ailsa  Benson,  when  she  was 
developing  a  training  pack  for  NHS 
Direct  Call  Centre  nurses 

In  short,  they  hadn't  a  clue  about 
community  pharmacy  or  what  we  can 
offer  to  improve  healthcare. 

I  am  sure  Ailsa  has  opened  the  eyes 
of  the  NHS  Direct  nurses  but  a  similar 
opportunity  exists  to  influence  the 
district  nurses  and  health  visitors  in 
the  nurse  prescribing  initiative. 

Pharmacists  involved  in  this  training 
must  take  a  leaf  out  of  Ailsa  s  book  and 
enlighten  their  trainees  to  the  role  of 
the  community  pharmacist 
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Artelac  SDU  for  dry  eyes 
Artelac  SDU  is  a  preservative-free  sin- 
gle dose  unit  of  the  tear  substitute 
hypromellose.  Artelac  SDU  can  be 
used  with  contact  lenses.  The  NHS 
price  for  30  x  0.5ml  units  is  £9.95. 
Nucare  pic.  Tel:  020  8515  9800. 

Lysovir  for  influenza 
Alliance  has  introduced  Lysovir 
(amantadine  lOOmg)  for  the  treat- 
ment and  prevention  of  influenza  A. 
The  treatment  dose  is  1  OOmg  daily  for 
4-5  days;  the  prophylaxis  dose  is 
lOOmg  daily  for  as  long  as  protection 
is  needed,  usually  six  weeks  or  2-3 
weeks  after  vaccination.  Basic  NHS 
price  for  the  treatment  pack  (5  caps) 
is  £2.40  and  £4.80  for  the  prophylax- 
is pack  (14  caps). 

Alliance  Pharmaceuticals  Ltd.  Tel: 
01249  466966. 

Norditropin  SimpleXx 
Novo  Nordisk  has  launched  Norditro- 
pin SimpleXx  (somatropin),  a  biosyn- 
thetic  growth  hormone  in  solution 
form.  Norditropin  SimpleXx  comes  in 
three  strengths:  5mg/1.5ml  (basic 
NHS  price  £117.10),  10mg/ 
1.5ml  (£234.20)  and  15mg/1.5ml 
(£351.30).  The  growth  hormone  is 
administered  using  the  NordiPen 
device  which  is  available  free. 
Novo  Nordisk  Pharmaceuticals  Ltd. 
Tel:  01293  613555. 

Novartis  switch 
Novartis  Consumer  Health  has  taken 
over  commercial  responsibility  of  the 
following  ranges  from  Novartis 
Pharmaceuticals  UK:  Lactulose, 
Regulose,  Sandocal,  Scopoderm  TTS, 
Slow-Fe  and  Tavegil.  All  orders  placed 
after  January  1  should  be  directed  to: 
Novartis  Consumer  Health.  Tel: 
01403  218111. 

ASTA  Medica  discontinuation 
Pendramine  (d-penicillamine)  125mg 
and  250mg  tablets  and  Vivapryl 
(selegiline)  5mg  and  lOmg  tablets 
will  be  discontinued  by  ASTA  Medica 
when  current  stock  is  exhausted. 
ASTA  Medica  Ltd.  Tel:  01 223  423434. 

Metosyn  Scalp  Lotion  scratched 
Bioglan  has  discontinued  Metosyn 
Scalp  Lotion  with  immediate  effect 
following  recent  supply  difficulties. 
Metosyn  Ointment  and  Metosyn  FAPG 
Cream  remain  available  as  before. 
Bioglan  Laboratories  Ltd.  Tel:  01462 
438444. 


TOBI  for  nebulisation 
in  cystic  fibrosis 


TOBI  is  a  new  formulation  of 
tobramycin  which  has  been  designed 
specifically  for  nebulisation  in  cystic 
fibrosis. 

TOBI  nebuliser  solution  ( 300mg  per 
5ml  ampoules)  is  licensed  for  the  long- 
term  management  of  chronic  pul- 
monary infection  due  to  Pseudo- 
monas  aeruginosa  in  cystic  fibrosis 
patients  aged  six  years  and  older. 

The  dose  is  one  ampoule  to  be  neb- 
ulised twice  a  day  for  28  days,  followed 
by  aTOBI-free  period  for  28  days. This 
cycle  should  be  maintained  for  as  long 
is  considered  necessary  by  the  pre- 
scribing physician. 


Treatment  is  intended  for  patients 
to  use  at  home  using  a  Pari  LC  Plus 
reusable  nebuliser  and  a  suitable  air 
compressor.  The  basic  NHS  price  for 
28  days'  supply  of  TOBI  is  ±1,540. 

P  aeruginosa  causes  progressive 
destruction  of  lung  tissue  and  can 
shorten  the  life  of  the  majority  of 
patients  with  cystic  fibrosis. 

TOBI  is  the  first  antibiotic  specifi- 
cally designed  for  nebulisation  and  is 
preservative-free. TOBI  was  previously 
available  in  the  UK  for  compassionate 
use  or  on  a  named  patient  basis  only. 
PathoGenesis  Ltd. 
Tel:  020  8580  4040. 


MEDICAL  MATTERS 


Atypical  antipsychotics  not  'revolutionary' 


The  new  atypical  antipsychotic  drugs 
are  a  refinement  rather  than  a  revolu- 
tion in  the  care  of  patients  with  schiz- 
ophrenia, according  to  the  latest 
Effective  Health  Care  bulletin  from  the 
NHS  Centre  for  Reviews  and 
Dissemination. 

The  bulletin  acknowledge  that  the 
novel  antipsychotics  -  amisulpride, 
olanzapine,  quetiapine,  risperidone, 
ziprasidone  and  zotepine  -  may  cause 
less  adverse  effects  and  be  more 
acceptable  to  patients  than  their  older 
counterparts. 

However,  the  newer  drugs  are 
expensive  and  claims  that  costs  are  off- 
set by  decreases  in  hospitalisation  and 
lower  indirect  costs  were  not  found  to 
be  based  on  reliable  data. 


If  the  NHS  is  to  fully  fund  the  use  of 
atypical  antipsychotics,  data  on  their 
use  in  everyday  practice  needs  to  be 
provided.  Large,  long-term  randomised 
trials  with  interventions  and  primary 
outcomes  familiar  to  those  who  treat 
schizophrenics  "are  long  overdue". 

The  bulletin  suggests  that  older 
drugs  such  as  pimozide  and  sulpiride, 
if  used  carefully,  may  avoid  the  com- 
mon adverse  effects  seen  with  chlor- 
promazine  and  haloperidol.  Clozapine 
is  supported  by  strong  data  but  it  may 
be  associated  with  potentially  fatal 
myocarditis  and  cardiomyopathy. 

Those  involved  in  the  care  of  schiz- 
ophrenics need  to  keep  abreast  of  the 
research  evidence.  More  information 
on  www.york.  ac.  uk/inst/crd. 


Pharmacists  can  identify  the  underfed,  says  Bulletin 


Pharmacists  have  a  role  to  play  in  iden- 
tifying undernourished  adults  in  the 
community,  says  the  latest  Drug  and 
Therapeutics  Bulletin. 

The  management  of  such  people 
should  involve  all  those  who  are  likely 
to  come  in  contact  with  them. 
Pharmacists  can  identify  patients  at 
risk  of  becoming  undernourished 
through  medication.  Drugs  that  cause 
sedation,  anorexia,  nausea,  alterations 
in  taste  or  smell,  or  that  interfere  with 
the  absorption  and  metabolism  of 
food  can  all  affect  nutritional  status. 

Although  management  of  the  condi- 
tion is  primarily  in  the  hands  of  CPs 


and  practice  nurses,  the  development 
of  primary  care  groups  will  provide  an 
opportunity  to  establish  an  integrated 
local  policy  for  the  care  of  undernour- 
ished patients,  says  the  DTB. 

Protein-  and  energy-rich  supple- 
ments, for  example  in  a  sip-feed  for- 
mat, provide  an  alternative  diet  for 
patients  who  have  depression,  demen- 
tia, persistent  anorexia  or  swallowing 
difficulties.  However,  most  formula- 
tions available  were  found  to  be  nutri- 
tionally incomplete,  with  insufficient 
vitamins  and  minerals  and  a  low  fat 
content,  meaning  additional  supple- 
mentation should  be  provided. 


NICOTINELL     MINT    Img  LOZENI 

Presentation:  Nicotine  lozenge  contain, 
1  mg     nicotine,    with    a    mint  flav 
Indications:  Treatment  of  nicotine  dep 
ence,  as  an  aid  to  smoking  cessation  Dosi 
and  Administration:  Stop  smoking  aj 
pletely  when  starting  treatment.  Suck 
lozenge  when  the  user  feels  the  urge  to  smc| 
Normally,  8-12  lozenges  per  day,  up  to  a  rr| 
imum    of    25    lozenges    per   day  A 
3  months,  the  user  should  gradually 
down  the  number  of  lozenges  sucked.  A\ 
acid  drinks  15  minutes  before  sucking 
lozenge.  Contra-indications:  Non  smokj 
occasional  smokers,  people  under  18  ye 
As  with  smoking,  Nicotinell  is  contro-indicq 
during  acute  myocardial  infarction,  unstq 
or  worsening  angina  pectoris,  severe  carq 
arrhythmias,  recent  cerebrovascular  accid 
pregnancy  and  breast  feeding.  Precautioi 
Hypertension,  stable  angina  pectoris,  c< 
brovascular  disease,  occlusive  peripheral  al 
rial  disease,  heart  failure,  hyperthyroidi 
diabetes  mellitus,  renal  or  hepatic  impairmi 
peptic  ulcer  or  gastric  irritation.  Keep  out  of 
reach  of  children  at  all  times  Side  effe< 
Smoking  cessation  causes  many  withdrak 
symptoms.  Events  which  may  be  related! 
smoking  cessation  include  headache,  si  J 
disturbances  and  gastro-intestinal  disturban 
May  cause  throat  irritation,  hiccuping,  mi 
indigestion    or    heartburn  Interaction 
Smoking  may  increase  the  metabolism 
some  medicines.  The  dosage  of  these  me 
cines  may  require  re-tailoring  on  smoking  cj 
sation.  Legal  Category:  P  Retail  Price  al 
Product  Licence  No:  (PL  0030/01 46)  j 
packs  of  12  £2.99,  packs  of  36  £7.49  c| 
packs  of  96  £15.99  PL  Holder:  Noval 
Consumer    Health,    Wimblehurst  Ro< 
Horsham,     West     Sussex,     RH12  5/| 
Date  of  Preparation:  August  1999 
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TO  MAKE  A  MINT  WITH  NICOTINELL'S 
BRAND  NEW  SUGAR- FREE  LOZENGE 

New,  unique  and  innovative  sugar-free  alternative  for  quitting  without  chewing. 


NEW 

LOZENGE 


1st  lozenge  format  equivalent  to  2mg  of  gum. 

$ 

Nicotinell  is  dedicated  to  continue  the  growth  of  the  pharmacy 
smoking  cessation  market. 

£5  million  heavyweight  advertising  campaign. 

mm  m  m  The  m  m® 

Nicotinell 

Stop  Smoking  Programme 


Help,  your  customer!  set  themselves  free  from  smoking 


For  further  information  contact  Novartis  Consumer  Health  on  01403  32395.'} 

www.nicotinell.co.uk 


Mud,  glorious  mud 

Finders  International  is  launching 
black  mud  soap  in  its  Dead  Sea  Spa 
Magik  range. 

Spa  Magik  Black  Mud  Soap  is 
suitable  for  sufferers  of  skin  problems 
such  as  psoriasis,  eczema  and  rosacea. 

It  contains  pure  Dead  Sea  Mud  and 
is  formulated  to  remove  deep-seated 
impurities  Retail  price  is £2.49  for  lOOg. 
Finders  International  Ltd. 
Tel:  01580  211055. 

Invisible  make-up 

Procter  &  Gamble  will  launch  a 
new  foundation  line  in  its  Max 
Factor  range  in  February. 

Max  Factor  Seamless  Make  up, 
in  seven  shades,  has  a  light 
formulation  that  provides  a  sheer 
finish  for  a  natural  looking 
complexion  without  a  visible 
foundation  line.  Retail  price  is 
£6.00. 

Procter  &  Gamble  UK  Ltd. 
Tel:  01932  896000. 


Impulse  Solar  vision 


Elida  Faberge  is  introducing  a  new 
variant  in  its  Impulse  body  spray 
range  on  January  4. 

Impulse  Solar  has  been  created 
with  Ann  Gottlieb,  fragrance 
consultant  to  Calvin  Klein.  It  has 
been  designed  to  conjure  up  a  vision 
of  bright  white  sunlight  on  a  crisp 
spring  morning. 

The  refreshing  fragrance 
combines  top  notes  of  crisp,  florals 
accented  with  citrus  and  the  scent  of 
fresh  leaves,  apple  and  aloe.  It  has 
cooling  middle  notes  of  white  lily, 
meadow  violets  and  water  hyacinth 
coupled  with  subtle  musk  and 
woody  base  notes. 

The  packaging  reflects  spring 
2000  fashion  trends  for  yellow  and 
white  with  reflection  and  light. 

The  launch  will  be  supported  by  a 
£7  million  marketing  campaign 


Cough,  cold  &  flu 


Information  updated  weekly  by  SDI 

Despite  the  incidence  of  coughs  and  colds  taking  a  dip  before  Christmas  (and  falling 
below  last  year  for  the  first  time  this  season),  the  UK  remained  on  Alert'  in  the  run  up 
to  the  millennium,  indicating  a  peak  in  respiratory  illness.  Newcastle  moved  to  Alert' 
for  the  first  time.  Most  other  major  cities  have  been  on  Alert'  for  a  fortnight,  with  the 
exceptions  of  Norwich,  which  has  been  there  for  five  weeks,  and  Birmingham  which 
stubbornly  remains  on  Pre-Alert'  for  a  fifth  week. There  are,  however,  significant 
regional  fluctuations  in  the  risk  of  respirator)  illness  based  on  current  levels. There  is 
a  severe  risk  in  Manchester  and  Newcastle,  and  only  moderate  risk  in  Birmingham, 
Leeds  and  London.  More  information  from  the  Warner  Lambert  sales  force. 
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SPONSORED  BY 


including  TV,  press  and  poster 
advertising,  direct  mail  initiatives, 
mass  fragrance  sampling  and  an  in- 
store  PoS  package. 

Retail  price  is £2. 19  for  75ml. 
Elida  Faberge. 

Tel:  020  8481  6000. 
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Eye  openers 

Revlon  is  launching  two  new  dual- 
ended  mascaras  plus  a  new  range  of 
eye  shadows  and  liners  that  can  be 
used  wet  or  dry  to  create  different 
effects. 

Everylash  Mascara  and  Everylash 
Curling  Mascara  both  feature  a  dual 
ended  stick  design  -  the  brush 
deposits  an  even  coat  while  the  built- 
in,  swing-out  comb  defines  and 
separates  the  lashes.  Both  products 
come  in  blackest  black,  black  brown 
and  dark  brown  (rsp£6.95). 

Wet/Dry  Shadows  are  pressed 
powder  eyeshadows  that  can  be  used 
dry  for  a  soft,  sheer  finish  or  wet  for  a 
more  intense  colour  -  suitable  for 
defining  and  lining.The  range 
includes  16  shades  (rsp£4.95). 

Wet/Dry  Liners  are  eyeliner  pencils 
that  give  a  soft  natural  look  if  used 
dry  or  a  more  precise  line  if  the 
pencil  tip  is  dampened.They  are 
available  in  eight  shades  (rsp£6.50). 
Revlon  International  Corp. 
Tel:  020  7629  7400. 


Vichy's  intensive  care  for  dry  skin 


Cosmetique  Active  is  launching  two 
new  Vichy  intensive  daily  skincare 
products  to  help  dry  skin  produce  its 
own  lipids. 

Nutrilogie  is  formulated  with 
sphingo-lipids,  which  are  molecules 
that  re-activate  the  natural 
production  of  lipids  in  the 
skin. 

The  product  is  available  in 
two  variants  -  Nutrilogie  1 
for  dry  skin  and  Nutrilogie  2 
for  very  dry  skin. 

Nutrilogie  1  is  an  easily 
absorbed  cream  with  a  matt 
finish.  Nutrilogie  2  is  a  richer 
cream  to  massage  into  the 
skin.  It  is  enriched  with  shea 
butter,  beeswax  and  vaseline. 

Both  products  are  hypo- 


allergenic  and  tested  on  sensitive  skin 
under  dermatological  control. 

Retail  price  is  £1 1 .00  for  a  50ml 
pot. 

Cosmetique  Active  (UK)  Ltd. 
Tel:  020  8762  4030. 


Barielle  turns  a  whiter  shade  of  pale 


The  Select  Cosmetics  Company  is 
introducing  a  new  skin  whitening 
cream  in  its  Barielle  range. 

Barielle  Porcelain  Skin  Whitening 
Cream  is  designed  to  lighten  age 
spots,  freckles,  and  unevenness  of 
colour  and  other  skin  discoloration. 

The  hydroquinone-free  cream 
contains  botanical  and  fruit  extracts 
and  natural  sun  filters.  It  is  formulated 


to  help  nourish  and  moisturise  the 
skin. 

According  to  the  manufacturers, 
the  product  usually  achieves  the 
desired  results  after  four  to  six  weeks 
if  used  morning  and  night  everyday. 

Retail  price  is  £13.95  for  a  56.70g 
jar. 

The  Select  Cosmetics  Company  Ltd. 
Tel:  020  7636  2345. 
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Lynx  Phoenix  rises  up 
for  new  millennium 


Elida  Faberge  is  launching  a  new 
fragrance  in  its  Lynx  male  toiletry 
range  on  January  4. 

Lynx  Phoenix  has  been  created  for 
the  new  millennium  by  fragrance 
expert  Ann  Gotlieb. 

It  is  a  vitalising  fresh  aromatic 


Oilatum  makes  a 
splash  on  TV 

Stiefel  Laboratories  is  supporting  its 
Oilatum  treatment  for  relief  from  dry 
skin  conditions  with  ail's  million  TV 
advertising  campaign. 

On  air  from  January  1  until  mid- 
February,  the  campaign  features  a 
repeat  of  the  commercial  that  shows 
a  mother  and  daughter  mermaid  in  a 
bath. 

The  commercial  highlights  the  key 
benefits  of  Oilatum  Hath  Formula  and 
Junior  Bath  Formula  in  delivering 
rapid  rehydration  and  relief  from  dry, 
scaly  skin. 

Pharmacists  can  obtain 
merchandising  support  material 
featuring  the  mermaid  and  copies  of 
an  Oilatum  leaflet  by  calling  the 
company  on  freephone:  0800  783 
6699. 

Stiefel  Laboratories  (UK)  Ltd. 
Tel:  01628  524966. 


fragrance  inspired  by  the  phoenix 
rising  from  the  ashes  of  destruction' 
and  the  rebirth  of  a  better  world'. 

The  fragrance  will  be  available  in 
bodyspray,  shower  gel,  aftershave, 
roll-on  and  deodorant  stick. 
The  launch  will  be  backed  by  a 
£9.5  million  campaign  with 
TV  advertising  from 
February  21  until  March  19. 

The  support  programme 
will  also  include  cinema 
advertising,  poster  and  press 
advertising  and  direct  mail 
fragrance  sampling. 

Eye  catching  PoS  material 
and  promotions  will  be 
available  to  support  the 
launch  in-store. 

Phoenix  joins  Voodoo, 
Apollo,  Inca, Atlantis  and 
Africa  in  the  Lynx  line-up. 
Java  will  be  delisted. 

Retail  prices  range  from 
£1.99  for  50ml  roll-on  to 
£7.45  for  100ml  aftershave. 
Elida  Faberge. 
Tel:  020  8481  6000. 

Luscious  lips  from 
L'Oreal 

L'Oreal  will  launch  a  new 
moisturising  lipstick  range  in  late 
February. 

L'Oreal  Color  Riche  lipsticks  have 
been  developed  to  provide  shiny, 
intense  colour  with  long-lasting 
moisturisation. 

The  formulation  includes  vitamins 
A  and  E  to  moisturise  and  protect  the 
lips  plus  a  I IV  filter. 

The  range  comprises  2S  shades 
including  three  natural  looking 
transparent' shades  -  Sheer 
Chocolate,  Sheer  Soft  Rose  and  Sheer 
Cherry. 

The  lipstick  range  is  presented 
in  an  elegant  champagne 
coloured  metallic  casing  with  a 
band  of  gold. 

Retail  price  is  £5.99. 
L'Oreal  (UK)  Ltd. 
Tel:  020  8762  4000. 


Fresh  beginnings  for  spring  2000 


Procter  &  Gamble  will  introduce  a 
new  spring  Olay  Colour  collection  in 
February. 

Olay  Odor  Visionary  Light  features 
simple,  clean  tones  of  luminous 
whites,  soft  rose  pinks,  delicate  lilacs 
and  aquatic  blues. 

The  collection  includes  four 


Smoothtalking  Lipsticks  (rsp  £5.99) 
and  Showstopping  Nailshines  (rsp 
£4.99), eyeshadow  duo  (rsp £5.99)  in 
visionary  pink/immortal  ivory,  eyeliner 
pencil  (rsp £3.99)  in  aubergine,  and  lip 
liner  in  black  cherry. 
Procter  &  Gamble  UK. 
01932  896000. 
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www.vitafoods.co.uk 
e-mail:  vitafoods@macace.co.uk 

THE  EVENT  FOR  PH  ARM  A 
&  FOOD  PROFESSIONALS 

Experience  the  3rd  international 
exhibition  and  conference  for 
science,  technology,  manufactur- 
ing and  distribution  professionals 
in  the  nutraceuticals,  dietary  sup- 
plements, natural  medicine, 
functional  food,  ingredients  and 
cosmetic  industries. 

LIFE  SCIENCE,  REGULATORY 
&  MARKETING  CONFERENCE 

Many  of  the  world's  leading 
research  scientists  will  present 
lectures  supported  by  clinical 
and  epidemiological  research  in 
biochemistry,  pharmacology,  food 
science  and  use  of  medicinal 
plants  and  their  derivatives. 
Leading  authorities  will  discuss 
the  market  and  legislative  dev- 
elopments in  Europe,  USA  and 
Asia. 


«Where  Science 
and 
Nature  Meet» 
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COSMETICS  S 
BODY  PRODUCTS 


Please  fill  out  and  fax  or  man  to: 
Vitofoods  International  Ltd 

McLaren  House  •  5  St  Georges  Road  •  Truro  •  Cornwall  TR1  3JE 
United  Kingdom 
Telephone  +44  1872  263  682  •  Fax  +44  1872  263  689 
Visit  our  website:  www  vitafoods  co  uk 

□  Please  send  me  the  Vitafoods  Conference  Programme 

U  Please  send  me  information  on  exhibiting  at  the  Vitafoods  Exhibition 

LI  I  would  lite  to  visit  the  Vitafoods  Exhibition  Please  send  me  the  voucher 
for  one  free  entry  (value  CHr  30.-)  as  soon  as  available  (beginning  of  2000) 
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technology  for 
pantyliners 

Procter  &  ("ramble  is  utilising  new 
technology  to  improve  its Alldays 
pantyliner  range. 

New  Breathable  Alldays  pantyliners 
feature  a  new 'breathable' backing  to 
allow  water  vapour  to  escape  at  the 
same  time  as  preventing  discharge 
leaking  onto  underwear. 

The  improvements  are  designed  to 
offer  maximum  comfort  and 
protection  for  women. The 
pantyliners  have  quilted  sides  and  a 
soft  weave  for  added  comfort. 

The  top  sheet  has  shaped  holes 
that  are  designed  to  draw  moisture 
into  an  absorbing  core  and  keep  it 
locked  in'. 

The  pantyliners  are  positioned  as  a 
personal  care  product  range  for  use 
every  day.  Presented  in  new  lilac 
packaging,  they  are  available  in  small, 
normal  and  large  sizes. 

Print  advertising  and  a  regional  TV 
campaign  will  support  the  relaunch. 
Procter  &  Gamble  UK. 
Tel:  0191  279  2000. 


IN  BRIEF 


Effico  campaign  is  a  tonic 
Pharmax  is  supporting  its  Effico 
Tonic  vitamin  pick  me  up  with  a 
winter  promotional  campaign  in 
women's  magazines  and  national 
press.  A  radio  advertising  campaign 
is  also  running  this  month.  Effico 
prescription   boards  and  tear-off 
leaflet  pads  are  being  provided  to 
pharmacists. 
Pharmax  Ltd. 
Tel:  01322  550550. 


Avent  Express  speeds 
up  sterilising  in  2000 


Cannon  Avent  is  launching  a 
fast  new  electrical  steam 
steriliser  into  its  Avent  range 
this  month. 

The  Avent  Express  is 
designed  to  replace  the  Avent 
Electrical  Steam  Steriliser. The 
manufacturers  say  laboratory 
tests  have  shown  it  to  sterilise 
in  under  nine  minutes.The 
product  has  the  capacity  to 
sterilise  six  bottles  at  one 
time. 

The  internal  rack  clips 
together  to  form  a  dishwasher 
basket  for  mothers  who  like 
to  wash  small  items  such  as 
teats,  soothers  and  breast 
pumps  in  the  dishwasher 
prior  to  sterilising  them.The 
rack  can  accommodate  the  Avent 
ISIS  Breast  Pump  and  its  accessories 

The  steriliser  is  available  in  white 
with  touches  of  turquoise  and 


chrome.  It  comes  with  two  fret 
bottles.  Retail  price  is £39.99. 
Cannon  Avent. 
Tel:  01787  267000. 


Collection  is  a 
crowning  glory 

Power  Health  Products  is 
introducing  five  new  hair  styling 
products  in  its  Banfi  Manex  Salon 
range  this  month. 

The  new  styling  collection 
comprises  Finishing  Spray. 
Conditioning  Treatment,  Shine 
Formula,  Stvling  Wax  and  Stvling 
Gel. 

Power  Health  Products. 
Tel:  01759  302595 

Campaign  boost 
for  Zantac  75 

Glaxo  Wellcome  is  supporting  its 
Zantac  75  brand  with  a£l  million 
promotional  campaign. 

The  campaign  supports  the  recent 
GSL  launch  of  Zantac  75  Relief,  in 
addition  to  Zantac  75  which  is  being 
retained  as  a  P  product. 

The  company  aims  to  attract 
users  of  antacids  and  alginates  who 
are  dissatisfied  with  frequent 
dosing. 

Glaxo  Wellcome. 
Tel:  020  8990  9000. 


TCP  commits  murder  most  foul 


Pfizer  Consumer  Healthcare  is 
supporting  itsTCP  Liquid  Antiseptic 
brand  with  a  national  £1.3  million 
radio  and  poster  advertising  campaign 
this  winter. 

Breaking  this  month,  the  campaign 
uses  humour  to  highlight  that, 
although  TCP  may  not  have  an 
appealing  taste,  it  is  an  effective 
gargling  product  for  treating  sore 
throats. 

The  radio  campaign  features  three 
amusing  commercials  while  the 
posters  feature  a  bottle  of  TCP  and  the 


strapline  for  sore 
throats,  dilute, 
wince  and  gargle'. 

The  two 
headlines  are 
tastes  as  foul 
today  as  it  always 
has'  and  for  sore 
throat  bugs,  it's 
murder  most  foul'. 
Pfizer  Consumer 
Healthcare. 
Tel:  01420 
84801. 
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IT'S  MURDER 
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ON  TV  NEXT  WEEK 


Askit:  STV,  C4  (Scot),  C5  (Scot),  GMTV  (Scot)  

Bassett's  Soft  &  Chewy  Vitamins:  gmtv  

Beechams:  u  

Diflucan  One:  All  areas   

Covonia:  gmtv,  C5  

Lemsip  Cold  and  Flu  Max  Strength:  All  areas  except  crv,  gmtv,  tsw 

MeltUS:  All  areas  except  GTV,  U,  STV,  A,  HTV,  CTV,  W,  LWT,  C4,  TSW  

Night  Nurse:  All  areas  

NiQuitin  CQ:  U  

Nizoral  dandruff  Shampoo:  All  areas  except  GMTV  

Oi latum:  G,  Y,  CAR,  TT,  GMTV  

Seabond  Denture  Fixatives:  C,  A,  htv,  w  

Sensodyne  toothpaste:  \ll  areas   

A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 


Stylish  bracelets 

offer  magnetic 
energy 

Energetix  is  launching  a  new  range  of 
stylish  magnetic  jewellery  to  deliver 
the  benefits  of  copper  and  magnetic 
therapy  to  men  and  women. 

The  Energetix  range  comprises 
three  different  bracelets  -  classic 
screw,  diamante  and  plain  -  finished 
in  either  24k  gold,  rhodium  or  matt 
rhodium  plating. 

The  bracelets  contain  100  percent 
copper  (diamante  is  solid  brass),  with 
two  lightweight  hidden  magnets  - 
each  with  a  strength  of  1,200-1,400 
gauss. 

Retail  prices  range  from £8.50  to 
£39.99. 

Energetix  UK  Ltd. 
Tel:  01276  489111. 


MSM  supplement 

aims  to  help  joint 
care 

Nutritional  Healthcare  International  is 
launching  a  new  supplement  that  is 
thought  to  have  a  beneficial  effect  on 
arthritis  and  rheumatism. 

Maxisulph  contains  methyl 
sulphonyl  methane,  which  is  a  form  of 
naturally  occurring  organic  sulphur 
found  in  all  living  organisms. 

The  product  is  available  in  tablet 
and  powder  form. The  tablets  retail  at 
£1 1.99  for  7(),£20.99  for  l40.The 
powder  retails  at  £14.99  for  15()g, 
£21.99  for  250g. 

NHI  is  offering  an  introductory  deal 
of  buy  five,  get  one  free  to 
pharmacists. 

Trinity  Sales  &  Marketing. 
Tel:  01483  225691. 
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New  year,  new  resolutions...  sign  up  to 

Pharmacyupdate 


Twice  a  month,  Chemist  &  Druggist  brings  you  Pharmacyupdate  - 
unrivalled  distance  learning  for  the  practising  pharmacist 

•  Update  is  edited  by  C&Ds  Technical  Editor,  Fawz  Farhan,  who  is  also  the 
Chemist  &  Druggist  Teacher-Practitioner  at  the  Pharmacy  Practice  Group  at  King's 
College,  London. 

•  Update  helps  you  to  fulfil  the  Royal  Pharmaceutical  Society's  current 
requirement  of  30  hours  of  Continuing  Professional  Development  each  year.  It 
should  be  part,  of  your  professional  development  portfolio. 

•  Update  allows  you  to  self-test  your  understanding  using  simple  monl  hly 
question  papers.  Better  still,  for  a  modest  fee  (£16  +  £2.80  VAT)  you  can  register 
with  C&D's  automated  marking  service  and  receive  a  certificate  showing  the 
number  of  hours  of  distance  learning  you  have  completed. 

•  Update  is  accredited  by  the  College  of  Pharmacy  Practice.  Recorded  completion 
of  the  question  paper  counts  towards  study  hours  required  for  CPP  membership. 

•  Back  issues  are  no  problem.  If  you  miss  an  article,  you  can  catch  up  by  using  a 
faxback  service  or  visit  C&Ds  dotpharmacy  Internet  site. 

•  Northern  Ireland  pharmacists  enroling  for  Update  will  have  their 
registration  fee  paid  by  the  NI  Centre  for  Pharmacy  Postgraduate  Education  & 
Training. 

Don't  fall  behind  with  your  continuing  professional  development,  Pick  up  the 
phone  and  speak  to  Mary  Prebble  on  01732  377269  if  you  need  more  information,  or 
fill  in  the  coupon  below  and  send  it  with  a  cheque  for  £16  (plus  £2.80  VAT)  payable 
to  Miller  Freeman  UK  Ltd,  which  will  register  you  for  12  months  for  certificated 
marking. 


Pharmacyupdate  is  supported  by 


GENUS  PHARMACEUTICALS 


To  Mary  Prebble.  Please  enrol  me  on  the  Pharmacyupdate  telephone  marking  service  for  2000. 
I  enclose  a  cheque  for  £1 8.80,  made  payable  to  Miller  Freeman  UK  Ltd. 

Name  


Address. 


  Postcode  

Daytime  phone  number   Fax  

Signature   Date  

Northern  Ireland  pharmacists  registering  under  CPPET  scheme  tick  box 

Send  this  completed  form  to  Mary  Prebble,  Chemist  &  Druggist,  Miller  Freeman  UK  Ltd,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  WW. 


JJ 


Down  and  out 


H()me  comforts 


The  mark  ou- 
the  wolf  ^ 


Common  market^ 


v,-^'-' 

i  js^g™  3g^sE;i  sa^psss:  ""J^ 
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Germany's  health 
reform  plans  in  tatters 


Hews  from  Ge 


Lichtwer  backs 
down  after  Kwai 
boycott 

Lichtwer,  maker  of  the  garlic  prepara- 
tion Kwai,  has  backed  down  in  the 
face  of  a  boycott  by  German  pharma- 
cists of  its  products. 

The  boycott  was  started  by  pharma- 
cists a  year  ago  when  the  company 
started  selling  Kwai  outside  of  phar- 
macies. In  a  letter  reminiscent  of  one 
sent  20  years  ago  by  Merck  when  it, 
too,  tried  selling  a  former  pharmacy- 
only  line  in  drugstores,  Lichtwer  has 
apologised  for  its  shift  of  policy  (heads 
have  apparently  rolled!)  and  has 
promised  to  correct  its  mistake. 

Stocks  of  Kwai  will  soon  be  found 
only  in  pharmacies  again  -  although, 
as  one  commentator  has  said,  it  could 
all  be  too  late  -  the  garlic  boom  in 
Germany  appears  to  have  peaked! 

Health  insurers 
fail  to  recognise 
'customer  appeal' 

There  is  worrying  news  for  German 
community  pharmacists  on  the  dress- 
ings and  appliances  front.  The  health 
insurance  schemes  have  excluded 
pharmacists  from  their  proposed  list 
of  people  who  can  supply  such  items 
as  compression  hosiery,  syringes  and 
insulin  pens,  incontinence  aids  and 
ostomy  products. 

Such  an  action  would  deal  a  ham- 
mer blow  in  this  area  of  business  and 
impel  customers  to  use  the  far  less 
common  (and  probably  more  expen- 
sive) surgical  supplies  shops.  Of 
greater  concern  is  that  it  would  give 
mail-order  companies  a  chance  to  get 
their  foot  in  the  door. 

More  gratifying  is  the  second  place 
awarded  to  pharmacies  in  a  customer- 
friendly  league.  Only  opticians  (not 
included  last  year)  scored  more  highly 
in  a  telephone  customer  satisfaction 
survey  of  some  36,500  Germans  that 
was  supported  by  the  German  Post 
Office  and  the  German  railways. 

Traditionally  considered  something 
of  a  desert  when  it  comes  to  'service 
with  a  smile' ,  the  country  now  appears 
to  be  making  efforts  in  this  area. 

Some  95  per  cent  of  pharmacy  cus- 
tomers declared  themselves  highly  sat- 
isfied or  satisfied  with  the  service  they 
received  and  pharmacy  had  the  lowest 
number  of  disappointed  customers  of 
all  of  the  47  service  industries  scruti- 
nised. 

Bottom  of  the  list  were  users  of  the 
railways,  airline  passengers  and  sellers 
of  personal  computers! 


Following  a  torrid  summer  of  demon- 
strations and  defeats  for  the  ruling 
Socialist-Green  Party  coalition  in  state 
elections,  the  Health  Care  2000  reform 
plans  of  the  German  Government  have 
collapsed. 

The  months  of  protest  culminated 
last  year  in  a  huge  rally  of  more  than 
25,000  healthcare  workers  in  Berlin, 
now  once  again  the  seat  of  the 
German  parliament.  For  once  pharma- 
cists, doctors  and  dentists  marched 
shoulder  to  shoulder,  united  in  their 
opposition  to  the  proposed  reforms. 

Despite  being  passed  by  the  Lower 
House,  the  German  Upper  House,  now 
dominated  by  the  opposition  parties, 
rejected  the  plans  outright.  And  this 
was  after  a  last  minute  fiasco:  the  bill 
that  was  voted  through  was  subse- 
quently found  to  have  had  24  pages 
inadvertently  left  out.  The  missing 
pages  included  proposals  to  bail  out 
the  bankrupt  health  insurance 
schemes  in  the  former  East  Germany! 

In  a  bid  to  break  the  deadlock,  the 
ruling  coalition  may  try  to  invoke  a 
mediation  process  to  salvage  some- 
thing from  the  wreckage  of  its  bill. 


Global  budgets,  the  positive  list, 
reform  of  hospital  finance  and  strength- 
ening the  role  of  family  doctors  are  just 
some  of  the  proposals  that  are  unlikely 
to  be  introduced  early  in  2000. 

However,  health  minister  Andrea 
Fischer  is  now  desperately  trying  to 
find  ways  to  circumvent  the  veto  of 
the  Upper  House,  so  her  opponents' 
jubilation  may  be  short  lived.  The 
annual  budgets  for  expenditure  on 
drugs  and  therapeutic  remedies  are 
unaffected  by  the  dramas. 

In  response  to  earlier  threats  by 
doctors  to  cut  their  prescribing  to 
ensure  they  did  not  face  penalties  for 
exceeding  their  budgets  (see  C&D 
October  16,  p34),  Fischer  agreed  an 
'action  programme'  with  them  and 
health  insurance  schemes  in  August. 
This  means  that: 

•  costly  innovations  of  unproven 
therapeutic  benefit  are  to  be  avoided 

•  a  second  opinion  is  to  be  obtained 
before  some  new  drugs  can  be  pre- 
scribed 

•  even  more  medicines  for  minor  ill- 
nesses will  have  to  be  paid  for  by 
patients  themselves 


©  wherever  possible,  original  ver- : 
sions  of  drugs  such  as  captopril,  meto- 
prolol,  diclofenac,  flunisolide  are  to  be  ! 
replaced  by  generics  (which  now  r 
account  for  54  per  cent  of  all  pre-  : 
scribed  medicines  in  Germany)  in  the 
lowest  third  of  the  price  range. 

Even  so,  one  large  health  insurance 
scheme  has  warned  that  this  year's 
drugs  budget  will  be  exceeded  in  17  of 
23  regions. 

Over-generous 
pharmacist  is 

fined  £20,000 

Throughout  the  year,  it  is  customary 
for  German  pharmacies  to  give  little 
gifts  to  regular  customers  -  healthy 
sweets  for  children,  the  odd  pen  bear- 
ing the  pharmacy  name,  small  packs  of  > 
paper  tissues  and,  at  Christmas  time,  I 
calendars  or  small  diaries. 

However,  one  pharmacist  who  per-  I 
sistently  went  well  beyond  the  tradi- 
tional range  of  gifts,  to  the  delight  of  a 
his  customers  but  the  annoyance  of  : 
his  competitors,  has  been  punished,  i 
Regional  authorities,  responsible  for  1 
the  conduct  of  healthcare  profession-  | 
als,  fined  him  £20,000  for  contraven- 
ing  the  rules  on  present-giving. 

Rag  dolls,  wooden  nutcrackers  and 
toy  watches  all  reportedly  emerged 
from  under  his  counter  and,  not  sur- 
prisingly, proved  a  winning  attraction. 

His  marketing  strategy  also  included 
raffles  with  worthwhile  prizes  and  the  I 
give-aways  became  increasingly  lavish.  | 
The  value  of  his  gifts  were  found  to  be 
well  in  excess  of  the  normal  limit  of 
about  25p,  even  though  this  rises  to  a 
hefty  £2.50  at  Christmas  and  £1  at 
Easter. 


Women  celebrate  a 

To  celebrate  100  years  of  women 
being  allowed  to  study  pharmacy  in 
Germany,  100  female  delegates  at  the 
German  equivalent  of  the  British 
Pharmaceutical  Conference  were  each 
presented  with  a  single  red  rose. 

Three-quarters  of  newly  registered 
pharmacists  in  Germany  are  now 
women,  although  they  comprised  only 
35  per  cent  of  the  276  conference  del- 
egates, and  manage  only  40  per  cent  of 
Germany  's  pharmacies. 

Held  in  Leipzig,  the  city  many 
believe  to  have  been  the  cradle  of  the 
peaceful  revolution  that  ten  years  ago 
that  led  to  the  fall  of  the  Berlin  Wall, 
the  event  failed  to  entice  any  high 
ranking  politician  from  the  Federal 
government. 

It  appears  that  the  leaders  of  ABDA 
(all  male,  conservative,  toughened  by 
years  of  service  to  professional  organi- 
sations and  well  over  50)  have  yet  to 
establish  a  working  relationship  with 
the  current  female  minister  of  health. 

One  of  her  junior  representatives 
paid  a  perfunctory  visit  and,  in  his 
brief  speech  defending  the  proposed 
reforms,  displayed  a  marked  lack  of 
knowledge  about  matters  pharmaceu- 
tical and  managed  to  upset  delegates 
by  asserting  that  few  pharmacies 
offered  any  advice  to  their  customers. 


centenary  of  study 

This  year's  conference  was  also 
marred  by  disagreements  between 
hospital  and  community  pharmacists 
following  disclosures  in  a  confidential 
report,  jointly  prepared  by  health 
insurance  schemes,  German  hospitals 
and  German  hospital  pharmacists, 
about  the  provision  of  medicines  to 
out-patients  and  patients  after  their 
discharge  from  hospital. 

While  the  initial  motivation  for  the 
report  was,  supposedly,  to  improve  the 
service  for  cancer  patients,  for  exam- 
ple, in  the  supply  of  their  specialised 
drugs,  community  pharmacists  worry 
that  this  could  rapidly  extend  to  other 
fields  such  as  medication  for  diabetics. 

At  first  sight,  the  health  insurance 
schemes  believe  it  would  be  cheaper 
to  encourage  more  involvement  of  hos- 
pital pharmacy  in  the  provision  of 
drugs.  However,  there  arc  suspicions  of 
unfair  competition  in  that  pharmaceu- 
tical companies  are  believed  to  charge 
community  pharmacists  more  for  their 
products  than  they  do  hospitals. 

Commentators  believe  it  would  be 
impossible  for  hospital  pharmacies  to 
keep  prices  to  out-patients  perma- 
nently low.  Once  patients  had  to  pay 
the  regular  cost  for  their  repeat  pre- 
scriptions, the  two-tier  pricing  system 
would  be  exposed. 
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Conferences  &  exhibitions  2 


Society  of  Cosmetic  Scientists 
annual  dinner  and  dance  on  February 
26  at  the  Forest  of  Arden  Hotel, 
Meriden,  near  Coventry.  Details  on 
01582  726661. 

Local  Pharmaceutical 
Committee  Conference  followed 
by  the  Pharmaceutical  Services 
Negotiating  Committee  annual 
dinner  on  March  20  at  the  Queen 
Elizabeth  II  Centre.  London  Details 
from  Mike  King  on  01296  432823. 

HC2000  healthcare  computing 
conference  and  exhibition  March  20- 
22  in  Harrogate.  Details  on  01932 
821723. 

The  Vantage  Convention  will  be 
held  on  March  26-30  in  Dubai 
Further  information  from  Jayne 
Harrison  on  01203  432000. 

Association  of  the  British 
Pharmaceutical  Industry  annual 
general  meeting.April  6  at  Grosvenor 
House,  Park  Line,  London  Further 
information  from  Ruth  Fabian  on 
020  7930  3477,  ext  1431 

Guild  of  Healthcare  Pharmacists 
weekend  school, April  7-9,  at  the  Old 
Ship  Hotel,  Brighton  Further 
Information  from  Vilma  Gillis  on 
01622  224162. 

Ulster  Chemists  Associa' ion 
conference,April  7-9  at  the  Fitzpatrick 
Castle  in  Dublin.  Details  from 
Andrea  Gratton  on  01232  320787 

National  Assi  iciation  of  W<  mien 
Pharmacists  annual  general  meeting 
and  weekend  conference  Take  Heart' 
on  April  14-16  at  the  Angel  Hotel  in 
Cardiff.  Details  from  Mrs 
Ecclestone  on  01453  759516. 

Natural  Products  2000  exhibition, 
April  16-17  at  Olympia  in  London. 
Further  information  on  01903 
879077. 

Institute  of  Pharmacy  Management 
International  spring  conference  with 
the  Young  Pharmacists'  Group 
hustings.April  15-16.  More  details 
from  Nick  Wood  on  01277  823889- 

British  Pharmaceutical  Students' 
Association  annual  conference.April 
17-24  at  Bradford  University.  Details 
from  Katherine  Walker  on  07957 
257350. 

Royal  Pharmaceutical  Society 
annual  general  meeting,  May  10, 

and  branch  representatives'  meeting, 
May  11,  at  the  Royal  Pharmaceutical 
Society,  Lambeth  Further  details 
from  Cathryn  Andrews  on  020 
7735  9141,  ext  276. 

Cosmeticsjoiletry  &  Perfumery 
Association  annual  meeting  and 
dinner,  May  11  at  the  Hotel 


Chemex  2000  will  open  its  doors  on  September  3-4 
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3/4  September  /  olympia  2  /  london 


Intercontinental,  London  Details  on 
020  7491  8891. 

European  Society  of  Clinical 
Pharmacy  spring  conference,  May  1 1- 
13  in  Reykjavik  Details  on  +35  4554 
1400. 

Pharmaceutical  Society  of  Northern 
Ireland  presidential  dinner,  May  13  at 
the  Stakis  Hotel,Templepatrick,Co 
Antrim  Details  from  Carole 
Anthony  on  01232  326927. 

European  Proprietary  Medicines 
Man ufacturers' Association  (AESGP) 
annual  meeting,  May  17-20  in 
Helsinki  Further  information  on 
+32  2735  5130. 

Pharmacy  Law  and  Ethics 
Association  seminar  on  Sexual  health; 
Human  rights  and  emergency 
contraception',  May  18  at  the  Faculty 
of  Lay,  University  of  Manchester. 
Further  details  from  Gordon 
Appelbe  on  020  8761  5205. 

United  Kingdom  Clinical  Pharmacy 
Association  Spring  Symposium,  May 
19-21,  including  the  annual  general 
meeting  on  the  20th,  at  the  Hilton 
National  Hotel  in  Leeds.  Further 
information  from  Pat  Kennedy 
on  0116  2776999. 

Society  of  Cosmetic  Scientists 


annual  general  meeting, May  22  at  the 
Hanover  Hotel,  Hinckley.  Details 
from  01582  726661. 

National  Pharmaceutical 
Association  Ask  your  pharmacist' 
roadshow  members'  evening  May 
26  in  Croydon  and  June  2  in  Cardiff. 
Details  on  01727  832161. 

British  Association  of 
Pharmaceutical  Wholesalers  annual 
meetingjune  7-9  at  the  Dalmohoy 
Hotel  in  Edinburgh  Information 
from  Mike  Watts  on  01252 
711412 

Nucare  Convention  June  9-1 1  at 
the  Marriott  Forest  of  Arden  Hotel, 
Meriden,  near  Coventry.  Contact 
John  Barklamb  on  020  8515  9800 
for  details. 

National  Pharmaceutical 
Association  Ask  your  pharmacist' 
roadshow  members' evening, June  9 
in  Manchester.  Details  on  01727 
832161. 

RPSGB  Scottish  Executive  annual 
meetingjune  14  at  36 York  Place, 
Edinburgh  Details  from  Dr  Sheila 
Stevens  on  0131  556  4386. 

Proprietary  Association  of  Great 
Britain  annual  general  meeting  and 
dinner. June  15,  venue  to  be 


confirmed  Details  from  Fraser 
Woodward  on  020  7242  8331. 

National  Pharmaceutical 
Association  Ask  your  pharmacist' 
roadshow  members' evening,  June  16 
in  Belfast  and  June  23  in  Edinburgh. 
Details  on  01727  832161. 

Institute  of  Pharmacy  Management 
International  annual  general  meeting 
June  25,  midday,  at  the  Forte 
Posthouse,  Crick,  Northamptonshire. 
Further  details  from  Nick  Wood 
on  01277  823889. 

UK  Drug  Information  Pharmacists' 
Group  conference  June  29-Julyl  in 
Cardiff  Details  from  Fiona  Woods 
on  01222  742796. 

National  Pharmaceutical 
Association  Ask  your  pharmacist' 
roadshow  members' evening,  June  30 
in  Birmingham.  Details  on  01727 
832161. 

RPSGB  Welsh  Executive  annual 
meetingjuly  18. Venue  to  be 
confirmed  Details  from  Erica 
Barrie  on  01222  412800. 

International  Pharmaceutical 
Federation  (FIP)  International 
Congress,  August  26-31  in  Vienna. 
Details  on  +31  7030  21970. 

The  Pharmacy  World  Congress 
20(10, August  27-September  1  in 
Vienna  Further  information  from 
Andries  Bickerweg  on  +31  7030 
21982/21981. 

Chemex  exhibition  on  September 
3-4  at  Olympia,  London.  Details  from 
Simon  Page  on  01732  377256. 

British  Pharmaceutical  Conference, 
Pharmacy  Live  and  HM  Live, 
September  10-1 3,  at  the  International 
Convention  Centre  in  Birmingham. 
Details:  020  7735  9141 

The  UniChem  convention  will  be 
held  in  Puerto  Rico  from  September 
24  October  1  Further  details  from 
SOLER  on  020  7738  2837. 

Pharmaceutical  Society  of  Northern 
Ireland  annual  meeting,  September  28 
at  Society's  House,  University  Street. 
More  details  from  Carole  Anthony 
on  01232  326927. 

Institute  of  Healthcare  Management 
annual  conference, October  4-5  in 
Harrogate  Details  from  Tracey 
Greenaway  on  020  7460  7654. 

College  of  Pharmacy  Practice 
College  weekend,  October  6-7  in 
Dunchurch,  Warwickshire  Details  on 
024  7669  2400. 

United  Kingdom  Clinical  Pharmacy 
Association  autumn  symposium, 
November  24-26  at  the  Stakis  Hotel, 
Blackpool.  Details  from  Pat 
Kennedy  on  01 16  277  6999. 
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Statutory 


Pharmacist  who 
breached  rules  was 
fulfilling  GP's  wish 

A  pharmacist  involved  in  the  supply  of 
drugs  to  an  addict  who  died  breached 
the  rules  only  on  a  technicality,  a  disci- 
plinary hearing  was  told  in  December. 

Andrew  Allison,  manager  of  the 
Rannachcm  Pharmacy,  Old  Laira  Road, 
Plymouth,  dispensed  a  bulk  supply  of 
methadone  and  diazepam  on  May  23, 
1998. 

Next  day,  the  addict,  Adrian  Ash, 
took  most  of  the  drug.  He  subsequent- 
ly died,  leading  a  coroner  to  record  a 
verdict  of  misadventure,  the  Royal 
Pharmaceutical  Society's  Statutory 
Committee  heard. 

However,  chairman  Gary  Flather 
highlighted  the  fact  it  was  intended  to 
give  Mr  Ash  the  amount  because  he 
said  he  was  going  away  to  Scotland. 

Mr  Ash  had  been  prescribed  a  daily 
dose  of  methadone  on  a  reducing  basis 
along  with  reducing  amounts  of 
diazepam.  Forward  prescribing  had 
been  done  by  his  GP,  Dr  Christopher 
Wilson,  up  to  May  18, 1998.  However, 
on  May  14,  saying  he  wanted  to  go 
away,  Mr  Ash  asked  Dr  Wilson  for  nine 
days  supply  to  last  him  until  May  31. 

Doctor  and  pharmacist  spoke  on 
the  telephone  and  Mr  Allison  said  Dr 
Wilson  told  him  to  provide  the  drugs 
and  that  he  would  send  the  correct 
form.  However,  Mr  Allison  said  "he 
omitted  to  do  so  and  went  on  holiday 
himself  from  May  16  to  May  23  ". 

Mr  Allison  admitted  failing  to  com- 
ply with  written  directions  to  dispense 
methadone  in  instalments,  dispensing 
methadone  and  diazepam  before  spec- 
ified dates,  endorsing  the  prescription 
as  if  they  had  been  dispensed  in  instal- 
ments and  submitting  endorsed  pre- 
scriptions to  the  Prescription  Pricing 
Authority  for  payment.  He  explained 
he  felt  obliged  to  apply  for  payment  as 
the  manager  of  the  pharmacy. 

The  Committee  decided  to  dismiss 
the  case.  Mr  Flather  said:  In  the  course 
of  this  case  we  have  felt  a  great  deal  of 
sympathy  for  Mr  Allison.  Yes,  he  has 
broken  the  law,  but  he  has  done  his 
best  to  fulfil  the  wishes  of  the  pre- 
scribing doctor. 

"There  was  no  prosecution,  quite 
rightly,  of  Mr  Allison  for  what  some 
might  call  a  technical  breach  of  the 
law. 

He  went  to  the  police  himself  to 
tell  them  about  what  he  had  done  and 
nothing  was  said  at  the  inquest  into  Mr 
Ash's  death.  We  feel  Mr  Ash  has  been 
seriously  let  down  by  the  doctor  con- 
cerned." 

Mr  Flather  expressed  sympathy  for 
the  "dreadful  experience"  Mr  Allison 
had  been  through  and  said  he  was  in 
no  wav  to  blame  for  the  addict's  death. 


Fraud  does  not  pay  off 


A  Wolverhampton  pharmacist  swin- 
dled his  local  health  authority  out  of 
more  than£14,000,a  disciplinary  com- 
mittee heard  in  December. 

Samir  Patel,  of  Dudley  Walk, 
Goldthorn  Park,  West  Midlands,  was 
sentenced  to  six  months  imprison- 
ment in  March  1999  after  admitting  a 
string  of  theft  charges,  following  a 
fraud  squad  investigation. 

He  appeared  before  the  Statutory 
Committee  of  the  Royal  Pharma- 
ceutical Society  in  December  accused 
of  professional  misconduct. 

The  42-year-old  pharmacist  admit- 
ted falsely  endorsing  prescriptions  - 
which  had  to  be  specially  made  up  at 
one  of  his  three  Wolverhampton  phar- 
macies -  to  show  they  had  been  dis- 
pensed at  another. This  allowed  him  to 
fraudulently  claim  back  £1,114.44 
from  Wolverhampton  Health  Authority 
during  1998,  the  Committee  heard.  He 
also  admitted  defrauding  the 
Wolverhampton  and  Walsall  Health 
Authorities  of  ±13,416.84  between 
January  1995  and  November  1998. 

The  scam  involved  holding  back 


part  of  the  standard  £5. 80  prescription 
fee  when  dispensing  4,034  low-cost 
items  to  non-exempt  patients.  This 
cash  should  have  been  refunded  to  the 
health  authorities. 

The  Committee  heard  that  Mr  Patel 
had  held  back  money  from  an  average 
of  60  low-cost  prescriptions  a  month 
when  they  were  presented  at  his  three 
shops:Andersons  Chemist,  31 1  Dudley 
Road,  Wolverhampton;  nearby  Park- 
fields  Pharmacy,  337  Dudley  Road;  and 
Manor  Chemists,  4  Harpur  Street, 
Willenhall 

Detectives  from  West  Midlands 
fraud  squad  were  called  in  by  the 
Society  and  Mr  Patel  was  arrested  on 
November  3,  1998.  He  pleaded  guilty 
to  nine  charges  of  theft  and  fraud 
before  Wolverhampton  Magistrates 
Court  on  March  3  last  year. 

Mr  Patel  admitted  before  the 
Statutory  Committee  that  he  had 
betrayed  the  public's  trust  and  said  he 
had  been  driven  to  dishonesty  by 
financial  hardship. 

He  told  the  Committee  he  was  sad- 
dled with  loans  totalling  £370,000 


after  buying  Andersons  Chemist  in 
early  1994  and  Parkfields  Pharmacy  in 
early  1996.  He  bought  his  first  busi- 
ness. Manor  Chemists,  in  1985. 

The  Committee  heard  Mr  Patel  had 
co-operated  in  full  with  the  police  and 
that  his  three  businesses  were  kept 
open  by  family  members  and  locums 
while  he  served  his  prison  term.  He 
had  paid  back  all  the  money  he  had 
fraudulently  claimed  and  was  remorse- 
ful about  the  shame  he  had  brought  on 
himself. 

Committee  chairman  Gary  Flather 
described  Mr  Patel  as  a  man  "of  previ- 
ous good  character''  and  "an  enteqiris- 
ing  businessman".  However,  his  case 
was  one  of  a  "a  colossal  breach  of  trust", 
and  the  Committee  did  not  believe  his 
motive  was  purely  financial  hardship. 

After  learning  that  Mr  Patel  had 
£30,000  in  an  offshore  bank  account 
and  sent  his  children  to  public 
schools,  Mr  Flather  said:  "We  are  left 
thinking  he  did  this  for  money  and  we 
feel  greed  did  have  a  part  to  play." 

He  directed  that  his  name  be 
removed  from  the  Register. 


East  London  pharmacist  victim  of  con-man 


A  bogus  doctor,  working  among  the 
Bengali  community  in  East  London, 
conned  a  local  pharmacist  into  supply- 
ing him  drugs  -  sometimes  without 
the  'doctor'  producing  a  prescription. 

The  pharmacist  was  duped  by  Dr 
Mohammed  Rahman'  who  always 
arrived  at  the  pharmacy  carrying  a 
doctor's  bag.  But  Dr  Rahman  was  a  67- 
year-old  professional  fraudster  with 
nine  previous  convictions  stretching 
back  to  1996,  the  Statutory  Committee 
of  the  Royal  Pharmaceutical  Society 
heard  at  a  hearing  in  December. 

Before  the  Committee  was  pharma- 
cist Surinder  Singh  Lall,  of  Katherine 
Road,  East  Ham,  who  faced  two 
charges  of  alleged  misconduct.  The 
first  charge  concerned  supplying  Mr 
Rahman  with  Prescription  Only  Medi- 
cines without  a  prescription.  The  sec- 
ond involved  making  false  claims  to 
the  Prescription  Pricing  Authority  for 
the  medicines  supplied. 

When  the  police  questioned  Mr  Lall 
about  Mr  Rahman,  he  maintained  that 
the  conman  was  a  genuine  doctor,  but 
when  he  realised  that  he  had  been 
conned,  he  fully  co-operated  with 
police  in  their  investigations. 

The  pharmacist  was  so  open  with 
the  police  that  he  revealed  he  had 
given  Mr  Rahman  drugs  'on  credit' 
without  a  prescription. 

Mr  Lall  had  understood  that  the  so- 
called  doctor  practised  among  the 
Bengali  community,  many  of  whom 


did  not  speak  English  and  appreciated 
having  'one  of  their  own'  looking  after 
them. 

Mr  Rahman  did  produce  some  pre- 
scription forms,  but  police  had  found 
them  to  have  been  made  out  by  five 
different  doctors  whom  Mr  Rahman 
v  isited  under  a  number  of  aliases  to  be 
treated  for  his  own  problems  of  dia- 
betes and  hypertension. 

When  questioned  about  the  pre- 
scriptions, Mr  Rahman  had  told  the 
pharmacist  that  he  was  picking  up 
medicines  on  behalf  of  members  of  his 
own  family  and  members  of  the 
Bengali  community  who  had  language 
difficulties. 

When  Mr  Rahman's  house  was 
searched  by  police,  they  found 
£12,000  of  syringes  and  medicines. 
The  police  understood  that  the  bogus 
doctor  was  charging  around  £40  a 
time  for  treating  patients. 

Mr  Lall  admitted  the  offences  and 
explained  how  Mr  Rahman  had  always 
come  into  the  pharmacy  when  it  was 
busy  and  had  repeatedly  asked  to  be 
given  drugs  without  a  prescription. 

When  the  scam  was  revealed,  he 
had  been  "alarmed  and  horrified '.  He 
put  his  naivety  down  to  the  fact  that  at 
the  time  he  had  been  under  great  pres- 
sure. Apart  from  the  long  hours  he  was 
putting  into  his  business,  there  had 
been  death  and  illness  in  his  family. 

Summing  up,  the  Committee  chair- 
man Garv  Flather  referred  to  a  number 


of  references  submitted  on  Mr  Lull  s 
behalf. 

The  Committee  accepted  that  Mr 
Lall  had  fallen  victim  to  a  fraudster 
who  had  picked  his  target  very  care- 
fully It  was  prepared  to  take  a  "very 
exceptional  course". 

In  most  similar  circumstances  there 
would  have  been  no  question  that  the 
pharmacist  involved  would  be  struck 
off,  but  the  Committee  decided  Mr  Lall 
should  only  be  reprimanded. 

Reinstated... 

A  Hertfordshire  pharmacist,  who  was 
struck  off  for  selling  an  addict  a  cock- 
tail of  prescription  drugs  nine  years 
ago,  has  succeeded  in  his  bid  to  be 
reinstated. 

Stanley  Cohen,  of  Highfield  Lane, 
St  Albans,  was  restored  to  the  Register 
after  a  Statutory  Committee  hearing 
in  December.  An  earlier  appeal  to  be 
reinstated  was  rejected  on  March  19, 
1996. 

Mr  Cohen  said  he  was  a  reformed 
man  after  selling  his  London  pharmacy 
and  taking  a  sabbatical.  He  had  worked 
as  a  volunteer  fundraiser  for  young 
people  with  learning  difficulties  in 
North  London,  the  committee  heard. 

Mr  Cohen  said  he  had  kept  up  to 
date  by  reading  all  pharmaceutical 
journals  and  working  part-time  under 
strict  supervision  at  two  pharmacies 
run  by  friends. 
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Pharmacists  can  pass  on  script 
data,  say  High  Court  judges 


Pharmacists  can  disclose  anonymised 
data  from  doctors'  prescriptions  to 
help  manufacturers  target  sales  of 
pharmaceutical  products,  and  this 
does  not  amount  to  a  breach  of  patient 
confidentiality,  three  top  judges  ruled 
on  December  21. 

The  decision  has  been  welcomed 
by  the  National  Pharmaceutical 
Association  as  "sound  common  sense". 

Source  Informatics  has  been  bat- 
tling since  1997  for  the  right  to  use- 
prescription  information  to  set  up  a 
prescriber  database  for  pharmaceuti- 
cal companies  wishing  to  target  GPs 
more  precisely 

And  the  Loughborough-based  com- 
pany won  a  stunning  victory  over  the 
Department  of  Health  in  the  High 
Court  when  three  Appeal  Court  judges 
ruled  patient  confidentiality  would  be 
safeguarded,  not  invaded,  by  the 
scheme. 

The  ruling  was  a  blow  to  the  DoH, 
whose  counsel,  Mr  Philip  Sales,  had 
told  the  court:  "The  interest  of  the 
Department  is  to  prevent  the  sort  of 
targeted  marking  which  Source  and  its 


customers  wish  to  employ 

"The  Department's  assessment  is 
that  such  marketing  would  affect  the 
prescribing  habits  of  GPs  so  as  to  add 
hugely,  and  unnecessarily,  to  the  NHS 
drug  bill." 

Lord  Justice  Simon  Brown  told  the 
court  in  London  that  Source  had 
offered  to  pay  £15  towards  the 
favourite  charity  of  each  GP,  and  £150 
annually  to  each  pharmacist  who 
agreed  to  participate  in  the  scheme. 

American-owned  Source  has  "no 
interest  "in  the  patients' names  or  iden- 
tifies but  "every  interest"  in  the  date  of 
prescription,  and  the  product  and 
quantity  prescribed,  the  judge  added. 

The  information  passed  to  Source 
by  pharmacists  was  anonymised'  and 
there  was  only  "a  remote  risk  that  cer- 
tain information  of  a  rare  kind  might 
conceivably  enable  a  patient  to  be 
identified". 

The  main  aim  of  the  database  was 
"  to  obtain  knowledge  of  doctors' pre- 
scribing habits  and  it  will  primarily  be 
used  by  pharmaceutical  companies  to 
allow  them  to  target  more  precisely 


promotions  and  communications 
regarding  their  products". 

Lord  Justice  Simon  Brown  said  the 
issue  in  the  case  was  whether  Source's 
scheme  involved  a  breach  of  patient 
confidentiality.  Source  was  "confident " 
of  persuading  doctors  and  pharma- 
cists that  there  was,  in  practice.no  risk 
of  patient  identification. 

The  company  had  recently  pro- 
posed refinements  to  its  system  "to 
screen  out  any  conceivably  identifying 
information". 

Overturning  an  earlier  High  Court 
decision  against  Source,  the  judge 
ruled:"Pharmacists'  consciences  ought 
not  reasonably  to  be  troubled  by  co- 
operation with  Source's  proposed 
scheme  The  patient's  privacy  will  have 
been  safeguarded,  not  invaded.  The 
pharmacist's  duty  of  confidence  will 
not  have  been  breached." 

The  judge,  sitting  with  Lord  Justice 
Aldous  and  Lord  Justice  Schiemann, 
upheld  Source's  judicial  review  chal- 
lenge to  DoH  guidelines  put  out  in 
1997,  which  advised  GPs  not  to  partic- 
ipate in  the  company's  scheme. 


"Participation  in  Source's  scheme 
by  doctors  and  pharmacists  would  not 
in  my  judgement  expose  them  to  any 
risk  of  successful  breach  of  confi- 
dence proceedings  by  a  patient,"  he 
said.  "If  the  Department  continues  to 
view  such  scheme  as  operating  against 
the  public  interest,  then  it  must  take 
further  powers  in  this  already  heavily 
regulated  area  to  control  or  limit  its 
effect." 

Source  Informatics  was  awarded 
legal  costs. 

Although  recognising  the  wide- 
ranging  significance  of  the  case,  the 
judges  refused  the  DoH  permission  to 
appeal  further  to  the  House  of  Lords. 

The  reversal  of  the  original  judge- 
ment has  been  welcomed  by  NPA 
director  John  D'Arcy.  "It  is  nice  to  see 
that  pharmacists  are  recognised  as 
having  a  'professional  conscience' 
which  is  bound  by  a  code  of  ethics  and 
rules  of  confidentiality,"  he  said.  "It  is  a 
sound,  common  sense  decision  which 
will  give  re-assurance  to  members." 

The  NPA  intervened  in  the  case 
when  Source  went  to  appeal,  which 
allowed  it  to  present  concerns  from 
community  pharmacists. 

At  issue  was  the  extent  to  which  phar- 
macists could  use  PMRs  for  things  like 
patient  screening,  local  formulary  devel- 
opment and  dispensary  stock  control. 


The  easy  way  to  train  your 
medicine  sales  assistants 


Cambridge  Counterpart 


Umbridge  Counterpart 
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flexible 
affordable 
easy  to  join 
easy  to  use 


For  a  registration  form  contact 
Mary  Prebble  on  01732  377269 


You  could  pay  more  than  double 
for  other  courses  and  remember, 
Cambridge  Counterpart  offers 
instant  results  on  the  phone 

All  assistants  must' now  be  trained 
to  Royal  Pharmaceutical  standards 

1 

Are  all  your  employees  trained  r 
What  about  new,  part-time  and  Saturday  staff? 

Counterpart  is  recognised  by  the  Society  and 
accredited  through  the  College  of  Pharmacy  Practice 

Business 


Hoechst  and 
Rhone-Poulenc 
produce  Aventis 

Shares  in  a  new  life  sciences  company 
started  trading  on  the  New  York,  Paris 
and  Frankfurt  stock  exchanges  on 
December  20. 

Aventis  is  the  company  name  of  the 
newly  merged  Rhone-Poulenc  SA  and 
Hoechst  AG.  It  will  focus  on  two  core 
business  areas  -  pharmaceuticals  and 
agriculture. 

Incorporated  in  France,  with  head- 
quarters in  Strasbourg,  Aventis  will 
employ  90,000  people  in  1  SO  countries 

The  pharmaceutical  division, 
Aventis  Pharma,  has  its  headquarters 
in  Frankfurt,  Germany,  and  has  1998 
pro  forma  sales  of  13.1  billion  euros.  It 
comprises: 

•  Aventis  Pharma,  combining  the 
prescription  drug  businesses  of 
Hoechst  Marion  Rousel  and  Rhone- 
Poulenc  Rorer 

•  Aventis  Pasteur,  the  human  vac- 
cines business  which  was  formerly 
Pasteur  Merieux  Connaught 

•  Aventis  Behring,  the  therapeutic 
proteins  business  which  was  formerly 
a  50:50  joint  venture  between  the  two 
companies,  called  Centeon. 

•  Aventis  Agriculture  based  in  Lyon, 
which  will  have  sales  of  about  a  third 
of  Aventis  Pharma. 

For  more  details  of  Aventis,  visit 
http://u  ivu '.  aventis.  com . 

Numark  rebate 


tops  £lm 


Numark's  third  quarter  rebate  in  1999 
has  risen  37  per  cent  to  £1.1  million, 
compared  to  the  same  period  last  year. 

This  is  the  first  time  Numark  has 
broken  the  £1  m  barrier,  and  means  its 
rebates  over  the  first  nine  months  of 
1999  total  £2.8m. 

Managing  director  Terry  Norris  says 
the  increases  reflected  the  strong 
growth  of  shareholders'  pharmacies. 


Proposed  P&U  and  Monsanto 
merger  gets  lukewarm  reception 


The  latest  pharmaceutical  mega-merg- 
er between  US  companies  Pharmacia 
&  Upjohn  and  Monsanto,  the  owner  of 
Searle  Pharmaceuticals,  was  given  a 
lukewarm  reception  on  Wall  Street  in 
the  week  before  Christmas. 

Three  days  after  the  announcement 
of  the  merger  on  Sunday,  December 
19,  P&U  stock  was  down  6  per  cent 
and  Monsanto  had  dropped  12  per 
cent,  cutting  the  market  capitalisation 
of  the  combined  company  from  $52.6 
billion  to  $47.6bn. 

Two  concerns  have  blighted  the 
merger  announcement. The  first  is  the 
lack  of  premium  for  shareholders  in 
the  all  share  deal.  Described  as  a  merg- 
er of  equals,  P&U  shareholders  will 
receive  1.19  shares  of  the  yet-to-be- 
named  combined  enterprise  for  each 


share  they  hold.  Each  Monsanto  share 
will  represent  one  share  in  the  com- 
bined company. 

The  other  concern  centres  on 
Monsanto's  agricultural  business, 
which  is  caught  up  in  controversy  and 
legal  actions  relating  to  genetically 
modified  food  crops. 

In  conjunction  with  the  creation  of 
the  new  company,  a  public  offering  of 
19  9  per  cent  of  the  agricultural  busi- 
ness is  planned.  It  will  trade  as  a  sepa- 
rate legal  entity. 

Analysts  have  not  ruled  out  a  coun- 
tered for  either  company,  in  the  wake 
of  Pfizer's  unsolicited  offer  for  Warner 
Lambert  last  month. 

The  merger  will  create  the  world's 
1  lthe  largest  pharmaceutical  company. 
P&U  will  double  its  drugs  sales  through 


an  alliance  with  Searle,  which  co-mar- 
kets Celebrex,  an  anti-arthritic  with 
sales  of  $  lbn.  Other  major  drugs  in  the 
portfolio  are  Xalatan,  for  glaucoma,  and 
Zyvox,  a  promising  new  antibiotic  to  be 
launched  in  2000.  Leading  OTC  brands 
include  Nicorette  and  Regaine. 

The  US  pharmaceutical  market  will 
account  for  more  than  50  per  cent  of 
the  new  company's  global  saies. 

Leading  the  combined  operation  as 
president  and  chief  executive  will  be 
Fred  Hassan,  currently  CEO  of  P&U.  He 
will  have  operational  responsibility  for 
the  new  company's  core  pharmaceuti- 
cal business. 

The  deal  is  expected  to  be  complet- 
ed in  the  second  quarter  of  2000,  sub- 
ject to  approval  by  shareholders  in 
both  companies. 


Sales  reps  offered  listen  and  learn' 
option  with  PAGB  audio  tapes 


Sales  reps  for  OTC  manufacturers 
could  be  learning  their  business  'on 
the  road'  in  the  months  ahead. 

Audio  tapes  covering  the  four  core 
modules  of  the  Proprietary  Association 
of  Great  Britain's  Professional  Learning 
Programme  are  to  be  made  available  as 
part  of  the  package. 

Experience  with  the  programme 
has  shown  that  the  core  modules  pro- 
vide the  greatest  challenge  to  candi- 


dates since  they  cover  ground  with 
which  the  average  rep  has  had  little 
prior  experience. 

The  exam  fee  (including  resits)  will 
be  priced  at  £100  from  January  1,  and 
the  price  for  a  full  set  of  modules  (four 
core  modules  and  ten  elective  mod- 
ules) will  be  £400.  Audio  tapes  are 
available  separately  for  those  who 
already  have  a  set  of  modules.  They 
will  be  priced  at  £200. 


COMING  EVENTS 


Book  now  for  Hounslow  dinner 


The  Hounslow  Branch  of  the  Royal 
Pharmaceutical  Society  is  hosting  a 
working  dinner  at  the  Osterley  Four 
Pillars  Hotel  on  the  Great  West  Road. 

Thoughts  for  the  Millennium:  an 
informal  discussion  of  current  profes- 
sional issues'  is  the  theme.  Places  are 


limited  but  the  first  40  are  free.  The 
catch  is  that  numbers  are  needed  by 
January  6,  so  book  now!  Contact  Des 
Lavers,  Scott  Close,  Farnham  Common, 
Slough  SL2  3HT  or  branch  secretary 
Sue  Lewis  (020  8892  0514)  to  reserve 
a  place. 


This  month  sees  the  launch 
of  a  new  range  of  workwear 
for  the  pharmacy  from 
Simon  Jersey.  The  range 
includes  over  60  new 
garments.  For  a  free 
healthcare  catalogue, 
telephone  01282  775421 


New  Nucare  share  issue  early  2000 
Don't  miss  out... 

The  Support  and  Marketing  Services  Organisation  to  the  Independent  Pharmacist 

It  is  the  intention  of  Nucare  to  offer  new  shares  to  the  public  during  the  year  2000 
and  the  trading  members  of  Nucare  may  be  given  priority  in  such  an  offer  by  Nucare. 


Phone,  Fax  or  Emai 


Nucare  pic  is  not  an  authorised  person  and  this  advertisement  has  been  approved  by  Courtenay  Van  Der 
Borgh  Shah  which  is  regulated  by  the  Law  Society  in  the  conduct  of  investment  business. 


Nucare  pic  Raebarn  House  86  Northolt  Road 
Harrow  Middlesex  HA2  OEL 
Tel:  020  851 5  9800  Fax:  020  851  5  9801 
Email:info@nucare.co.uk 

Registered  in  England  under  number  2821239 
Registered  Office  9  Endell  St.,  Covent  Garden.  London  WC2H  9RA 
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APPOINTMENTS 


Mike  Herepath 


Neil  McKay,  currently  regional  director  in  Trent,  has  been  appointed  deputy  chief 
executive  of  the  NHS  Executive.  Mr  McKay  will  take  up  post  on  January  17. 
Boots  has  appointed  Sir  Nigel  Rudd  as  a  non-executive  director.  Sir  Nigel  is 
chairman  of  Williams,  non-executive  chairman  of  Pilkington  and  Pendragon,  and 
non-executive  director  of  Barclays. 
AAH  Hospital  Service  has  appointed  Mike  Herepath 
to  head  up  a  new,  dedicated  development  team.  Dr 
Herepath  was  previously  director  of  pharmacy  at 
Kings  College  Hospital,  London. 
Weleda  has  appointed  a  new  anthroposophic 
pharmacistjudith  Klahre-Parker.  Specialist 
pharmacist  Kevin  Leivers  has  been  promoted  to 
superintendent  pharmacist  at  Weleda. 
Neil  Loughlin  has  been  made  general  manager  of 
the  new  M&S  Toiletries  distribution  centre  in 
Livingston,  Scotland. 

Spectacular  Cosmetics  has  appointed  Patrick 
Monaghan  as  sales  director  for  the  UK  and  Ireland. 
Emma  Walmsley  has  been  promoted  to  general 
manager  for  Laboratoires  Gamier  and  Maybelline 
New  York  in  the  UK. 

Two  new  executive  directors  have  been  appointed 
to  the  board  of  Puig  UK.  Nigel  Alderman  has  been 
promoted  to  sales  and  marketing  director  and 
Neil  Loughlin  Marlies  Spiekman  has  been  made  finance  director. 

Ee,  by  gum 

Hansard  does  not  usually  make  for  the  most  stimulating  read,  but  anything 
vaguely  pharmaceutical  usually  catches  our  eye. 

Far  removed  from  glamorous  front-bench  political  debate,  the  humble  tooth 
whitener  is  none  the  less  a  hot  topic  in  the  corridors  of  power.  Dr  Kim  Howells 
MP  was  asked  what  representations  he  has  received  about  the  removal  of  said 
dental  product  from  sale,  following  its  change  of  status  from  medical  device  to 
cosmetic. 

Dr  Howells  has  been  kept  busy,  judging  from  his  response: "I  have  received 
51  representations  on  tooth  whiteners,  comprised  of  32  letters  from 
parliamentary  colleagues,  seven  parliamentary  questions  and  12  letters  from  the 
industry  and  the  public." 

Carolynne  is  pick  of  the  first  diploma  bunch 


Left  to  right:  Dr  Angela  MacAdams,  deputy  course  leader, 
University  of  Brighton;  John  D'Arcy,  NPA  director; 
Carolynne  Freeman,  award  winner;  and  Mel  Smith, 
professional  services  manager,  Reckitt  &  Colman 

Carolynne  Freeman  has  been  awarded  the  Reckitt  &  Colman  prize  for  best 
student  on  the  postgraduate  Diploma  in  Community  Pharmaceutical  Healthcare 

course. 

Carolynne  is  one  of  the  first  group  of  16  students  to  complete  the  course  that 
was  launched  in  January  1998. The  18-month  diploma,  a  joint  initiative  between 
the  National  Pharmaceutical  Association  and  the  University  of  Brighton,  is 
designed  to  prepare  pharmacists  for  the  New  Age' and  enable  them  to  extend 
their  role.  Each  student  has  completed  over  270  hours  of  formal  study  and 
attended  three  residential  weekends. 

The  next  course  begins  in  January  and  anyone  interested  should  contact  Sue 
Gotham  at  the  University  of  Brighton  on  01273  6421 18. 


Pharmacy  staff  get  into 
character 


- 

Kitson's  staff  (1-r):  Adrian 
Giles,  Janet  Hines,  Audrey 
Giles  and  Gill  Baker 


Staff  at  a  Worcester  pharmacy  have 
donned  18th  century  costumes  as 
part  of  a  celebratory  week  to  mark 
the  250th  anniversary  of  their  shop. 

Kitson's  Pharmacy  staff  were 
celebrating  the  fact  that  their  shop 
is  one  of  the  oldest  pharmacies  in 
the  country  and  probably  the 
longest  established  business  in  the 
town.  Proprietor  Adrian  Giles  has 
spent  two  years  researching  the 
pharmacy's  history  and  has  traced  it 
back  as  far  as  the  1740s. 

"The  week  itself  was  great  fun, 
the  reactions  from  customers 
ranged  from  surprise  to  delight," 
said  Adrian.  He  has  produced  a 
booklet  about  the  pharmacy's 
history  to  mark  the  event,  and 
customers  were  able  to  browse 
through  an  old  prescription  book 

dating  back  to  the  turn  of  the  century.  One  customer  even  donated  a  hand 
written  medicine  book  that  belonged  to  a  dispenser  who  worked  at  the 
pharmacy  between  about  1900  and  the  1950s.  Local  radio  covered  the  event 
and  Adrian  managed  to  plug  his  new  PMR  system  -  "I  did  not  want  to  give 
people  the  impression  that  we  are  just'  an  old  fashioned  pharmacy." 

Happy  50th,  Kirit 

We  would  like  to  wish  NPA 
chairman  Kirit  Patel  a  happy  50th 
birthday  (on  December  29). 

We  appreciate  this  is  a  personal 
matter  and,  indeed,  one  which  a 
youthful  looking  chap  like  Mr 
Patel  might  not  wish  to  draw 
attention  to.  However,  we  are  also 
aware  that  the  matter  is  firmly  in 
the  public  domain  How'  Well,  a 
certain  little  Bird  has  let  the  secret 
out  in  a  memo  to  all  the  employees  in  alj  the  50-odd  branches  of  Day  Lewis 
Chemist,  of  which  Mr  Patel  is  chairman.  Our  esteemed  boss  is  celebrating  his 
big  50  this  year.  We  thought  it  would  be  nice  to  have  a  party  for  him  to 
commiserate  on  how  ancient  he  will  be,  little  Bird  writes. 

Nice  idea,Alison,but  a  little  respect,  please! 

North  or  south,  Roche  nose  what  you  like 

A  solution  to  stressful  moments  in  the  dispensary  has  been  discovered  in  a 
new  survey.  Replace  that  clinical  dispensary  odour  with  a  hint  of  lavender. 

In  a  Roche  survey  of  over  2,000  people,  lavender  was  chosen  as  the  most 
soothing  fragrance.  But  this  is  only  true  for  residents  of  the  north  of  England 
and  Scotland. The  sassenachs  from  the  Midlands  and  the  Celts  from  Wales  art- 
more  likely  to  prefer  a  hint  of  mint  at  times  of  stress. 

As  in  most  matters  of  taste,  a  definite  difference  emerged  between  the 
sexes.  While  46  per  cent  of  women  like  to  lie  back  to  lavender,  only  a  quarter 
of  the  gentlemen  would  relax  to  this  fragrance.  Vanilla  is  revealed  as  the 
unisex  calmer,  with  1 5  per  cent  of  both  men  and  women  making  it  their  first 
choice. 

If  there  is  a  warning  to  be  heeded  f  rom  the  survey,  it  is  this:  even  when 
things  get  fraught,  take  care  not  to  spill  the  rosewater.  Rose  was  the  fragrance 
thought  to  be  least  soothing,  something  that  for  once  both  men  and  women 
agreed  on 
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APPOINTMENTS 


Dispensary  Technician  Required 

Southwest  London 

Required  for  very  busy  branch. 
Excellent  rate  of  pay  dependent  on  experience. 

Please  contact: 
Simon  0370  744154  or  Ashwin  020  77275470 


L0CUMS 


Pharma-Syd  Ltd 

EMERGENCY  LOCUM  PHARMACIST 


Mr  S  N  BASHFORD 

\v«.» 

Tel/Fax:  01482  881891 
Mobile:  04  I  O  735001 


I  2  Ko 
Ke  verify 
K»st  Y  orkshire 
1IUI7  DUN 


P  &  J 


(NATIONWIDE) 

Matching  People  and  Jobs  Pharmacists  and 
Technicians,  Nationwide 
Register  Free  on 
01753 


BUSINESS  WANTED 


Dl' 


LEWIS 


0  A  V 


Dl' 


LEWIS 


•Weft** 

Progressive  chain  of  46  shops  seeks  to  acquire  Pharmacies  with 
turnover  of  in  excess  of  £400,000  in  Southeast  England  and  East 
Anglia.  Freehold  purchases.  Matter  treated  in  the  strictest 
confidence.  For  a  quick  decision  contact: 

Day  Lewis  Group,  Bensham  House, 
324  Bensham  Lane,  Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0208  689  2255  ext.  221.  Mobile  0860  484999.  Fax:  0208  689  0076 
Email:  DayLewis§aol.com 


PRODUCTS  AND  SERVICES 


THREE  PEA 

,RS  LTD 

SPECIALISTS 

IN 

TOILETRIES 

PHARMACEUTICALS 

PERFUMES  AND  AFTERSHAVES 

HOUSEHOLD  ITEMS 

CHRISTMAS  LINES 

£l  RETAIL  LINES 

SEE  US  ON  LINE 

www.3pears.com 

ONLINE  ORDERING 

DELIVERY  SERVICE 

SPECIAL  OFFERS  AND  NEW  STOCKS  UPDATED  DAILY 

PRODUCTS  AND  SERVICES 


BUYING  GROU P 


Fastest  growing  Buying 
Group  of  425  plus  independent 
Pharmacists 

Join  us  now  to  increase  your 
profits  and  have  benefit  of: 

♦  Unique  Profit  Share  Scheme 

♦  Central  payment  system 

♦  Head  Office  support  and  training 

♦  40  plus  listed  suppliers 

♦  No  minimum  requirement  on  purchases  of 
Generics/PI  Discounts  apply  from  £1 .00 

♦  Regular  updates 

♦  4  Months  FREE  trial  Membership 

Call  Pauline  now  on  FREEPHONE 

0800  526074 

Mr  R.  L.  Hindocha 
BPharm.MRPharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  5ET 

We  would  like  to  wish  all  our  members  a 
Happy  and  Prosperous  New  Millennium 


TO  ADVERTISE  IN  THIS 
SECTION  CONTACT 
DEBRA  THACKERAY 
ON 

01732  377493 
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PRODUCTS  AND  SERVICES 


PHARMACEUTICALS  PLC 


We  Can't  Be  Beaten! 

The  UK's  Largest  Range  of  Discounted 
Photo  and  Mini  lab  Products 

Film  •  Batteries  •  Video  Tape  •  Cameras 
Binoculars  •  Photo  Frames 
Digital  Paper  and  Cartridges  •  Minilab  Paper 
Chemistry  •  Sundries  •  Albums  etc. 
• 

Lowest  UK  Prices  or  Tell  us  to  Match 
New  Larger  Warehouse  and  Offices 

to  Offer  an  Even  Better  Next  Day  Service 

Exclusive  UK  Agency 

Goldline  Cameras  and  Binoculars 

20  Years  Trade  Experience 

to  Bring  You  Our  Award  Winning 
Monthly  Trade  Discount  Price  List 

Send  for  it  Today . . .  Save  Yourself  £££s! 


JEFFSCOWEN 

PHOTOGRAPHIC  WHOLESALERS 

UNIT  4  HITHER  GREEN  CLEVEDON  BS21  6XT 
TEL  01275  87  22  55  FAX  01275  87  22  66 


jL.  PROBABLY  THE  BEST  DISCOUNT  PHARMACEUTICAL 
~  WHOLESALER  IN  THE  UNIVERSE  ^ 

Weekly  Special  Offers  on  Pi's  and  Generics 


GENERICS 

Amoxycillin  Capsules  250mg     Pack  size  500 

Aspirin  Dispersible  75mg 

Bendrofluazide  Tablets  5mg 

Fruseinide  Tablets  40mg 

Gliclazide  80mg 


£33.95 

Pack  size  1000  £13.95 
Pack  size  1000  £42.00 
Pack  size  1000  £33.50 
Pack  size  60  £4.50 


Thyroxine 


50mcg     Pack  size  1000  £15.99 


PARALLEL  IMPORTS 

20mg       Pack  size  14 


£6.85 


To  qualify  for  these  Weekly  Special  Offers  please  quote 
Reference:  C&D2 

Al  Pharmaceuticals  PLC, 
Unit  3  Bessemer  Park  Industrial  Estate, 
250  Milkwood  Road,  Heme  Hill,  London  SE24  OHG 
Freephone:  0500  295329  Fax:  0800  074  1988 


r 


Happy  New  Millennium 


71 


Start  the  New  Year  with  us 

Beta  Buying  Group 
Offers  YOU 


B   FREE  MEMBERSHIP 
B   PERSONAL  SERVICE 
B   COMPETITIVE  DEALS 

To  join  NOW,  please  call  Alison  Diggins  on 
Tel:  01376  521246.  Fax:  01376  521257 

154  Enterprise  Court, 
Eastways  Industrial  Estate, 
Witham,  Essex  CM8  3YS 


Synergy  Complex,  4  Dalston  Gardens,  Stanmore,  Middlesex  HA7  18U 

MOUNTAIN  BREEZE 


Vaporiser 


Original  Retail  Pri 

10 

New  Retail  Price 

£9.99  | 

P.O.R 

25%  | 

INVOICE  PRICE 

£6.51  | 

NET  PRICE 

£6.35  | 

Vaporiser  Refills 

Product  Code  MBR  8892 


Retail  Price 


INVOICE  PRICE 


BUY  12  GET 

2  FREE 


Ultrasonic 
Humidifier 


Product  Code  MBR  8077 

|Original  Retail  Price 

_£>T9^| 

jNew  Retail  Price 

£49.99  | 

|  P.O.R 

307,,  | 

[INVOICE  PRICE 

I  ill  7~F\ 

|net  PRICE 

£29.95  | 

Tel:  0181  204  2224 

Email:  enquiries@moshcplc.com 


Fax:  0181  204  0224 

Terms  and  Condition's-  Apply 


Chemist  &  Druggist  1  JANUARY  2000  21 


PRODUCTS  AND  SERVICES 


SIGMA 


SIGMA  PHARMACEUTICALS  PLC 
1  COLONIAL  WAY,  PO  BOX  233, 
NORTH  WATFORD, 
HERTS  WD2  4EW 


WE  WISH  ALL  OUR 

CUSTOMERS 
A  VERY  HAPPY  AND 
PROSPEROUS  NEW 
MILLENNIUM 


VIDEO- VIEWPOINT 
stcumsisiBe 


FLUOXETINE  COMING 
OUT  OF  PATENT  NEXT 
WEEK  -  WE  SHALL  BE 
OFFERING  YOU  THE  BEST 
DEAL  -  AND  EVEN  MAKE 
SURE  YOU  DO  NOT  LOSE 
AFTER  PURCHASE 

FREEPHONE:  0800  5974462 

FREEFAX:  0800  5974439 
TELEPHONE:  01923  710934 


 *fi 


fig  *  ft**  A*  JO 


Alternative  C.C.T.V.  products  available 


Further  Information 

0800  7839699 

Also  available  if  required 
APPROVED  INSTALLATION  SERVICE 


Free  entries  in  Business 
Link'  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to 
Chemist  &  Druggist.  No 
trade  advertisements 
will  be  permitted. 
Adverts  must  be 
submitted  on  the 
coupon  (right),  which 
must  be  properly 
completed,  and  include 
an  expiry  date  for 
products.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
sale  where  the  product 
is  discontinued  or  in 
short  supply.  Medicines 
must  be  unopened  and 
in  original  packaging. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  MUler  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  .  . 
First  names 
Address  .  .  . 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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AN  TAG  E 


CHEMIST& 
DRUGGIST 

PRICE  SERVICE 


pharmacy 


This  Supplement  updates  the  latest  Chemist  &  Druggist  monthly  Pnee  List.  It  provides  a  cumulative  list  of  amendments 
and  previous  Supplements  should  therefore  be  discarded. 

Trade  prices  are  per  unit  unless  otherwise  stated.  Bold  upright  figures  (0.14)  in  the  retail  column  indicate  price  is  subject 
to  retail  price  maintenance.  Italic  figure  (0.14)  is  the  manufacturers  recommended  price.  Light  upright  (0.14)  is  a  suggested 
guide,  a  =  price  advanced,  r  =  price  reduced.  •  =  new  entry,  d  =  deleted,  c  =  change  or  correction,  i  =  insert.  Three  simple 
rules  for  price  checking.  1.   Look  under  This  Week's  changes'.      // price  is  not  listed.  2.    Check  cumulative 
section.  If  price  is  not  listed.  3.  Refer  to  the  last  main  price  list.  Price  is  latest  notified. 


This  week's  changes  to  the  January  Price  List. 


PIP  code  Trade    VAI  Retail 


I'll'  code  Trade    V A  I  Retail 


A&D(A  &  D  Instruments) 
dijjii.il  electronic 
blond  pressure  meter 

ACTOMITE  (Ceuta  Healthcare) 
diisi  mile  spray 
\l  HI  SI  IX  (Bayer  Diagnostics) 
Effective  January  01 


Li  A-702 
UA-779 


254-0508 
257-9167 


60 
52  71) 


S  5').UL) 
S     99  'I') 


400ml    259-9678  41112(6) 


reagent  strips 

50 

IIIIO-5'JNl 

3.62 

S 

5.74 

ALGEMARIN  ti  e  Hrun  Ik) 

creme  hath 

250ml 

21 5-4621 

6.00 

S 

9.39 

deodorant 

roll-on 

511ml 

215-4X54 

4  211 

s 

6  5S 

relax  &  repair  lace  mask 

14  5ml 

20  I6(24| 

s 

/  32 

aim, mil  mill.  JL  honey  267-3218,  aim-  vera  267-3776, 

avocado  267-3184,  peel  off  mask  267-3200, 

witch  haul  &  cucumbei  267-3192 
ALMAY  (Revlon) 

Effective  December  15 
eye  make-up 
slay  smooth 

eyeshadow  3.68 
hmmi  velvet  267-3242,  light  blue  267-3259,  blue  267-3291, 
linen  267-3283,  mother  of  pearl  267-3226,  pink  satin  267- 1275. 
pistachio  267-.t2.t4.  sapphire  267-3267 
face  make  up 
one  coal 

light  &  easy  stick  4K2 
buff  267-3341,  neutral  267-3358,  sand  267-3366,  tun  267-3382, 
warm  267-3374 
slay  smooth 

blusher  5.20 
apricot  267-3333,  blushed  267-3309,  misty  rose  267-3 117. 
petal  267-3325 

\M  \M  \IH\I  • ...  |  wniii 

ANDREWS  (SmithKline  Beecham  Consumer) 


antacid  tablets 

(ill 

15.00(8)  i 

2.95  GSLSL 

fruiljlavow  200-3168 

d 

121! 

10.93(4)  < 

4..10  GSLSL 

d 

refreshing  089-6225 

.1 

ordinal  sails 

Il3g 

(101-2441 

151X112)  i 

1.99  GSLSL 

d 

227g 

001-2450 

24.33(12)  .' 

3.19  GSLSL 

.1 

U)l  \  EARS  (Cirrus  Healthcare  Products) 

childrens  ear  plugs 

age  12  and  over 

237-8081 

2.29  S 

4.49 

age  1-11 

217-8071 

2  2')  ' 

4  41 

AVIVA  INovurlis  Consumer  Health) 

Bone 

apricot  &  almond 

cereal  bar 

single 
"  h 

265-604') 
265-6031 

11.88(30)  ! 
26  10(12)  J 

... 

... 

hot  chocolate  drink 

3x2 

265-6023 

13.62(6) 

orange  juice 

250ml 

265-6015 

15.3.1(24)  ! 

raspberry  filled  biscuit 

6 

2h5-6t)5(i 

28.38(12)  ! 

Digestion 

biscuits 

3x6 

265-6072 

11IMi(I2)  ' 

... 

hoi  chocolate  drink 

.1x2 

265-(i(lti4 

13.62(6)  i 

Heart 

apple  muesli 

ft  servings 

265-5975 

22.72(8)  ' 

... 

apricot  &  orange 

cereal  bar 

6  servings 

265-5983 

29,00(12) 

... 

biscuits 

3x6 

265-1  7 

30,66(12) 

... 

"range  eeial  bar 

single 

265-5')')  I 

8.89(20) 

i 

Ihllinl  267-2939 


12  211-9667 
Consumer) 


raspberry  muesli  d  servings  265-5967 

BAMBINO  (Mam) 

(distributors  Lhe  Miles  Group) 
Effective  January  05 

feeding  bottle  250ml  207-0613 

training  cup  232-4572 
BAUSCH&LOMB.(Bausch&  Lomb Surgical) 

(distributors  Carter  Wallace) 
contat  t  lem  i  are 

easy  sepl  saline  solulion 

FizziClean 
tablets 

BEECHAMS  (SmithKline  Beechai 
tor  natural  defence 
zinc  &  vitamin  C 
tablets  1(1  262-5739 

powders  20  sachets  002-6583 

BILI-LABSTIX  (Bayer  Diagnostics) 
Ejfei  live  January  01 
reagent  strips  100  003-0221 

CAM  (Cambridge  Healthcare  Supplies) 
mixture 

4mg/5ml  lilt  1)1)4-6126 

200ml  200-7268 

CARNATION  (Cuxson  Gerrard) 
Effective  January  06 


1.72(8) 


I  13 
I  I  I 


S  /  w 
S      /  99 


S     6  69 
S     8 11  SL 


I  I  fiX(h) 
12  0(1(6) 


2  ii  OSL 
.3.119  P/SL 


advanced  pressure  heel  pads 

paii 

267-3655 

6.85(6) 

s 

24') 

advanced  pressure  relict  insoles 

1  pan 

267-3648 

13  58(6) 

S 

3.99 

fleecy  padding 

!  sheel 

267-3671 

947(12) 

S 

1.39 

hydrocolloid  com  care        Hi  dressings 

267-3663 

18.99(12) 

s 

2.7') 

CHEK-STIX  (Bayei  Diagnostics) 

Effective  January  01 

1 

control  strips 

1)21-1415 

2.1.45 

s 

37  211  a 

CLIN1TAR  (Cambridge  Healthca 

e  Supplies) 

cream 

lube  lOOg 

085-8126 

10.99 

s 

19.40  P  c 

d 

shampoo 

lOOg 

098-1266 

2  50 

s 

4.41  P  c 

d 

CLINITEST  (Bayer  Diagnostics) 

.1 

/ 7/i-i  live  Ionian  v  III 

d 

tablets 

1000 

053-4909 

35.75 

s 

56  71  HP  a 

.1 

CONTAC  400  (SmithKline  Beecham  Consumer) 

capsules 

(1 

005-6044 

22.56(12) 

s 

2.89  P/SL  r 

COI  VI  RY  COI  IMS  (SJittai/konI  ,v  Henkel) 

hair  coiouranl 

II  82(3) 

s 

5.29 

deep  grape  245-4700,  golden 

■oppei  245-4627, 

d 

natural  black  275-4726 

d 

DE  L'ORA  (Del  Monte  Foods) 

apple  juice 

111 

240-6031 

(1.14(12) 

s 

200ml 

240-60X0 

3.93(24) 

s 

grapefruit  juice 

ill 

240-604') 

6.34(12) 

s 

orange  juice 

111 

240-6023 

6.84(12) 

s 

0  X')  c 

2(lt)ml 

240-6072 

4.13(24) 

s 

pineapple  juice 

III 

240-6064 

7  5X112) 

s 

c 

20l)nil 

240-6098 

4  45 

s 

c 

tomato  juice 

lltr 

240-6056 

6  .341 12) 

s 

c 

DIAMOND  VOSS  (Wasseu  International) 

(distributors  Bronnley) 

nail  strengthener 

007-1510 

7.26(6) 

s 

2.25  d 

DONTIL  (Finlay's  Foods) 

sugai  tree  gum 

8,04(36) 

s 

0.35  c 

fruit  263-5126,  peppermint  263-5100,  spearmint  263-5118 


^  The  Chemist  &  Druggist  Price  List  °OfJ 

department  would  like  to  wish  all  our 
subscribers  a  successful  and  prosperous  New  Year 
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PIP  code  Trade    VAT  Retail 


PIP  code  Trade    VAT  Retail 


67-37%      47  63 


038-0154 


DOUBLE  DRAGON  (Man  Shuen  Hong) 
lea  bugs 
green 

organic  2c.  \  25  hac.s  266*6352 

DOZOL  (Typharm) 

liquid  100ml  254-8543 

EARPLANES  (I  'iitus  Healthcare  Products) 
childrens  silicone  ear  plus; 

age  VII  237-8107 
silicone  ear  plug 
age  12  and  over  237-8099 
EFTEN  (Eften  Europe) 
cream  S6.7g  267-3804 

food  supplement 
capsules  61 
ELECTROLADE  (Eastern  Pharms) 
Effet  tiveJanuan  01 
powder  20  sachet! 

ELEGANT  TOUCH  (Original  Additions) 
trench  manicure 
mini 

glitlei  267-3499,  natural  267-3481,  pud  267-3507 
nail  mama 
transfers 

blue  hologram  >7-.Wft5.  silver  hologram  267-3457, 
silvet  water.A  267-3945,  silver  water  B  267-3952, 
lilvet  water  C  267-3960 
ESTRADIOL  (see  Femoston-conti) 
EYLURE  (Original  Additions) 

lash& brow  gel  267-3473 
FEMOSTON-CONTI  (Solvay  Healthcare) 
{estradiol  hemihydrate) 
Effective  January  04 
tablets  3  x  28  249-2676 

FINLAY'S  (Finlay's  Foods) 
gelatine  tree 
gummi  bears 


MAt-NKSIlM-OKlVVjssen  International i 
(distributors  Jenks  Sales  Brokers) 
Effective  January  til 


50g 
I00» 


263-8526 
263-8518 


II  IXONASE  (Allen  &  Hanburys) 
nasal  spray 
aqueous 

GENESIS  (Wassen  International) 
(distributors  Jenks  Sales  Brokers) 

Effei  live  January  1)1 
multi-vitamin  +  iron 

tablets 


I  ?0  dose  265-6106 


30  dav 
90  day 
Ids  day 


020-3893 
020-4354 
020-4768 


GLUCAGON.  LILLY  (Lilly) 
ampoules  dry  powder 
Img 

GLUCOLET  2  (Bayer  Diagnostics) 
Effective  January  ill 
finger  lance 
HEALTH  AID  (Pharmadass) 
herbal  tablets 
burdock  root 
nettle  leaf 
slippery  elm 
yucca  root 
natural  herbs  range 
dandelion  root  tablets 

560mg 
sarsaparilla  tablets 
560ms 

HEMA-CHEK  (Bayer  Diagnostics) 
Effet  live  January  HI 
slide  test  II) 
developer  1 
HEM  .-COMBISTIX  (Bayer  Diagnostics) 
Effet  live  .human  III 
reagent  strips  5 
HEMASTIX  (Buyer  Diagnostics) 
Effective  January  III 
reagent  strips  51 
HOTMATES  (Thermo  Packs) 
insulated  pouch  & 
baby's  bottle  warmer 
1BUPROKEN  (u-e  Manorfen) 
ICTOTEST  (Bayer  Diagnostics) 
Effective  January  III 
reagent  tablets 
ISODUR25XL  (Galen) 
( isosorbide  mononitrate) 
capsules 
25mg 

ISODUR  50XL  (Galen) 
(isosorbide  mononitrate! 
capsules 
50ml! 

ISOSOIslilDI  MOVIMIK All  I 
JUST  JUICE  (Del  Monte  Foods) 


Ml 


hO 


267-3X61 
267-3911 
267-3929 
267-3937 


016-6538 
016-6546 


100  029-0577 


13.68(6) 


h,7KI(i) 


15  02(48) 
13.64(24) 


14.47(6) 

32.53(6) 
17.85 


2.85 
5.70 
3.42 
2.85 


80  14 

123.73 


Isodur  25x1.  Kodur  50x1) 


(136-6252 


ID  \  ](]    (144-5153  24112 


KETO-DIASTIX  (Bayer  Diagnostics) 
Effective  January  HI 
reagent  strips 
M.IOSTIXllSayci  Diagnoslics) 
Effective  January  01 
reagent  snips 
LABSTIX  (Bayer  Diagnostics) 
Effet  live  January  ill 
reagent  strips 
S.G. 

LYSOVIR  (Alliance  Pharms) 
(distributors  McGregor  Cory) 
(amantadine  lie!) 
capsules 

lOOmg  5  267-2178 

14  267-2152 
MACLEANS  (SmithKline  Beecham  Consumer) 
mouthwash 

alcohol  free  5(l(lml  252-5574 


015-1118 
044-5262 


19.14 
19  15 


2411 
4.80 


Z      /.  IS 

S  2.99  P 

S  4.49 

S  4.49 

S  14.99 

S  79.95 


S  0.49 
S  0.S9 


S  -1.35 
S  9.5S 
S    31 45 


S  4.99 
S  9.99 


S  4.99 
S  4.99 


S  141.25 
S  2/S.09 


S  17.83 


apple  |uice 

lltr 

240-5777 

6,62(12) 

s 

20(lml 

240-5892 

4.17(24) 

s 

grapefruit  juice 

lltr 

240-5769 

6.62(12) 

s 

juice 

500ml 

3.80(6) 

s 

(lorida  orange  240-601 5 

orange  juice 

lln 

240-5710 

7.12(12) 

s 

200ml 

240-5884 

4.37(24) 

s 

pineapple  juice 

lltr 

240-5785 

7.86(12) 

s 

2110ml 

24l)-5l)()0 

4  64(24) 

s 

tomato  juice 

III! 

240-5876 

3.41(6) 

s 

S  30.35 
S  J0J7 


POM 
POM 


30  day  pack 

0311-5003 

1447(6) 

S 

4  35 

a 

365  day  pack 

033-3146 

17  85 

s 

31.45 

90  day  pack 

030-501 1 

32.53(6) 

S 

9.55 

a 

\l  U.IItU  (Malibu  Health  Products) 

after  sun  lotion 

a 

spray 
coloured  spray 

200ml 

267-4042 

S 

2  99 

• 

a 

for  kids 
spl  30 

blue  267-4026.  pink  267-4034 
high  projection  lotion 
tor  kids 

21 II  mil 

S 

ft,  99 

spl  30 

200ml 

237-67% 

s 

ft.49 

a 

spl  15 

200ml 

(123-2843 

S 

4,99 

a 

a 

spray 

spl  15 

200ml 

267-4000 

S 

5  49 

• 

spl  30 

200ml 

267-4018 

s 

ft.  99 

• 

protective  sun  lotion 

j 

spl  4 

200ml 

023-2561 

s 

1  49 

J 

spf  8 

200ml 

1123-2686 

s 

3,99 

a 

spt  12 

200ml 

225-2310 

s 

4  49 

a 

i 

400ml 

237-6754 

s 

ft.49 

a 

i 

spray 

i 

spl  ,8 

2d()ml 

267-3994 

s 

449 

sell  tanning  lotion 

100ml 

213-1274 

S 

3.49 

■> 

soothing  alter  sun 

• 

wilh  insect  repellent 

200ml 

237-6804 

S 

3.59 

d 

40dm  1 

237-6812 

s 

4  99 

a 

MAM  (Mam) 

(distributors  The  Miles  Group) 

Effective  January  05 

decorated  soother 

twin 

(145-84(16 

1  64 

s 

3 .89 

d 

drinking  cup 

c 

Twist  'N'  Seal 

1154-1318 

1.81 

s 

3.11 

d 

c 

sott  training  spout 

Pi 

006-0830 

1 .70 

s 

2  99 

a 

soother 

barbar  mini  ulli 

? 

242-6989 

1.98 

s 

349 

d 

r 

barbai  nil 

2 

242-6471 

1.98 

s 

3.49 

■  \ 

soother  saver 

set 

212-8457 

1 

s 

2.49 

r 

starters  spoon  &  tork 

054-1680 

2  21 

s 

3.89 

d 

training  spoon 

054-1672 

1.47 

s 

2.59 

d 

,i 

MANORIKN  (Manoi  1  ling  C  o  ( Nottingham  1 

a 

(ibuprofen) 

i 

a 

tabids 

200mg 

24 
96 

267-3564 
267-3572 

0.85 
2.20 

s 
s 

1.45  P 
3.4(1  P 

d 

400mg 

24 

267-3580 

1.30 

s 

2.25  P 

• 

48 

267-3598 

2.20 

s 

3.9(1  P 

• 

MELOLIN  (Smith  &  Nephew  Healthcare) 

low-adherent  absorbent  dressing 

sterile 

10cm  x  10cm  66964441 

036-9512 

22.00(100) 

s 

0.38 

c 

MENTADENT  (Eltda  Faberge) 

toothpaste 

50ml 

s 

0.99 

c 

original  025-1561 

100ml 

s 

1.75 

c 

hum  094-4199,  anginal  1149-7727 

pump  dispenser 

100ml 

s 

1 .99 

• 

original  035-9836 

c 

METOSYN  (Bioglan  Labs) 

scalp  lotion 

30ml 

030-9815 

1.33 

s 

...  POM 

d 

MICARDIS  (Boehringer  Ingelheim) 

(telmisartan) 

i 

tablets 

a 

40ma 

28 

262-4418 

12.60 

s 

...  POM 

80mg 

28 

262-9426 

Is  7s 

s 

...  POM 

• 

M1CRO-BUMINTEST  (Bayer  Diagnostics) 

Effective  January  III 

tablets 

10 

(115-0185 

9.17 

s 

16  1 5 

J 

MINERS  (Miners  International) 

body  nlitter 

111 

s 

799 

laser  blue  267-3168 
MINILET  (Bayer  Diagnostics) 
Effective  January  ill 

i 

d 

end-cap  and  lancet 

25's 

(123-4781 

51  18(2(1) 

s 

81  18 

a 

200's 

023-4749 

111.67(6) 

s 

111 14 

a 

MULTISTIX  (Bayer  Diagnostics) 

Effei  tier  January  III 

reagent  strips 

GP 

25 

202-4735 

6.13 

s 

9.71 

a 

S.G. 

100 

045-8513 

21.79 

s 

34.58 

a 

MULTISTIX  1(1  (Bayer  Diagnostics) 

Effective  January  01 

reasient  strips 

S.G. 

100 

016-7643 

25  28 

s 

411  III 

a 

MULTISTIX  8  (Bayer  Diagnostics) 

Effective  January  111 

reagent  strips 

S.G. 

|()() 

(123-1100 

21.67 

s 

34.75 

a 

N-LABSTIX  (Bayer  Diagnostics) 
Effective  January  111 
reagent  strips  100 
N-MULTISTIX  (Bayer  Diagnostics) 
Effective  January  III 
reagenl  strips 
S.G.  100 
NAIL  NURSE  (Original  Additions) 

and  nail  biting  &  strengthens 
NATURCARE  (AlphaMed) 

ostomv  deodorant  spray  50m! 
NORDIC  COLORS  (Schwarzkopl  &  Henkel) 
permanent  hair  colouring 
blooding 

highlighter  medium  M2  251-4127. 
lightening  creme  medium  L2  251-4143 
NUPERCAINAL  (Eastern  Pharms) 
i.fjei  live  .limitary  111 
ointment  1.1%  30g 
OLAY  (Procter  &Gamble(H,B  &  Cl) 
Colour  Cosmelit  * 
eye  make-up 
kohl  pencil 

aubergine  243-3115.  sapphire  243-3167 
lace  make-up 

concealer 

fair  243-2X2 1 
hp  make-up 

lip  deftner  pencil 


(10(1- 3962 
267-3978 
233-0743 


25.79  S  40.90 

7  5(1  S  15.311 

3.62  S 

13  25(3)  S  6.49 
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PIP  code  Trade    VAT  Retail  PIP  code  Trade    VAT  Retail 


Mack  cherry  243-3266 

i 

lasting  Iinish 

024-1562 

s 

2  21 

r 

null  care 

sheer' 

205-1569 

S 

2.21 

r 

nail  enamel 

S 

4.99 

lipstkk  loek 

205.16(11 

s 

1.01 

autumn  leaves  243-3860.  frosted  violet  243-3753, 

sunshimmer  spi  lipstick 

261-1416 

s 

3.29 

; 

orange  sorbet  243-3795 

i 

nail  care 

ONE-CAL  (Del  Monle  Foods) 

base  coal  os  strenglhener 

250-7705 

S 

2.60 

a 

juice  drink 

:iu 

187(6) 

S 

ool 

e 

ilup  prool  top  coal 

217-5461 

s 

2  oo 

a 

blackciniani  1)70-0583.  lemon  &  lime  056-9855.  lemtmade  056-9814. 

, 

nail  polish 

pine  &  grapefruit  056-9863 

33()ml 

4  12(24) 

s 

0.30 

( 

c 

60  second 
nail  whitening  pencil 

8ml 

250-7711 
205-3551 

s 

s 

2  19 
1  00 

a 
r 

Mai  U  arrant  086-8711,  lemonade  W- 1894. 

, 

SELENIUM-ACE  (Wassen  Inlematlonal) 

limi-ii  lemonade  098-1902,  manga  &  lemon  075-2485 

c 

(distributors  lenks  Sales  Brokers) 

OXY  (SiiiiihkliiiL-  Beecham  Consumer) 

Effective  January  01 

on  die  spot 

:oc 

244-0485 

15  58(6) 

s 

t 00  ( ,SI 

a 

tablets 

30  days 

1109-0705 

1447(6) 

s 

4  25  SL 

a 

o\ v.  -II)  (Similikline  Beecham  Consumer) 

90  days 

009.07 13 

32  5.1(6) 

s 

1.55  SL 

d 

aellC  lltllltll 

30ml 

0(l(i-47>)0 

35  84(12) 

S 

4.59  P/SI 

r 

165  days 

(I()2-(I7()I 

1785 

s 

.7  45  SI. 

a 

(>\  i  -GEN  (Sinitliklmc  Bee-eliam  Gmsumer) 

SERENOA-C( Wassen  International) 

exfoliate  &  cleanse  pads 

Effective  January  01 

2-in-l 

lo 

254-1068 

20  78(8) 

S 

3.99  CSl 

nutritional  supplement 

OXYNORM  (Napp  Pharms) 

for  men 

fowi  odone  hydroi  hloridel 

tablets 

.10 

220-5268 

14.47(6) 

s 

7  25 

a 

capsules 

105 

227-6533 

17  85(h) 

s 

11  45 

a 

5mg 

5h 

266-1890 

1(1  56 

s 

POMC  D 

. 

SEVEN  SEAS  (Seven  Seas) 

lOmg 

50 

266-1908 

21  12 

s 

...  POMCD 

chewable  tablets 

20mg 

50 

2(i(i-l')l(i 

42  24 

s 

.  POMCD 

calcium  +.vilamin  D 

3(1 

210-8774 

0,55(6) 

s 

2.79 

l 

liquid 

end  livel  ml  range 

5mg/5ml 

25()ml 

2d(i-|024 

0.4.1 

s 

...  POMCD 

+  glucosamine 

111 

266-1478 

17.07(6) 

s 

4  O'l 

. 

liquid  concentrate 

Ml 

206-1486 

.111117(6) 

s 

8.79 

inmg/ml 

120ml 

200  l'M2 

45  25 

s 

POMCD 

Sill  I'Utl  1 N 1  M  \\  (Sniillikhne  Beecham 

Consumer) 

PAN  \ IX >l .  (SiiiiihKliiif  Beecham  Cnnsumer) 

tablets 

.10 

254-11805 

17.37(6) 

s 

4.85  PCDI 

a 

tablets 

24 

052-5101 

1 1  44(10) 

s 

1.80  GSLSL 

d 

STUTE  (Suite  h»idx) 

I'WMHII  SII.HI  'Sniiihkline  HeeJi.iml  nnsumcil 

reduced  sugar  conserves 

tablets 

III 

214-2582 

15  10H2) 

s 

2.15  P 

a 

marmalade  slim  eut 

:•<>•: 

222-4749 

5  72(6) 

/ 

/  19 

d 

l'\N \l><  >l  S(M  1  Mi  iSmillikhiie  Beecham  (  misuinei  l 

strawberry  conserve 

430g 

222-4756 

628(6) 

z 

1.29 

d 

tablets 

2 

038-4750 

1 3.66(12) 

s 

1.70  (,SI  SI 

SI  \MISI  (Sunrise  Medical) 

PI  NDRAMINEl  \sl  \  Medica 

nebuliser 

239-8758 

s 

02  50 

\d-penicillamine) 

d 

SI  NMIS1  PLUS  (Sunrise  Medical 

tabids 

nebulise! 

235-5782 

s 

1 12.35 

d 

I25mg 

'in 

(145-5386 

8  6(1 

s 

P(  )M 

d 

TAMPA \  (Procter  &  Gamble  (New 

castle)) 

25llni" 

100 

1145-54112 

15  62 

s 

ft  )M 

d 

Effei  liw  January  07 

nil!  1  ll'S  Mil  K  (II  M  MAI  SI  \  ( SntiihKliiR'  HmlMi  miiiici) 

non-applicator 

liquid 

regular 

16 

203-5616 

s 

2.31 

a 

I  

1011ml 

211-0203 

7  44(6) 

s 

1.95  GSL 

a 

super 

16 

201-5624 

s 

2  50 

a 

2011ml 

21 1-021 1 

1  1  41 (6) 

s 

2.99  GSL 

a 

super  plus 

i'i 

267-1680 

s 

2  .19 

POIXEN-B  (Wassen  International) 

riXYLIX  Ml. II  I- TIME  (Novartis  Consumer  Health) 

(distributors  lenks  Sales  Brokei 

s) 

llllellls 

tablets 

JO  days 

032-0512 

1 1.07(6) 

s 

3.25 

a 

sugar-free 

100ml 

229-9071 

17  71(111) 

s 

2.89  P/CDI 

£ 

"II  days 

032-(i52ll 

21.29(6) 

s 

6.25 

a 

ULTIMATE Nl  1  Kl  1  K>\  (Ultimate  Nuinti 

ill) 

(65  day 

003-4439 

9  70 

s 

17.25 

a 

00'  ,  undenatured  whey 

PREDICTOR  (Chefaro) 

protein  isolate  powder 

Ike 

14  75 

s 

21.99 

greater  reassurance 

natural  267- 1846,  strawberry  2 

67-3853 

1 

pregiiancy  test 

single 

265-0502 

11  60(6) 

s 

8.25 

creatawhey 

double 

265.65111 

41  04(6) 

s 

11115 

• 

powder 

45  5g 

(1  XII 

s 

1.20 

• 

PRINCE  1  ION  HEART  (Mam) 

banana  267-  toot,  strawberry  2 

67-1815 

1 

(distributors  The  Miles  Group) 

tat  metabolizer 

EyesR 

capsules 

61) 

254-4682 

3.11 

s 

5.49 

r 

drv  visor 

054-3447 

2  72 

s 

4.71 

d 

hair  ,x  nail  nutrition 

PRIVACOM  (Typharm) 

tablets 

0(1 

253-1275 

.140 

s 

;  'i'i 

r 

pessary 

HMB 

5(Xlmg 

263-9946 

1 30 

s 

5.75  P 

a 

capsules 

121) 

267-1812 

1  ,  ill 

s 

25  00 

. 

PROPAIN  (Sankyo  Pharma) 

Rush 

(distributors  UDG) 

powder 

0  68 

s 

/  20 

. 

tabids 

12 

039-6515 

1,34 

s 

2.35  PCD1SL 

a 

lemon  'it'  lime  267- 1838,  oranf, 

,■  267-3820 

14 

232-0828 

2  17 

s 

4.15  PCDISL 

a 

shakawhej 

REVLON  (Revlon) 

powder 

40  5g 

066 

s 

n  'i'i 

COSMETICS 

banana  267- 1887,  strawberry  2 

67-3871 

i 

New  Complexion 

I  RIST1X  (Bayer  Diagnostics) 

even  oul  make-up 

4.68 

s 

8.50 

Effei  live  January  0/ 

honey  beige  267-34 12.  medium  have  267-3424, 

i 

reacenl  strips 

50 

029-6442 

6.14 

s 

9.74 

xl 

natural  beige  267-3416,  minimi  tun  267-3440, 

i 

VASCACE  (Roche) 

mule  beige  267-3390,  sand  beige  267-  1408 

i 

tabids 

RIMMEL  ((  oty) 

0.25mc 

2  s 

lit  10-4215 

3  71) 

s 

...  POM 

d 

eve  make-up 

\  1  NO'S  (Snuthkline  Beecham  Consumer) 

eyebrow  pencil 

024-1140 

s 

1.99 

r 

cough  mixture 

eyeliner  pencil 

024-1265 

s 

1  oo 

i 

expecloranl 

160ml 

1)11-4858 

13  86(6) 

s 

3.55  GSLSL 

r 

eyeshadow  dim 

\ll  \l  COLORS  (Schwarzkopf  *  Henkel) 

special  eyes 

250-5570 

s 

3.29 

a 

permanenl  hair  colourant 

13  25(2) 

s 

670 

eyeshadow  mono 

ash  blonde  31  257-3970,  coppe 

blonde  2 

4  257-.1962, 

d 

special  eyes 

250.5700 

s 

2  20 

r 

deep  grape  US  257-4085.  pearl  blonde  13 

257-.1147 

d 

eyeshadow  trio 

VITAX(Vitax) 

special  eyes 

250-5011 

s 

j  00 

a 

Green-Up 

liquid  eyeliner 

005-8263 

s 

.121 

a 

moss  tree 

1.2kg 

010-5140 

4.1  161  12) 

s 

6.37 

c 

mascara 

\l\  \PRYL (ASTA Medica) 

11)00  expressions 

(selegiline  Hi  1) 

d 

slay  en 

2511-5188 

s 

!  00 

a 

tablets 

curly 

262-6422 

s 

3.11 

a 

5mg 

611 

224-7815 

26,68 

s 

I'i  IM 

d 

exaggerate 

241-8176 

s 

3.99 

a 

I0mg 

111 

224-7823 

25.84 

s 

I1'  IM 

1 

extra  super  lash 

25(1-5238 

s 

211 

I 

VOSS  (Wassen  International) 

waterproof 

s 

3.111 

d 

protein  nail 

black  black  081 -6033,  brown 

black  081 -6058,  soft  black 

250-5170 

d 

eondilionniL1  trealmenl 

(114-1471 

7  26(6) 

s 

i  j  t 

d 

precision  eye  liner 

s 

1.11 

d 

\V.\RM-\  111'  \R  (The  Oriental  Wheal  Bae  ( 

o) 

low;  black  250-5303,  absolute  brown  250-5311 

d 

wheal  bag  ill  a  heal 

wet  &  dry  eyeliner 

262-6181) 

s 

1.19 

I 

re-usable 

267-1986 

11.35 

s 

/o  'i'i 

fai  e  make-up 

W  VSSEN  (Wassen  International) 

1000  Caresses 

(distributors  lenks  Sales  Brokers) 

foundation 

242-0140 

s 

4.41 

a 

Effei  //it  January  III 

foundation  stick 

261-5010 

s 

t,4i 

a 

chromium  (.11 

clear  complex 

tablets 

30 

006-0154 

1145(6) 

s 

i  05 

anti-shine  powder 

024-1158 

s 

2.00 

i 

165 

227-6582 

13  85 

s 

24.30 

d 

Clear  (  uinplexion 

Co-enzyme  (,)l(l  +  magnesium 

ami  slime  foundation 

s 

/  00 

d 

tablets 

30 

258-0686 

33.89(61 

s 

1.15 

a 

amhet  250-6111,  iron  250-6103,  oatmeal  beige  211-8313, 

d 

Co-enzyme  Q10  +  vitamin  E 

pali'  biscuit  21 1-8305,  warm 

honev  21 1-8339 

d 

tablets 

30 

096.7471 

IS  50(6) 

s 

5.45 

hide  Ihe  blemish 

1124-1497 

s 

/  00 

01) 

234-8555 

45  81(6) 

s 

13.45 

lasimg  iinish  shimmer 

s 

2.01 

d 

165 

227-6541 

20  44 

s 

16.1111 

amethyst  265-4416,  heather 

>(,5-4408 

d 

emulsified  cod  liver  oil 

silky  loose  lace  powder 

250-6319 

s 

4.61 

capsules 

soil  colour  blush 

s 

6.41 

d 

nOOmg 

.11) 

210-2686 

1  1,75(6) 

s 

3.45 

d 

amber  250-6061,  coral  250-6053,  senilis 

>65-4549,  madeira  250-6095. 

d 

garlic  tablets 

mocha  250-6079,  stone  rose 

250-6046,  mu  tiny  250-6087 

,1 

extra  concentrated 

solt  finish  compacl  powder 

s 

>  oo 

d 

onc-a-day 

60 

1)42-6882 

16  18(6) 

s 

4.75 

umbei  250-6350.  cashmere 't 

50-6343.  champagne  250  6335, 

d 

ids 

227-6558 

12  75 

s 

22.45 

peach  glow  250-6327 

d 

high  potency  vilamin  C 

slay  matte  foundation 

250-6260 

s 

i  70 

SOOmg 

00 

010-6583 

1448(6) 

s 

7.25 

stay  matte  pressed  powder 

250-6168 

s 

'  69 

r 

165 

227-6560 

111,20 

s 

18  00 

d 

sunshimmer  hroii/ing  powder 

261-1465 

s 

1  DO 

omcga-3  fish  oil 

translucent  blush 

(124-1010 

s 

2.20 

concentrated 

60-duy 

085.8712 

14  48(6) 

s 

7.25 

/)/'  make  up 

365-day 

227-6574 

10.20 

s 

18  lid 

d 

brilliant  lip  gloss 

250-6525 

s 

2.70 

WIN  (World  i.l  Senile) 

hp  liner  pencil 

011-1662 

s 

/  00 

r 

arm  band 

245.0.169 

1  21 

s 

2.50 

lipstick 

ear  pines 

038-0196 

o  to 

\ 

nil 

I0IKI  kisses 

238-8981 

s 

199 

waxed 

018-0204 

1142 

s 

1)11 
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PIP  code  Trade  VAT  Retail                                                                            PIP  code  Trade  VAT  Retail 

noseclip                                      038-0188  047  S  0.99  a                                                daglo    252-6242  0.46  S  0.99 

swim  caps                                                                                                                                   pearlescent    252-6259  0.47  S  0.99 

latex                             standard    252-62IX  0.38  S  0.80  a            silicone                                     252-6267  1.98  S  3.99 

deluxe    252-6234  043  S  0.99  a         swimsocks                                    0384212  111  S  1.99 


Amendments  to  list  of  Manufacturers  and  Distributors 


A  &  I)  Instruments  Ltd  c 

(Code  6S5| 

Abingdon  Science  Park 
Abingdon 

Oxfordshire  0X14  )YS 
Tel:  01235  550420 
Fax  01235  5504X5 

Email  medicate  andinstruments.co.uk 

Cambridge  Healthcare  Supplies  i 

(Code  103) 
Unit  26 

Newtown  Business  Park 
Poole 

Dorset  13HI2  3LL 
Tel:  01202  734100 
Fax  01202  735100 

Finlay's  Foods  Ltd  i 

(Code  106) 
60  Sherborne  Slice! 
Manchester  MX  XLR 
Fel  0161  X32  77XX 
Fax  0161  839  0500 
Email:  FinlayOOI@aol.com 

Manor  Drug  Co  ( Nottingham)Ltd  i 

iCnde  1041 
Manor  House 
Merlin  way 
Quarry  Hill  Road 

llkeslnn 

Derbyshire  DE7  4RA 

Tel:  01 1 5  944  0222 

Fas  0115  944  1993 

Emai  I .  mdc  <?'  mam  irpliarmacy.co.uk 


Strakan  Ltd 

(Code  42) 
Buckholm  Mill 
Buckholm  Mill  Brae 
Galashiels 
Scotland TDI  2HB 
Tel:  01X96  66X1160 
Fax:  01896  668061 


c 


The  Just  Juice  Co  Ltd  d 

(Code  14261 
Little  Marcle  Lane 
Ledbury 

Herefordshire  HRX  2JJ 
Tel:  (115.31  6331X1 
Fax:  015.31  632757 


26  Chemist  &  Druggist  1  JANUARY  2000 


uTravel.co.uk 


where  do  you  want  to  travel? 


Surf  down  to 

utravel.co.uk  and  experience  the  newest  and  most  convenient  way 

to  plan  and  book  your  next  holiday.  View  a  huge  collection  of 
holiday  brochures,  search  the  special  offers,  get  travel  tips  and  then 
simply  book. So  for  your  next  holiday  or  long  weekend, 
where  do  you  want  to  travel? 


a  pair  of  British  Airways  tickets  to  anywhere 
in  the  world*,  every  year,  for  25  years!! 


BRITISH  AIRWAYS 


m Miller  Freeman 
a  i  i„:t..,t  m„       o.  «*_  j:  


A  United  News  &  Mcdi; 


*  British  Airways  destinations  only 

Terms  and  conditions  apply. 
See  utravel.co.uk  for  full  information. 


THE  VOLUM 


urea  hydrogen  peroxide 


THE  BRAND  LEADER  IS  BACK  ON 

OTEX  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd,  Hitchin,  Herts,  SG4  7QR,  UK,  Distributed  by  DDD  Ltd,  94  Rickmansworth  Road,  Watford,  Herts,  WD1  7JJ,  UK.  Directions:  Tilt  head  and  gently  squeeze  up  to  5  drop 
Leave  for  a  few  minutes  and  then  wipe  surplus  with  tissue.  Repeat  once  or  twice  daily,  if  necessary  whilst  symptoms  clear.  Indications:  For  the  removal  of  hardened  ear  wax.  Contra-indications  and  Precautions:  Do  not  use  if  sensitive  to 
ingredients,  if  ear  drum  is  known  or  suspected  to  be  damaged,  in  cases  of  dizziness,  if  there  is  any  other  ear  disorder  (such  as  pain,  discharge,  inflammation  or  tinnitus),  or  at  the  same  time  as  anything  else  in  the  ear.  Do  not  use  Otex  after  | 
or  after  ill-advised  mechanical  efforts  to  dislodge  wax.  If  in  doubt,  or  if  there  is  a  history  of  ear  problems,  seek  medical  advice  before  use.  Keep  away  from  eyes.  Side-effects:  Instillation  of  ear  drops  can  aggravate  the  painful  symptoms  of 
ear  wax,  including  some  loss  of' hearing,  dizziness  or  tinnitus.  If  irritation  or  pain  occurs  during  use,  or  if  symptoms  persist,  stop  treatment  and  consult  your  doctor.  Keep  all  medicines  out  of  the  reach  of  childn 
Legal  , Category:  [f]  Packs:  Bottles  of  8ml  (PL0173/0151),  RSP  £3.95  (£3.36  exc.  VAT). 


Frontiers 

A  C&D  SPECIAL  SUPPLEMENT  JANUARY  1  2000 


Harnessing  the  genomic  genie 
Future  imperfect  world 


Who  will  do  what  in  OTCs 
IT's  going  to  happen 


PHARMA 


Enjoy  /ow  co 
insurance  cover 
to  the  Millennu 
with  PMI 


armacists 


I 


specialist 
,   insurer  for 
WKk  Home,  Shop 
mmP  and  Motor 

*?ar  Insurance 


Frontiers 

A  C&D  SPECIAL  SUPPLEMENT  JANUARY  1  2000 


THE  NEWSWEEKLY  FOR  PHARMACY 


Freeing  the  genomic 

genie  Dr  Trevor  Jones  looks  at  the  gene  revolution 

Future  imperfect  N 

mark's  Terry  Norris  makes  predictions  for  the  next  ten  years 

6 

Might  zone  Guy  L'Aimable  experiences  the  Body  in  the  Dome 

8 

How  hard  will  IT  hit 

pharmacy?  Simon  Driver  discusses  IT's  impact 

10 

OTC  sales  in  years  to 

come  Information  Resources  forecasts  the  way  ahead 

10 

Ask  your  pharmacist  Pharmacy's  'great  and  good'  offer  their  wisdom            1 3 

i  life  one  day  from  i 

low ...  Charles  Gladwin's  imagination  takes  flight 

14 

thousand  years  ago/pharmacy' 
in  Britain  was  a  crude  mix  of 
superstitious  belief,  faith  and  a 
.variety  of  natural  compounds  - 
some  of  which  are  recognised  today  as 
being  useful,  but  many  of  which  are 
potentially  dangerous.  Little  could  our 
forefathers  have  predicted  the  range  of 
drugs  that  would  emerge,  particularly  in 
the  last  100  years  of  the  second  millen- 
nium. Today,  we  stand  on  the  verge  of 
another  evolutionary  step  in  healthcare 
and  medicine  as  the  mysteries  of  DNA 
are  unravelled  and  information  tech- 
nology makes  its  impact.  This  special 
supplement  to  Chemist  &  Druggist 
looks  forward  to  what  may  happen  in 
the  third  millennium,  what  will  happen, 
and  what  in  some  cases  is  already 
happening.  There  is  no  need  to  take  a 
draft  of  psilocybin  to  imagine  the  shape 
of  things  to  come.  Instead,  read  what  the 
future  has  in  store  within  your  lifetime 
and  beyond 


ck  Gri( 
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e  genomic  genie! 


Pharmaceutical  science  is  preparing  for  a  revolution  as  scientists  race  to 
map  out  and  harness  the  100,000  plus  human  genes.  Dr  Trevor  Jones 
reports  on  this  greater  understanding  of  the  body's  blueprint 


Biotechnology  has  been  a  late 
20th  century  buzzword,  but 
the  science  isn't  new.  Look  at 
the  fermentation  of  beer,  for 
example,  or  the  enzymes  in 
washing  powder  We  tend  to 
think  of  it  in  medical  terms,  with  the 
development  of  new  medicines  and 
vaccines  for  previously  untreatable 
diseases,  but  biotechnology  is  simply  a 
broad  term  that  describes  the  use  of 
biology  and  biological  processes  fo 
make  useful  products. 

Many  traditional  applications  of 
biotechnology  are  very  old  but  in  the  past 
20  years,  advances  in  molecular  biology 
have  enabled  scientists  to  understand 
more  about  genes  -  the  basic  building 
blocks  of  life  -  what  they  do  and  how 
they  work.  This  greater  understanding  of 
the  body's  'genetic  blueprinf  helps  us  to 
diagnose  disease,  determine  who  is  at 
greatest  risk  from  particular  diseases, 
and  ultimately  develop  new  medicines  to 
treat  them,  but  more  importantly  to 
prevent  or  cure  them. 

The  information  we  can  glean  through 
the  study  of  genes  is  vitally  important. 
However,  it  does  raise  concerns  about 
the  speed  of  such  developments  and  the 
way  this  information  may  be  used. 

This  has  led  to  a  number  of  moral  and 
ethical  debates  on  the  applications  of 
genetics  and,  as  with  any  medical  issue, 
many  focus  on  the  need  to  weigh  the 
risks  against  benefits. 

But  we  must  not  lose  sight  of  the 
positive  and  exciting  benefits  this 
research  offers. 

Since  the  1 960s,  when  the  genetic 
code  of  DNA  was  first  established,  rapid 
progress  has  been  made  in 
understanding  the  100,000  plus  genes 
that  we  carry.  They  determine  not  only 
the  way  we  look,  for  example,  but  also 
our  susceptibility  to  various  diseases. 
Not  only  does  this  knowledge  enable 
people  to  alter  their  lifestyle  if  necessary, 
potentially  it  also  allows  prospective 
parents  to  make  informed  choices  about 
their  future  families  through  genetic 
screening. 

The  Human  Genome  Project  is  a 
major  international  research  programme 
set  up  by  governments,  medical  charities 
and  the  pharmaceutical  industry  in  1990 
to  map  and  decode  the  entire  genetic 
make  up  of  humans.  Work  is  now 
almost  complete,  with  more  than  55,000 
distinct  human  genes  being  described  to 
date. 

The  project  has  already  led  to 
significant  progress  in  the  quest  to 


discover  the  genetic  basis  of  some 
4,000  or  so  inherited  conditions 
including  diabetes,  Alzheimer's  disease, 
epilepsy,  rheumatoid  arthritis, 
osteoporosis,  hypertension,  obesity  and 
cancers  of  the  breast,  colon  and 
prostate,  and  continues  to  reveal  tens  of 
thousands  of  potential  new  targets. 

Knowing  the  sequence  of  a  particular 
gene  tells  us  very  little  about  how  it 
operates,  but  as  our  understanding  of 
gene  function  increases  it  enables  us  to 
spot  patterns  in  the  structure  of  certain 
genes  and  so  predict  their  behaviour,  as 
was  the  case  with  the  gene  for  cystic 
fibrosis. 

Sometimes  there  is  an  obvious  link 
between  a  disease  and  a  genetic  Taulf . 
However,  in  many  cases  susceptibility  to 
a  disorder  is  determined  by  both  a 
genetic  fault  and  a  necessary 
environmental  factor. 

Diseases  caused  by  a  mutation  in  a 
single  gene,  like  cystic  fibrosis,  are 
called  monogenic. 

Some  specific  gene  mutations  do  not 
cause  the  disease  directly,  but  greatly 
increase  the  chance  that  the  carrier  will 
suffer  from  the  disease  in  the  future. 
These  are  called  high-penefrance,  or 
predictive  genetic  diseases  such  as 
Alzheimer's  and  familial  breast  cancer. 

Additionally,  the  most  common 
diseases  are  linked  to  a  number  of  low 
penetrance  genes  and  are  known  as 
polygenic. 

Genetic  repairs 

Until  recently,  inherited  conditions 
caused  by  defective  or  dysfunctional 
genes  have  proved  very  difficult  and 
sometimes  impossible  fo  treat.  At  best, 
medicines  were  able  to  suppress  the 
symptoms. 

Genome  science  aims  to  establish  the 
function  of  genes,  discover  dysfunction 
and  provide  replacement  or  repair  of 
defective  genes  in  living  cells.  It  is 
predicted  that  this  technique  will  be  a 
reality  for  several  of  the  major  inherited 
disorders,  as  well  as  offering  greater 
possibilities  for  the  treatment  of  a  wide 
range  of  illnesses  from  AIDS  to  cancer. 

So  how  will  the  pharmaceutical 
industry  will  use  this  new  information  to 
revolutionise  the  development  of 
medicines  and  treatments'? 

The  UK-based  pharmaceutical 
industry  is  already  one  of  the  most 
successful  in  the  world.  About  one  third 
of  the  world's  top  25  medicines  were 
discovered  and  developed  in  the  UK,  and 
the  industry  continues  to  play  a  leading 


role  in  research  and  development  - 
investing  nearly  £7  million  each  day. 

Advances  in  genetics  have  already 
been  applied  on  a  substantial  scale  by 
the  pharmaceutical  industry  to  aid  the 
discovery  and  development  of  new 
medicines.  The  first  gene  therapy  trial 
was  run  in  1 993  and  1 50  protocols 
have  already  been  approved,  mainly  in 
the  US. 

The  technique  of  transferring  genes 
from  one  organism  to  another  has 
enabled  the  important  development  of 
genetically  modified  medicines,  such  as 
human  insulin,  that  would  otherwise  be 
far  too  difficult  fo  make  or  too  expensive 
to  use  on  the  large  scale. 

Living  organisms  used  in  this  process 
can  be  bacterium,  a  yeast  cell  or  an 
animal  cell.  This  cell  is  then  used  as  a 
living  factory'  to  produce  a  desired 
protein.  If,  for  instance,  the  gene 
encoding  for  insulin  isolated  from  human 
DNA  is  inserted  into  the  genome  of  the 
bacterium,  the  bacterial  cell  will 
understand  the  language  of  the  human 
gene  and  produce  human  insulin. 
Through  a  fermentation  process,  the  cells 
will  multiply  and  produce  the 
recombinant  protein.  The  cell  will  then  be 
destroyed  and  the  product  extracted  and 
purified. 

Similarly,  the  potential  contribution  of 
vaccines  developed  from  genetically 
modified  organisms  is  immense, 
particularly  in  developing  countries.  It  is 
hoped  that  these  will  be  as  successful  as 
those  used  to  eliminate  smallpox. 

Genetics  also  offers  hope  in  tackling 
the  crisis  in  bacterial  antibiotic 
resistance.  With  no  new  class  of 
antibiotic  for  more  than  20  years,  news 
that  the  complete  genetic  structure  of  1 4 
micro-organisms  has  been  described 
and  that  the  sequencing  of  40  others  is 
in  progress,  can  only  be  welcomed. 

Trends  in  pharmocogenomics  -  the 
practice  of  using  genetics  for  drug 
development,  to  select  patients  for 
clinical  trials  by  their  genetic  diversity 
rather  than  by  their  symptoms  -  are  clear 
and  can  be  predicted,  but  the  rate  at 
which  this  will  progress  will  be 
dependent  on  our  understanding  of  gene 
function. 

This  research  could  have  a  major 
impact  on  healthcare  in  the  future, 
providing  a  wealth  of  information  about 
population  genetics  and  leading  to  the 
possible  establishment  of  gene  data 
banks.  This  in  turn  would  enable  better 
disease  research,  greater  public  health 
monitoring,  at-risk  group  alerts  as  well 


as  appropriate  therapy,  disease  risk 
profiling  and  genetic  counselling.  By 
establishing  gene  function  for  the  map  oi 
the  human  genome,  we  shall  be  able  to !  | 
pinpoint  the  cause  of  disease,  treat 
disease  more  effectively  and  prevent 
some  diseases  altogether. 

Because  genetics  can  help  to  target 
medical  care,  by  identifying  people  who 
are  most  likely  to  develop  a  particular 
disease  in  the  future,  we  could  see 
changes  in  how  we  practice  medicine 
and  the  way  we  set  public  health 
priorities. 

Matching  the  profile 

We  shall  also  be  able  to  target  medicine: 
at  patients  more  effectively  by  selecting  d 
particular  medicine  that  matches  the 
genetic  profile  of  the  patient  and  which 
targets  the  form  of  the  disease  they  have. 
We  shall  also  be  able  to  select 
antibiotics  and  antiviral  medicines  that 
are  not  resisted  by  the  infective  organism 
in  an  individual  patient. 

The  introduction  of  large  scale 
population  screening  -  or  genotyping  - 
probably  of  at-risk  groups,  is  likely  to 
have  the  greatest  impact  on  common 
conditions  like  asthma,  diabetes  and 
some  forms  of  heart  disease,  but  there 
are  political,  ethical  and  legal 
considerations  that  will  need  greater 
debate. 

Whenever  new  medical  treatment  is 
introduced  its  benefits  have  to  be 
balanced  against  any  possible  new 
risks.  In  the  UK,  the  Government  has 
examined  the  ethical  issues  in  gene 
therapy  and  the  NHS  has  formed  an 
advisory  committee  to  review  work  in  this 
field. 

There  is  general  agreement  currently 
that  gene  therapy  should  be  restricted  to 
life-threatening  conditions  where  there  is 
no  alternative  treatment. 

Thousands  of  people  around  the 
world,  many  of  them  children,  are 
afflicted  by  crippling,  and  often  fatal, 
inherited  disorders.  Existing  medical 
treatments  have  already  brought  us  a 
much  better  quality  of  life  and  will 
continue  to  do  so,  but  new  products 
based  on  biotechnology  and  emerging 
gene  therapy  are  giving  people  with 
inherited  diseases  hope  of  a  new  life. 

The  Genomic  Revolution  is  indeed  an 
exciting  time  for  the  pharmaceutical 
industry. 

Dr  Irevor  Jones  is  director  general  of  the 
Association  of  the  British  Pharmaceutical 
Industry. 
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uture  imperfect 

The  past  ten  years  has  seen  many  changes  in  the 
pharmacy  world  -  the  next  ten  could  provide  even  mor 
upheavals.  Terry  Norris,  Numark's  managing  director, 
offers  his  personal  predictions 


et's  put  matters  into  context. 
Changes  in  pharmacy  over  the 
past  decade  pale  against  the 
political  rifts  that  have  occurred 
around  the  world,  such  as  the 
■■collapse  of  the  Berlin  Wall  and 
of  communism  in  the  USSR. 
Nevertheless,  the  impact  of  these 
changes  remains  considerable. 

During  the  1990s  around  2,000 
independent  and  regional  multiple 
pharmacies  have  changed  hands.  The 
Verdict  report  on  Health  &  Beauty  Retailers 
(December  1 997)  says  there  will  be 
6,070  independent  pharmacies  in  2000, 
compared  with  8, 1 00  in  1 990,  and  850 
regional  multiples  against  1,956. 

Many  pharmaceutical  wholesalers 
have  disappeared  or  changed 
completely:  in  1 990  there  was  UniChem 
Ltd  (an  Industrial  &  Provident  Society), 
AAH  and  quite  a  number  of  regional 
wholesalers.  Today,  we  have  Alliance 
UniChem,  Gehe,  Phoenix  and  a  smaller 
number  of  regional  wholesalers.  Glaxo 
and  Wellcome  were  separate  businesses; 
Novartis  did  not  exist,  and  the  rush  of 
mega-mergers  among  the  ethical 
companies  was  only  just  beginning. 

In  1990  there  were  12,288 
pharmacies  and  446.6m  prescriptions 
dispensed  -  36,344  per  pharmacy  and 
7.8  per  person.  In  1998  the  numbers 
were  1 2,806  pharmacies,  594. 1  m 
prescriptions,  45,392  per  pharmacy  and 
10.1  per  person.  In  1990,  RPMon 
medicines  was  not  in  danger;  Asda  was  a 
supermarket  company  in  the  North;  no- 
one  knew  anything  about  the  internet,  and 
no-one  (or  very  few)  had  any  knowledge 
of  a  company  called  Wal-Mart.  The 
Conservative  Government  was  in  power 
led  by  Margaret  Thatcher  and  the  NHS  had 
not  yet  created  the  internal  market. 

We  all  know  how  much  our  world  has 
evolved  since  then  -  what  will  the  next 
ten  years  bring? 

The  retail  scene 

The  retail  scene  is  changing  rapidly  and 
is  currently  out  of  favour  in  the  City. 
Boots'  share  price,  for  example,  is  off  30 
per  cent  on  the  basis  that  Wal-Mart  will 


target  health  &  beauty  and  attack  major 
retailers'  margins  in  the  market.  Large 
out-of-town  developments  may  not  get 
planning  permission  -  as  they  did  during 
the  1990s -but  Wal-Mart  will  clearly 
look  for  large  sites. 

New  retailers  are  emerging;  there  is 
also  a  growth  in  global  retailers 
(Carrefour,  Makro-Metro  and  others)  and 
there  is  a  constant  upgrading  of  retail 
standards. 


Multiple  pharmacies,  meanwhile,  will 
probably  continue  to  grow  by  acquiring 
other  multiples  or  by  buying  more 
independent  pharmacies.  While  the 
number  of  independents  will  continue  to 
decline  they  will  not  disappear. 
Independent  pharmacy,  like  other  retail 
sectors,  will  have  to  improve  its 
standards  and  focus  the  total  offer  on  the 
needs  of  its  local  customers.  Investment 
in  pharmacy  presentation  and 


information  technology  will  be  essential 
and  will  need  to  be  updated  more 
regularly  than  at  present.  Pharmacy, 
including  independent  pharmacy,  will 
have  to  deliver  a  focused  range  of 
healthcare  products  and  services  relevarj 
to  the  local  community, 

I  believe  there  will  be  a  strong  growth 
in  "walk-in'  healthcare  services,  which 
will  be  chargeable.  The  successful 
pharmacies  will  have  a  more  balanced 
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Terry  Norris:  where  will  the  web  take  consumers  and  business? 


NHS/front  shop  ratio.  And  while  they  will 
grow  the  NHS  business,  they  will  plan 
larger  sales  increases  in  health-related 
products  and  in  front-shop  services. 

RPM 

Retention  of  resale  price  maintenance  is 
very  important,  as  is  being  well  argued 
by  the  Community  Pharmacy  Action 
Group  and  the  PAGB.  A  prudent  course  of 
action  for  independent  pharmacy  is  to  be 
a  member  of  a  group  with  a  strong  and 
growing  own-brand  medicine  range.  A 
unique  brand  exclusive  to  a  particular 
group,  behind  which  the  pharmacist  can 
place  his/her  personal  authority  equally 
to  the  authority  given  to  the  many  high 
quality  branded  medicines.  To  argue  that 
RPM  has  gone  in  all  other  sectors  is  not 
in  itself  a  reason  to  sweep  if  away  on 
medicines.  Medicine  is  the  exception 
which  proves  the  rule. 

IT  and  the  web 

This  area  will  experience  the  most  rapid 
and  fundamental  changes  during  the 
next  ten  years.  Where  will  the  web  take 
consumer  and  business?  At  the  time  of 
writing,  we  had  just  seen  the  launch  of 
Pharmacy2u,  claimed  to  be  the  UK's  first 
on-line  pharmacy.  Ifs  too  early  at  this 
stage  to  gauge  how  successful  this 
venture  will  be. 

The  difficulty,  generally,  is  predicting 
where  the  web  will  take  us  because  it's 
changing  so  quickly.  IT  people  refer  to  a 
vweb  year'  which  lasts  three  months  - 
the  inference  is  that  the  changes  of  a 
typical  'earth'  year  are  occurring  in  just 
three  months  on  the  web.  Numark's  IT 
strategy  interlinks  a  PMR  system  and 
EPoS  system  with  our  intranet  and  web 
site.  The  complete  system  is  due  to  be 
rolled  out  at  the  start  of  2000.  There 
have  been  enquiries  from  companies 
interested  in  participating  in  its  web  site. 

Future  developments,  naturally,  will  be 
affected  by  the  spate  of  telecom  mergers, 
more  powerful  small  PC  systems, 
laptops,  hand-held  terminals  and  so  on. 


How  will  IT  be  used  in  the  NHS  and 
what  will  happen  to  electronic 
prescribing?  Will  advertising  of  POM 
medicines  come  because  much  of  the 
information  is  already  on  the  web?  What 
controls  will  there  be,  how  do  you  control 
a  world-wide  web?  Anyone  who  had  the 
answers  to  these  questions  now  would 
become  very  rich.  We'll  just  have  to  wait 
to  see  how  the  IT  systems  develop. 

Social  changes 

Mrs  Thatcher  once  said:  "There  is  no 
such  thing  as  society.  There  are 
individual  men  and  women,  there  are 
families."  I  disagree  -  there  is  a  society 
and  it  is  changing  very  quickly.  Astute 
manufacturers,  retailers  and  service 
providers  chart  these  changes  and  try  to 
anticipate  future  trends. 

Consumers  over  the  next  decade  will 
become  better  informed  -  they'll  want 
more  information  and  will  challenge  any 
barrier,  poor  service  and  prices  which  do 
not  reasonably  reflect  the  total  offer.  The 
24-hour  shopping/service  day  will  also 
become  the  norm.  I'm  not  suggesting 
independent  pharmacy  should  become 
24  hour.  But  all  the  market  research 
Numark  has  commissioned  clearly 
indicates  a  demand  for  opening  hours 
which  are  appropriate  to  the  pharmacy's 
locality. 

As  Tony  Blair  has  said:  "With  24-hour 
banking,  shopping  and  TV  now  part  of 
our  way  of  life,  and  two-thirds  of  working 
women  now  in  employment,  we  have  to 
think  of  new  ways  of  responding  to 
patients'  needs." 

The  population  is  ageing,  there  is  a 
growing  interest  and  demand  for 
alternative  medicine,  organic  food,  and 
for  informed  opinion  and  advice.  In  this 
scenario  are  many  indicators  which  are 
very  positive  for  progressive  community 
pharmacists.  Advice,  counselling, 
disease  management,  increasing  patient 
compliance,  diagnostic  equipment  and 
tests,  supporting  the  trend  in  self 
medication  and  so  on  are  all 


professional  and  commercial  activities 
that  customers  will  expect,  respect  and 
pay  for  where  appropriate. 

The  profession 

Pharmacy  in  a  New  Age'  is  an  important 
initiative  for  the  future,  but  how  will  the 
professional  pharmacy  bodies  guide 
their  members  through  the  maze  of 
information,  much  of  it  bad  information, 
that  is  and  will  increasingly  be  available 
on  the  internet?  The  new  challenges  are 
considerable  but  I'm  sure  the 
professional  bodies  will  rise  to  the  task. 

One  area  that  needs  improving  is 
effective  lobbying  of  the  Government.  I 
suspect  many  pharmacists  under-rate  or 
are  not  aware  of  the  great  deal  that  is 
done  already.  CPAG's  current  campaign 
is  an  example  of  strong  and  determined 
lobbying.  When  great  issues  emerge  it 
would  be  more  effective  if  the  key  bodies 
in  pharmacy  were  to  put  differences  to 
one  side  and  speak  with  one  voice.  GPs 
do  this  successfully  and  have  been  a 
powerful  lobby  for  many  years.  Important 
issues  will  spring  up  in  future  and  the 
Government  has  a  large  majority  -  a 
strong  voice  for  all  pharmacy  sectors  will 
therefore  become  much  more  important. 

Wholesale  scene 

Expect  more  changes  here,  though  that 
won't  surprise  many.  The  movement 
back  up  the  wholesale  chain  to  pre- 
wholesaling  will  continue  as  will  the 
movement  down  the  chain  to  owning 
more  pharmacies.  The  big  breakthrough 
must  be  Europe  and  the  first  signs  are 
already  emerging.  Gehe  and  Alliance 
UniChem  have  purchased  small  chains 
in  Italy,  and  Boots  has  found  a  way  to 
expand  in  Holland.  As  the  UK  is  the  only 
substantial  deregulated  market  in 
Europe,  the  wholesalers  have  operated  in 
a  highly  competitive  environment  and 
can  put  that  experience  to  good  use  in 
Europe. 

Naturally,  they  will  take  more 
advantage  of  information  technology, 
which  could  help  forge  closer  links  with 
medicine  manufacturers  and  pharmacies 
using  new  IT  systems. 

Wholesalers  will  also  face  challenges: 
besides  battling  against  each  other,  they 
might  have  to  deal  with  even  bigger  US 
wholesalers  expanding  into  Europe  or 
creating  joint  ventures.  Some  leading 
international  transport  companies, 
meanwhile,  threaten  to  challenge  the 
core  delivery  function.  Will  two  deliveries 
a  day  go  on  for  ever,  or  will  they  become 
redundant  due  to  greater  IT  links?  With 
all  these  changes,  major  European 
wholesalers'  customer  bases  will  expand 
way  beyond  the  current  50,000  plus. 

Manufacturers 

Ethical  producers  will  continue  to  search 
for  globalisation,  larger  organisations, 
increased  investment  and  lower  costs.  At 
the  time  of  writing,  Pfizer  is  involved  in  a 
hostile  $82  billion  (£50  billion)  bid  for 
Warner  Lambert  -  American  Home 
Products  still  wants  to  merge  with 
Warner  Lambert.  When  Glaxo  purchased 
Wellcome  for  £9  billion  it  was,  I  believe, 


the  biggest  merger  in  UK  corpoiate 
history.  The  market  still  expects  or  is 
trying  to  create  a  merger  between 
SmithKline  Beecham  and  Glaxo 
Wellcome. 

Whoever  wins  the  US 
merger/acquisition  fight  will  be  the 
largest  pharmaceutical  company  in  the 
world.  Further  consolidation  is  bound  to 
happen. 

While  ethical  manufacturers  obviously 
perform  an  invaluable  service,  they  need 
to  improve  their  relationship  with 
pharmacy.  Either  pharmacy  has  not 
successfully  demonstrated  added  value 
to  the  ethical  manufacturers,  or  they 
choose  not  to  recognise  it.  The  net  result 
is  often  two  separate  camps  as  opposed 
to  two  partners  working  in  the  same 
sector  to  add  value  to  patients. 

Ethical  companies  may  feel  they  can 
manage  on  their  own  and  need  no 
partners  -  in  my  opinion,  they're  wrong.  I 
urge  them  to  work  much  more  closely 
with  pharmacists.  That  would  be  a  major 
achievement  in  the  next  decade.  Lack  of 
compliance  probably  costs  billions 
pounds  -  not  tens  of  millions.  Co- 
operation and  effective  IT  systems  in 
pharmacy  with  pro-active  pharmacists 
should  increase  compliance.  There  is  a 
true  added  value  prize  for  the  next 
decade! 

In  future,  more  people  will  use 
generics  and  the  companies  involved  will 
continue  to  grow.  Currently,  Teva  from 
Israel,  which  owns  APS-Berk  in  the  UK, 
is  bidding  to  buy  a  leading  Canadian 
generic  manufacturer.  If  successful  this 
will  make  Teva  the  largest  generic 
manufacturer  in  the  world.  Production  for 
both  ethical  and  generic  manufacture  is 
moving  to  lower  cost  countries.  Over  the 
next  decade  India  will  probably  emerge 
as  a  major  world  class  producer  of 
medicines,  led  by  companies  such  as 
Ranbaxy. 

The  NHS 

Walk-in  healthcare  centres,  the  NHS 
Direct  24-hour  telephone  service,  and 
new  structures  such  as  PCGs  will 
continue  to  expand.  The  NHS  also  has 
to  grasp  the  IT  network  and  do  so  before 
the  IT  world  passes  it  by  and  sets  up 
systems  so  powerful  that  the  NHS  may 
not  be  able  to  stamp  its  authority  on 
whatever  national  IT  network  It  finally 
delivers. 

A  prediction:  the  antique  system  of 
prescriptions  being  carried  to  the 
pharmacist,  then  being  posted  to  an 
office  for  checking,  being  returned  by 
post  and  payment  handed  over  some 
many  weeks  down  the  line  will 
disappear. 

New  IT  driven  systems,  with  the 
necessary  security  and  confidentiality, 
will  emerge.  Used  correctly  the 
information  released,  again  subject  to 
whatever  controls  are  needed  and  put  in 
place,  will  unlock  data  which  can  be 
used  to  help  healthcare  professionals  to 
assist  patients  as  never  before. 

The  views  in  ihis  article  do  noi 
necessarily  reflect  Numark's  policies 


Chemist  &  Druggist  1  JANUARY  2000  7 


Where  ean  you  see  how  your  face  would  look  like  in  20 
years,  or  be  dwarfed  by  a  gigantic,  beating  heart?  The 
Dome's  Body  Zone.  Here's  a  sneak  preview 


s  you  read  this  sentence, 
thousands  of  people  are 
pouring  into  the  Millennium 
Dome  to  check  for  themselves 

rat  all  the  fuss  has  been 
i  about.  What  will  they  find? 
If  they  stroll  through  the  Body  Zone, 
the  vast  male/female  reclining  structure 
sponsored  by  Boots  with  the  support  of 
Roche  and  L'Oreal,  they  will  see  exhibits 
based  on  the  new  frontiers  of  medicine 
and  technology. 

Their  voyage  inside  the  Body  begins 
on  an  escalator  located  within  the  male 
figure's  right  arm.  As  they  move  up,  they 
will  pass  life-like  arterial  walls  lined  with 
muscle  tissue  and  blood  vessels,  and 
they  will  be  rocked  by  a  deep  'pulse'.  As 
the  visitors  near  the  top,  the  pulse 


becomes  stronger  and  the  environment 
darkens  as  they  enter  the  'Heart  Room'. 

This  has  been  described  as  the 
showcase  of  the  Body  Zone.  The  visitors 
will  find  themselves  in  a  huge  human 
ribcage,  complete  with  1 2ft  high  ribs  and 
musculature  holding  them  together.  In 
the  centre,  suspended  from  the  ceiling,  is 
a  giant  heart  -  an  anatomically  correct 
structure  that  appears  to  be  pumping 
blood  through  a  network  of  vessels  and 
arteries.  The  heart  will  initially  pump, 
physically  and  audibly,  at  60  beats  per 
minute.  But  the  organisers  will 
periodically  create  a  shocking  noise 
outside  the  body,  which  will  set  the  heart 
racing  in  shock  to  1 20  beats  per  minute. 

The  exit  route  takes  them  through  the 
Body's  legs  and  into  the  Zone's  'Explore' 


area,  which  is  roughly  two-thirds  the  size 
of  a  football  pitch  and  is  divided  into 
three  sections. 

You  and  others 

This  examines  people's  attitudes  towards 
various  body  issues,  such  as  beauty, 
body  decoration  and  personal 
presentation. 

For  example,  famous  people  talk  on 
video  about  the  qualities  that  make 
people  beautiful.  These  include  actress 
Andie  MacDowell,  Kate  Moss,  the  model, 
and  footballer  David  Ginola. 

On  the  rear  side  of  the  exhibit 
interactive  computer  terminals  will 
enable  the  visitors  to  adjust  famous  and 
beautiful  faces  to  make  them  conform  to 
the  classic  proportions  of  beauty.  They 


Heart 


mstruction,  will  get  visitors'  pulses  racing 


will  also  be  able  to  debate  the  future  of 
beauty  by  questioning  specialists  with  a 
vested  interest  in  the  subject,  such  as  an  | 
ad  agency  chief,  make-up  artist,  fashion 
designer  and  portrait  artist. 

An  'on  the  street'  section  includes  a 
video  where  people  who  have  changed 
their  bodies  significantly,  eg  a  tattooed 
biker  or  a  female  body  builder,  explain 
what  motivates  them. 

A  wall  of  telephone  directories, 
meanwhile,  emphasises  the  quantity  of 
information  contained  within  the  human 
genome:  if  every  element  of  DNA  had  its 
own  entry,  they  would  fill  3,000-6,000 
phone  books. 

Shades  of  Blade  Runner:  visitors, 
among  other  things,  can  have  their  iris 
scanned  and  recognised  by  an  advanced 
imaging  machine.  Each  person's  pair  of 
eyes  are  genetically  unique,  which 
makes  this  process  a  perfect 
identification  tool. 

Positive  wellbeing 

This  section  of  the  Body  Zone  analyses 
the  connection  between  how  we  look  and 
how  we  feel.  Its  exhibits  include  a 
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The  journey  through  the  body  starts  on  an  escalator  which  goes  up  and  through  the  male  body's  right  arm 


primary  healthcare  display,  where  a  set 
of  revolving  adverts  portray  how  the  GR 
pharmacy  and  individual  will  develop 
their  healthcare  roles  in  future. 

Another  display  shows  how 
pharmaceutical  manufacturers  are  using 
molecular  modelling,  based  on  computer 
graphics,  to  produce  3-D  pictures  of  drug 
molecules  binding  to  their  targets. 
Scientists  can  manipulate  the  graphics  to 
show  whether  a  compound  has  any 
promise  as  a  potential  new  drug.  One 
example  displays  how  Roche  scientists 
used  a  3-D  model  of  a  human 
immunodeficiency  virus  protein  to  see 
how  it  would  be  affected  by  the 
company's  compound. 

Robotics  trom  Roche  will  show  how 
manufacturers  can  automatically 
synthesise  and  test  vast  numbers  of  new 
compounds  against  their  targets  -  a 
typical  laboratory  can  now  handle 
100,000  compounds  a  day.  Five  years 
ago  the  lab  could  test  only  around  1 00  a 
day  manually. 

Other  exhibits  include  a  range  of 
advanced  imaging  techniques  to  show 


how  doctors  can  diagnose  -  and  deal 
with  -  illnesses  without  resorting  to 
surgery;  a  computer  model  of  the  heart; 
an  operating  theatre  in  the  year  2010; 
which  features  robotics  that  will  help 
surgeons;  and  'wellbeing  pods'  that  will 
give  visitors  a  type  of  massage, 
aromatherapy  and  colour  therapy 
treatment. 

Hopes  and  fears 

ArguaDfy  the  most  striking  exhibit  here  is 
L'Oreal's  Tace  the  future',  which  will 
show  visitors  how  their  faces  could  look 
in  20  years  time  if  they  regularly  use 
cosmetics  to  safeguard  their  skins.  They 
can  then  compare  the  result  with  what 
their  faces  might  look  like  if  left  to  age 
naturally. 

To  start  with,  each  person's  face  is 
turned  into  a  3-D  cloned  model  that  can 
then  be  aged  up  to  40  years. 

The  section  will  also  display  news 
stories  from  the  future  that  are  designed 
to  give  an  insight  into  what  body  issues 
will  preoccupy  us  in  50  or  100  years 
time.  The  examples  will  include  increased 


life  expectancy,  genetic  information, 
individual  drugs  and  child  development. 

New  Millennium  Experience  Company, 
the  Dome's  organiser,  reckons  it  had 
sold  over  one  million  tickets  by  mid- 


November,  despite  the  occasionally 
sceptical  stories  in  the  national  press. 

Around  4,000  visitors  are  expected  to 
pass  through  the  Body  Zone  every  hour. 
Will  you  be  one? 


Listen  to  David  Ginola  talk  about  the  qualities  of  beauty 
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Simon  Driver  discusses  the  impact  of 
technology  on  community  pharmacy 


The  majority  of  computer 
development  has  occurred 
within  the  last  20  years  of  the 
last  millennium,  If  you  then 
consider  the  magnitude  of  the 
changes  we  have  seen  in  the 
past  ten  years,  it  is  virtually  impossible  to 
predict  how  the  world  of  IT  may  evolve  in 
the  third  millennium. 

But  one  thing  is  certain  -  our  lives  will 
continue  to  be  influenced  by  computing 
in  ever  increasing  ways.  The  socio- 
economic impact  will  be  given  more 
attention  as  the  physical  bits  and  bytes 
continue  to  advance.  No  concepts, 
however  outrageous  they  seem,  can  be 
disregarded.  The  inevitable  progression 
of  IT  capabilities  will  require  us  all  to  deal 
with  continuous  paradigm  shifts. 

As  with  all  sectors,  there  is  little  doubt 
that  the  face  and  style  of  pharmacy 
retailing  is  set  to  change  with  the  advent 
of  internet  selling.  Virtual  retail  sites  are 
an  obvious  attraction  to  business  as  their 
overheads  are  a  fraction  of  a  chain  of 
shops.  You  only  have  to  look  at  the 
banking  industry  to  see  this  effect. 

But  will  the  consumer  feel  the  same 
way?  Many  enjoy  the  'foraging 
experience'  and  still  want  to  visit  High 
Street  shops,  but  whether  this  attitude 
exists  for  pharmacy  is  another  matter.  I 
would  suggest  that  the  consumer  may 
enjoying  shopping  for  white  goods, 
clothes  and  luxury  items,  but  the 
mundane  toil  of  obtaining  service  lines 
such  as  food  and  medicine  may  well  be 
replaced  by  on-line  ordering  and 
delivery.  Questions  currently  confronting 
the  Royal  Pharmaceutical  Society's 
Professional  Standards  Directorate  need 
to  be  addressed  on  the  issues  of  on-line 
pharmacy  before  events  overtake  them. 

I  also  believe  that  the  next  major  thrust 
of  IT  will  be  towards  developing  the 
ability  of  all  computers  to  communicate 
with  all  other  systems.  This  will  have  a 
profound  effect  on  everyone's  ability  to 
pass  and  obtain  information. 

It  will  follow  that  there  will  be 
considerable  growth  in  extranet  and  virtual 
private  networks  (VPNs).  Companies  in 
the  healthcare  sector  are  already  involved 


in  this  area.  VPNs  are  secure  and 
restricted  information  pathways  and 
websites  -  an  analogy  might  be  that  they 
are  private  roads  and  lay-bys  on  the 
"information  super  highways'. 

VPNs  will  exist  in  parallel  with  each 
other  and  will  allow  controlled 
communication  from  and  to  each  other.  It 
may  well  be  that  in  the  very  near  future, 
for  example,  NDC's  customers  are 
allowed  to  communicate  with  the  NHSnet 
through  NDC's  VPN.  We  would  take  care 
of  all  the  communication  standards  and 
security,  and  pass  and  send  the  relevant 
information  for  them. 

In  reality,  the  subject  is  too  incredible 
to  predict.  For  example,  the  effects  of 
video  conferencing  will  alter  the  way 
patients  consult  doctors.  Virtual  reality 
may  well  advance  research  on  drugs  and 
genetic  therapies  at  a  fantastically 
increased  rate.  Perhaps  computer  chips 
may  evolve  into  a  biological  substance 
rather  than  a  silicone  one. 

Above  all,  the  most  fundamental  issue 
to  consider  is  that  computers  may  finally 
evolve  into  a  real  thinking  entity  to 
challenge  the  human  brain.  Regardless, 
it  is  a  certainty  that  the  next  millennium 
will  see  changes  that  will  impact  us  all, 
and  in  ways  none  of  us  can  yet  imagine. 

Simon  Driver  is  operations  director  for  NDC 
Health  information  Services 


Market  analyst  Information 
Resources  forecasts  the  way  ahead 
for  OTC  medicine  and  health  and 
beauty  products  in  the  pharmacy 

OTC  sales  in 
years  to  come 


Despite  the  onset  of  potentially 
damaging  price  wars  in  the 
major  grocery  multiples, 
pharmacy  sales  of  health 
and  beauty  products  and 
OTC  medicines  were  up  3 
per  cent  in  1 999  compared  to  1 998. 

Adult  oral  analgesics,  cold  and  flu 
decongestants  and  hayfever  remedies 
dominate  growth  in  the  OTC  medicine 
sector,  while  a  surprising  number  of 
health  and  beauty  categories  are  on  the 
increase  in  pharmacies. 

Personal  wash,  shampoo  and 
conditioners  have  all  improved  year  on 
year  and  the  pharmacy  favourite  -  hair 
colorants  -  continues  to  thrive. 

Growth  for  OTC 

For  products  containing  paracetamol 
and/or  aspirin,  the  pack  size  changes  of 
last  year  made  the  expected  impact  in 
the  adult  oral  analgesics  market. 

Before  the  larger  packs  disappeared 
from  the  shelves,  consumers  stocked  up 
which  meant  there  was  a  dip  in  volume 
for  some  time.  In  the  long  term,  however, 
the  value  of  the  market  has  grown  as  the 
actual  price  per  'pill'  has  increased. 

The  mindset  of  the  consumer  now 
seems  to  have  changed  from  long-term 
stockpiling  towards  a  more  frequent 
purchasing  cycle. 

One  of  the  products  unaffected  by  the 
changes  in  legislation  was  Solpadeine 
Soluble  -  effervescent  paracetamol  was 
not  considered  as  problematic  as  the 
standard  analgesics. 

Solpadeine  has  grown  in  the  chemist 
sector  but  perhaps  not  as  much  as  was 
expected,  taking  into  account  its 
legislative  'reprieve'. 

The  Nurofen  range  goes  from  strength 
to  strength  in  pharmacies  with  Nurofen 
Plus  the  most  dynamic  variant  in  the  last 
year. 

Anadin  is  also  growing  and  Whitehall 
hopes  to  improve  its  position  with  the 
launch  of  Anadin  Ultra  Ibuprofen.  As  one 
of  the  first  liquid  filled  analgesics,  it  can 
be  considered  quite  an  innovation  in  the 
category  -  the  USP  being  that  liquid  beats 
pain  faster  than  other  painkilling  formats. 

Nurofen  Liquid  capsules  have  entered 
the  market  with  an  almost  identical 
product  and,  as  every  new  variant  is 


positioned  as  'better'  than  the  last,  it  is 
inevitably  more  expensive.  And  so  the 
market  grows. 

Across  the  whole  of  the  consumer 
packaged  goods  industry,  many  of  the  j 
'new'  brands  launched  recently  have  in 
fact  been  brand  extensions. 

Medicines  are  no  exception  -  in 
particular  the  cold  and  flu  remedy  and 
medicated  confectionery  sectors.  Lemsi|j 
and  Beechams  have  been  the  two 
biggest  brands  over  the  past  few  years, 
although  Lemsip's  promotional  support 
and  innovative  variants  produced  have 
kept  the  brand  ahead. 

Traditionally,  Beechams'  biggest 
selling  format  was  'cold  powders'  - 
individual  wraps  of  powder  to  be  mixed ; 
into  cold  water  for  drinking. 

However,  with  Lemsip  leading  the  wai 
in  hot  powders  and  extending  the  option 
for  treating  colds  and  flu,  the  Beechams 
range  has  responded. 

The  powders  remain  dominant  but 
Lemsip  Max  Strength  (including  the 
highly  successful  capsule  format)  and 
Beechams  Flu  Plus  are  expanding  the 
category  and  both  of  these  well-known 
brand  names  are  being  put  to  good  use 
in  brand  extensions. 


Medicines  have  proved  no 
exception  to  the  brand 
extension  trend 
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RISING  STARS 


#Alka-SelfzerXS 

With  the  party  of  the  century  to  recover  from,  the  latest  hangover  cure  from  Bayer 
has  hit  the  shelves  just  in  time.  Containing  acetylsalicylic  acid,  paracetamol, 
caffeine,  sodium  bicarbonate  and  citric  acid,  this  product  looks  set  to  help  the  Alka- 
Seltzer  brand  start  the  new  millennium  with  record  sales. 

•  Braun  Oral  B  3D  electric  toothbrush 

With  manual  toothbrushes  in  decline  and  electric  and  battery  operated  ones  now 
cheaper  than  ever,  the  Braun  Oral  B  3D  electric  toothbrush  (complete  with  its  own 
charger  and  replaceable  heads)  is  the  way  forward  in  oral  hygiene. 

•  Nurofen  liquid  capsules 

The  ibuprofen  in  Nurofen  liquid  capsules  is  absorbed  twice  as  quickly  as  the  tablet 
format.  Backed  by  a  £2m  TV  advertising  campaign,  this  product  should  bring  new 
users  to  the  pain  relief  market. 

However,  competition  will  be  fierce  as  Anadin  Ultra  has  also  just  been  launched  and 
is  an  almost  identical  product. 

•  Wilkinson  Sword  FX  Diamond 

Launched  as  an  alternative  rather  than  a  direct  rival  to  Gillette's  Mach3,  the 
Wilkinson  Sword  FX  Diamond  has  been  designed  to  last  longer  and  remain  sharper 
than  standard  razors.  A  £1 3m  marketing  campaign  should  ensure  a  return  to  form 
for  Wilkinson  Sword. 

•  Beechams  Natural  Relief  &  Natural  Defence 

While  some  medicines  are  striving  to  become  more  and  more  efficacious,  SB  is 
branching  out  into  preventative  medicines  with  Natural  Relief  and  Natural  Defence. 
Natural  Relief,  with  echinacea  and  garlic,  and  Natural  Defence,  with  zinc  and 
vitamin  C,  are  designed  to  maintain  the  body's  immunity  from  colds  and  flu . 

•  Anadin  Cold  Control 

Whitehall's  presence  in  the  adult  oral  analgesic  market  is  so  strong  that  an  Anadin 
branded  cold  remedy  is  sure  to  find  a  niche  in  this  market. 
With  truly  new  brands  being  something  of  a  rarity  these  days,  brand  extensions  and 
forays  into  related  categories  are  becoming  more  commonplace. 

•  Secret  Clear  Dry  and  Secret  Satin  Dry 

Procter  &  Gamble's  latest  venture  into  the  deodorant  market  has  already  sold  well  in 
its  first  few  months  and  with  continued  advertising  support  looks  set  to  become  a 
dominant  force  in  the  female  sector  in  the  coming  months. 

•  Lemsip  Sore  Throat  Anti-bacterial  Lozenges 

The  new  lozenges  combine  Lemsip's  traditional  comforting  flavour  of  lemon  and 
honey  with  added  antibacterial  and  local  anaesthetic  properties. 
Reckitt  &  Colman's  £4.5  million  advertising  support  for  the  Lemsip  brand  includes  a 
new  TV  commercial  for  the  lozenges  which  is  on  air  until  February. 


10  Capsules  contains  ibuprofen 

Zitjuiif Capsules 


Quickly  absorbed  to  target  pain 


o 


Nurofen:  new,  but  already  facing  competition 


The  pharmacy  is  still  the  main  place 
of  purchase  for  indigestion  remedies  with 
two-thirds  of  sales  through  this  route. 

Reckitt  &  Colman's  Gaviscon  is  the 
number  one  brand  with  25  per  cent  share 
across  all  outlets  but  the  vast  majority  of 
sales  are  from  pharmacies  where  the 
brand  has  a  34  per  cent  share. 

Gaviscon  Advance,  sales  of  which  are 
driven  by  pharmacy  recommendation, 
has  been  launched  with  a  new 
formulation  but  will  come  under 
increasing  pressure  from  the  Rennie 
range  from  Roche.  Rennie  and  Rennie 
Deflatine  have  recently  been  joined  by 
Rennie  Duo,  which  it  is  hoped  will  bring 
in  new  users  rather  than  cannibalise 
current  Rennie  soles. 

Targeting  people  who  suffer  from 
heartburn  and  indigestion,  the  launch 
will  no  doubt  benefit  from  an  extensive 
TV  advertising  campaign. 

More  power  to 
toiletry  sales 

One  of  the  success  stories  of  the  year  has 
undoubtedly  been  Gillette's  triple-bladed 
razor,  Mach3.  The  pharmacy  sector  is  not 
generally  known  for  its  shaving 


equipment  sales,  but  the  distribution  of 
Mach3  was  so  great  that  it  has  made  the 
fop  brands  list  within  a  year. 

An  expensive  alternative  to  Sensor  and 
even  Sensor  Excel  it  may  be,  but  sales 
are  maintaining  their  climb  after  almost  a 
year. 

Wilkinson  Sword's  response  has  been 
a  measured  one.  The  company  has  not 
attempted  to  launch  a  similar  product  but 
is  exploring  a  different  angle  with  FX 
Diamond. 

While  the  triple-bladed  approach  of 
Mach3  is  designed  for  fewer  strokes  of 
the  razor  and  hence  less  irritation,  FX 
Diamond  is  positioned  as  a  longer 
lasting  blade  which  should  benefit  the 
consumer  as  a  cost-saving  in  the  long 
term. 

Toothbrushes  are  not  traditionally  a 
major  sector  in  pharmacies  but  the 
emergence  of  the  battery  operated  and 
electric  toothbrushes  could  change  all 
that. 

Prices  for  these  products  have 
inevitably  been  much  higher  than 
manual  toothbrushes.  Recently,  however, 

Continued  on  PI 2^ 


Price  cutting  has  seen 
powered  toothbrushes 
moving  into  supermarkets 


Top  brands:  health  &  beauty  aids 

In  the  medicated  confectionery 

category,  Beechams  has  launched 

Yr  to  Oct,  98 

Yr  to  Oct,  99 

%  change 

Throat  Plus  in  the  past  year  and  Lemsip 

has  just  responded  with  an  anti-bacterial 

l 

Pampers  nappies 

£20,331  k 

£20,295k 

-0.2 

lozenge  of  their  own. 

2 

Seven  Seas 

£16,532k 

£1 5,586k 

-5.7 

Crookes  Healthcare  is  maintaining  its 

3 

Kleenex  Huggies 

£8, 703k 

£8,223k 

-5.5 

position  as  a  medicated  confectionery 

4 

Clairo!  Nice  N  Easy 

£5,265k 

£5,651k 

7.3 

giant  with  extensions  to  the  Strepsils 

5 

Cow  &  Gate  Prem 

£5,622k 

£4, 924k 

-12.4 

brand. 

6 

Sanatogen 

£4,774k 

£4. 858k 

1.8 

Strepsils  has  for  some  time  featured  a 

7 

Lynx  (bodyspray) 

£4,722k 

£4,704k 

-0.4 

Zinc  Defence  variant  that  is  designed  to 

8 

Pampers  Trainers 

£3,792k 

£4,532k 

19.5 

nip  sore  throats  in  the  bud.  So  far,  its 

9 

Heinz  (wet  baby  food) 

£4,852k 

£4,323k 

-10.9 

success  has  mirrored  that  of  Warner 

10 

Redoxon 

£4,503k 

£4,098k 

-9.0 

Lambert's  Hall's  Zinc  Defense  in  the 

11 

L'Oreal  Recital  Pref 

£3,344k 

£3,285k 

-1.8 

US. 

12 

Gamier  Belle  Color 

£2,807k 

£3, 178k 

13.2 

With  Glaxo  Wellcome's  Relenza  not 

13 

Sudocrem 

£3, 166k 

£2,976k 

-6.0 

being  given  a  license  in  the  UK,  the 

14 

SMA  White  (babymilk) 

£3,431  k 

£2,864k 

-16.5 

future  of  combating  minor  ailments  of 

15 

Gillette  Mach  3  (blades) 

£19k 

£2, 859k 

14738.7 

this  nature  seems  to  be  in  prevention. 

16 

SMA  Gold  (babymilk) 

£3,485k 

£2,705k 

-22.4 

Beechams  is  also  entering  the  sector 

17 

Solgar 

£3,291  k 

£2,340k 

-28.9 

with  its  Natural  Relief  (echinacea  and 

18 

Elnett 

£2,756k 

£2, 284k 

-17.1 

garlic)  and  Natural  Defence  (zinc  and 

19 

Sure  24Hr  Intensive 

£2,413k 

£2,277k 

-5.6 

vitamin  C)  products,  which  are 

20 

Gillette  Sensor  (blades) 

£2,748k 

£2,255k 

-18.0 

formulated  to  catch  early  symptoms  and 

stop  them  developing  into  a  full-blown 

Total  chemists  exel  Boots.  Information:  Information  Resources 
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Top  brands:  OTC  medicines 


Yr  to  Oct,  98 

Yr  fo  Oct,  99 

%  change 

1 

Total  Nurofert 

£31,014k 

£36, 135k 

16.5 

2 

Total  Solpadeine 

£23,31 2k 

£25,032k 

7.4 

3 

Total  Calpoi 

£23, 785k 

£23,329k 

-1.9 

4 

Total  Canesten 

£1 9,422k 

£19,814k 

2.0 

5 

Total  Gaviscon 

£1 8,579k 

£19,61  lk 

5.6 

6 

Total  Lemsip 

£1 1,715k 

£1 4,839k 

26.7 

7 

Total  Anadin 

£11,5985$ 

£1 2,222k 

5.4 

8 

Total  Imodium 

£!0,912k 

£12,1 75k 

11.6 

9 

Zovirax 

£  11,003k 

£1 1,009k 

0.1 

10 

Total  Rennie 

£1 0,320k 

£10,919k 

5.8 

11 

Total  Beechams 

£9,968k 

£10,912k 

9.5 

12 

Total  Nytol 

£7,646k 

£9,237k 

20.8 

13 

Total  Sudafed 

£7,979k 

£8, 129k 

1.9 

14 

Total  Panadol 

£6,767k 

£7,520k 

11.1 

15 

Total  Vicks 

£7,836k 

£7,486k 

-4.5 

16 

Senokot 

£5,699k 

£7, 11 7k 

24.9 

17 

Diflucan  One 

£6,532k 

£7,093k 

8.6 

18 

Piriton 

£5,296k 

£6,987k 

31.9 

19 

Night  Nurse 

£6,1 81k 

£6,652k 

7.6 

20 

Ibuleve 

£6,937k 

£6,61 2k 

-4.7 

Total  chemists  excl  Boots.  Information:  Information  Resources 
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prices  have  been  cut  to  encourage 
supermarkets  to  stock  them  -  a  strategy 
that  has  begun  to  reap  benefits. 

It  would  seem  that  Colgate  Actibrush, 
Braun  Oral-B  3D  and  Reach  Powerbrush 
are  the  way  forward,  with  manual 
toothbrushes  declining  steadily. 

This  decline  is  despite  a  plethora  of 
new  products  appearing  almost  every 
month.  Latest  technological  advances 
are  boosting  sales  of  toothbrushes  in  the 
short  term  and  also  increase  the  value  of 
the  market  because  of  the  premium 
pricing  of  the  products. 

However,  there  is  very  little  loyalty  for 
two  very  good  reasons: 
•  There  is  always  a  promotion  of  some 
description  for  the  consumer  to  cash  in 


Secret  range  is  already 
selling  well 


on  and  because  the  price  of  the  product 
is  getting  higher,  'buy  one  get  one  free' 
offers  are  taken  up  more  often  than  not. 
•  Unlike  toothpaste,  which  only  has  a 
limited  life  span,  a  toothbrush  can  be 
used  for  far  longer  than  dentists  (or 
indeed  manufacturers)  would 
recommend,  so  the  buying  patterns  are 
very  irregular. 

Own  label  is  suffering  as  a  result  of 
new  product  development  and  this  sector 
has  turned  to  exceptionally  cheap 
brushes  instead  of  trying  to  compete  with 
branded  products.  With  prices  as  low  as 
1  Op  in  some  supermarkets,  it  remains  to 
be  seen  whether  they  can  reverse  the 
growing  trend  for  more  premium  goods 
but  it  seems  unlikely. 

An  area  which  has  yet  to  be  utilised  to 
its  full  potential  is  the  link  between  oral 
hygiene  and  chewing  gum.  When  the 
whitening  trend  in  toothpastes  took  off, 
Wrigley  was  fairly  quick  to  bring  out  Ice 
White  whitening  gum. 

It  is  perhaps  surprising  that  in  the  UK 
none  of  the  major  toothpaste 
manufacturers  have  brought  out  a 
branded  gum  in  the  same  vein. 

One  of  the  top  40  new  brands  to 
have  made  a  big  impact  in  the  US  in  the 
past  year  has  been  Arm  &  Hammer 
Dental  Care  Baking  Soda  Gum.  With  its 
claims  to  reduce  plaque,  the  brand  has 
topped  $32m  in  its  first  52  weeks  on 
sale. 

Hair  colorants  continue  their  strong 
presence  in  pharmacies  and  several 
brands  are  still  growing  strongly.  Clairol 
Nice  n  Easy  from  Bristol  Myers  maintains 
its  number  one  status. 

Relaunched  in  September  1 998  with  a 
new  formulation,  it  has  held  off  its 
closest  rivals,  L'Oreal  Recital  and  Gamier 
Belle  Color,  although  they  too  have  been 
growing  in  pharmacies. 

Following  a  successful  launch  in  the 
US,  L'Oreal  Feria  has  proved  to  be 
equally  prosperous  in  the  UK,  with  a  5 
per  cent  share  in  the  first  few  months. 


JP-' 


Wilkinson  Sword  fighting  back  with  FX  Diamond 


Lemsip:  added  antibacterial       Natural  relief  preventatives 


After  several  years  of  colorants  being 
positioned  as  natural-looking,  Feria  has 
been  introduced  as  a  vibrant  and  bright 
colorant  -  something  the  consumer  has 
clearly  welcomed. 

Laboratoires  Gamier  has  launched 
Natea  (another  vivid  colorant)  and 
grown  sales  without  cannibalising 
existing  brands  but  Schwarzkopf's  Vital 
and  Nordic  Colors  have  been  less  well 
received. 

While  Just  for  Men  and  Grecian  2000 
have  long  been  available  for  men  to 
camouflage  grey  hair,  colorants  for 
women  have  tended  not  to  address  the 
grey  issue  quite  so  directly. 

Clairol  Nice  n  Easy  from  Bristol-Myers 
is  the  top  selling  colorant  in  the  UK  and 
while  part  of  its  appeal  may  be  its 
'superior  grey  coverage',  there  are  no 
'age-defying'  products,  like  Clairol's  own 
Revitalique  in  the  US. 

With  the  average  age  on  the  increase, 
this  could  be  an  area  of  great 
opportunity. 


Anadin:  finding  a  niche 

Continuing  the  same  theme,  another 
area  for  growth  in  the  coming  years  is 
facial  skincare.  Not  a  particularly  big 
category  for  chemists,  the  increase  in 
more  mature  consumers  will  no  doubt 
herald  exponential  growth  in  anti-ageing 
products. 

In  fact,  Boots  is  already  pushing 
manufacturers'  latest  skincare  products 
with  increased  in-store  theatre. 
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Ask  your  pharmacist 

Pharmacy  is  a  worthy  profession.  At  this  time  of 
millennial  contemplation,  we  report  the  views  of 
pharmacy's  great  and  the  good  (GatG)  on  matters 
pharmaceutical 


Drugs  of  the  millennium 

It  is  quite  apparent  from  our  survey  that 
penicillin  and  aspirin  are  the  drugs  of  the 
millennium. 

Penicillin  was  overall  winner, 
outranking  aspirin  ten  to  six.  No  other 
drugs  got  a  mention,  although  Collette 
McCreedy  suggests  vaccines  might  come 
a  close  second.  Wally  Dove  hedges  his 
bets:  Ifs  a  toss  up  between  aspirin  and 
penicillin  depending  on  whether  you 
have  a  headache  or  not,"  he  says. 

Representing  the  OTC  sector,  Sheila 
Kelly  supports  aspirin  as  it  is  "one  of  the 
first  synthetic  drugs,  over  1 00  years  old 
and  still  finding  new  applications". 
Aspirin  also  gets  the  vote  from  the  ABPI's 
Trevor  Jones.  And  fresh  from  his  college 
days,  Jonathan  Burton  plumps  for 
aspirin,  saying:  "With  a  drug  that  cures 
hangovers  and  prevents  heart  disease 
you  know  you  are  on  to  a  winner." 

One  of  our  own 

From  apothecary  to  healthcare 
professional,  there  have  been  some 
interesting  practitioners  of  the  art  and 
science  of  pharmacy  in  the  past  1 ,000 
years. 

We  asked  our  panel  to  nominate  their 
pharmacist  of  the  millennium.  Not 
surprisingly,  a  certain  founder  of  the 
profession  in  Great  Britain,  one  Jacob 
Bell  received  the  most  nominations  (our 
well-informed  Xrayser  wants  to  nominate 
John  Bell).  Galen  had  some  support,  too 
-  although  his  dates  are  a  bit  dodgy 
having  lived  early  in  the  first  millennium. 
Maybe  he  should  be  nominated  for  'all 
time  greatest  pharmacist'  as  his  views 
certainly  influenced  the  practice  of 
pharmacy  well  into  the  1 6th  century  so 
could  be  a  'posthumous'  pharmacist  of 
the  (second)  millennium. 

A  hint  of  cynicism  crept  into  Terry 
Maguire's  answer.  He  nominates  John 
Pemberton  as  "the  pharmacist  who 
invented  Coca  Cola  and  sold  the  recipe 
for  $25".  Plus  ga  change.  Even  more 
cynical  perhaps  was  George  Romanes, 
who  comments:  "That  pharmacist  is 
probably  so  busy  with  his/her  patients 
we  don't  know  them." 

Another  interesting  nomination  came 
from  the  ABPI's  Michael  Bailey  who 
suggests  "Philip  Brown  of  Scrip  for  his 
unfaltering  challenge  of  the  status  quo". 

Prof  Ian  Jones  is  backed  by  Colette 
McCreedy  in  supporting  Sir  William 


Glyn-Jones,  founder  of  the  Proprietary 
Articles  Trade  Association.  Prof  Jones 
suggests  Tim  Astill  should  also  be 
honoured. 

Prof  Clare  Mackie  nominates  Janet 
McCabe,  ex-principal  pharmacist  in  drug 
information  at  Glasgow  Royal  Infirmary. 
"Janet  was  an  incredible  lady  who  was 
modest  about  her  own  achievements 
but  inspired  many  others  (myself 
included)  to  'be  all  they  could  be',"  she 
says. 

Prof  Mackie  herself  is  nominated  by 
BPSA  president  Jonathon  Burton  "tor 
bringing  common  sense  to  the  Council 
chamber  and  also  because  she  is 


Kirit  Patel 


prepared  for  the  challenges  that  will  face 
the  profession  in  the  next  millennium". 
And  no  list  would  be  complete  without 
the  omnipresent  David  Sharpe, 
nominated  by  NPA  chairman  Kirit  Patel. 

Drugs  of  tomorrow 

Following  the  forward  looking  theme 
of  this  supplement,  we  asked  the 
GatG  to  take  a  long-term  view  on  what 
sort  of  drugs,  if  any,  will  be  available  in 
3000. 

Readers  are  referred  to  Trevor  Jones' 
article  (p  4)  on  the  foreseeable  future  of 
pharmaceuticals.  However,  in  taking  the 
longer  view  he  does  himself  out  of  a  job. 
By  3000  there  will  probably  be  no  drugs 
as  mankind  will  have  cloned  out  most 
diseases,  he  predicts. 

His  colleague  Michael  Bailey  suggests 
that  there  will  be  some  sort  of  gene 
modification  process  which  will  address 
most  illness. 

Collette  McCreedy  is  hopeful  but  not 
as  hopeful  as  Trevor.  "While  survival 


Michael  Bailey 


rates  are  undoubtedly  increasing,  it 
would  be  wonderful  to  think  (hot  in 
3000,  or  even  earlier,  we  can  be  no 
more  worried  about  a  new  diagnosis  of 
cancer  than  we  are  when  we  are  told  we 
have  a  chest  infection,"  she  says. 

She  also  believes  delivery  systems  will 
be  very  different  from  today  and 
medicines  will  be  prepared  for  individual 
patients.  "This  may,  of  course,  mean  a 
full  circle  for  the  role  of  community 
pharmacists  who  could  return  to  the 
equivalent  of  extemperaneous 
dispensing." 

Clare  Mackie  labels  these  as  'designer 
drugs'  and  Xrayser  supports  her  view 
that  there  will  be  targeted  gene  modifying 
agents  or  drugs  at  the  molecular  level 
that  can  selectively  alter  the  activity  of 
single  genes.  Christine  Glover  takes  a 
similar  stance  and  adds:  "Hopefully, 
therapies  will  anticipate  need  so  that 
prevention  rather  than  cure  will  be  the 
norm." 

Pharmaceutically  speaking,  Terry 
Maguire  believes  the  drugs  of  the  future 
will  be  mainly  protein  or  DNA-based  and 
will  interact  directly  with  specific  proteins 
and  DNA  in  the  body.  This  will  make 
them  very  potent  but  very  safe. 

Put  more  simply,  Stephen  Axon 
suggests  the  drugs  of  3000  will  probably 
be  like  those  currently  being  used  on 
'Star  Trek'.  North  of  the  border,  George 
Romanes  suggests  there  will  be  made- 
to-measure  capsules  with  all  the 
ingredients  in  one.  In  suggesting  a 
combination  of  Losec,  atenolol  and 
aspirin  he  copyrights  a  name  loatin'. 

Kirit  Patel  looks  forward  to  lifestyle 
drugs  which  prevent  ageing  and  Ian 
Jones  says  there  will  be  drugs  which 

Chemists 


prevent  disease  and  negate  injury. 
Jonathan  Burton  is  a  touch  pessimistic, 
starting  his  answer  by  saying  "providing 
we  are  around".  However,  he  backs 
genetic  engineering  as  the  mainstay  of 
therapy,  but  drugs  will  still  be  used  for 
emergencies  and  accidents. 

Interestingly,  Wally  Dove  believes  we 
may  all  turn  into  Whitehall  drones. 
"There  will  be  very  few  drugs  as  we  now 
know  them,"  he  says.  "We  will  probably 
be  chip-driven." 

And  taking  us  back  to  where  we  came 
in,  Sheila  Kelly  says:  "We  won't  have 
any  drugs  because  we  will  be  sorted  out 
genetically  before  birth  to  be  illness-free 
and  programmed  to  live  healthily  for  a 
pre-determined  time." 

Watch  this  space 

We  asked  the  GatG  who  they  saw  today 
as  the  potential  leaders  of  the  profession 
of  tomorrow,  and  who  to  watch  out  for. 

Sheila  Kelly  says:  "Having  seen  what 
early  recognition  did  for  William  Hague,  I 
wouldn't  dream  of  pointing  the  finger  at 
anyone." 

So,  with  this  in  mind,  BPSA  president 
Jonathan  Burton  has  nominated  his  PR 
officer,  Noel  Wicks.  The  BPSA  gets  an 
endorsement  from  Christine  Glover,  who 
believes  tomorrow's  leaders  will  be  the 
young,  innovative  pharmacists.  And 
watch  out  for  "the  ones  prepared  to 
defend  their  ideas  in  the  face  of  the 
establishment". 

Terry  Maguire  sees  the  BPSA 
committee  as  a  source  of  potential 
leaders,  as  does  Ian  Jones.  But  what 
does  he  mean  by  saying  he  would 
advise  people  to  watch  out  for  "women"? 

Wally  Dove  thinks  that  the  next  new 
intake  on  the  RPSGB  Council  could  be 
the  people  to  watch  out  for.  Could  these 
people  be  the  ones  Michael  Bailey 
suggests:  "Anyone  who  can  solve  the 
problem  of  pharmacists'  remuneration"? 

Kirit  Patel  nominates  NPA  board 
member  Raj  Patel,  PSNC  board  member 
Lisa  Martin  and  BPSA  president,  young 
Mr  Burton.  But  how  cynical  is  Stephen 
Axon  in  nominating  the  "members  of  the 
RPSGB  Council  who  are  able,  or  lucky 
enough,  to  keep  their  seats  long 
enough"? 

North  of  the  Border,  George  Romanes 
suggests  Frank  Owens  of  Bonnybridge, 
and  Alison  Strath  and  James  Allen  of 
Edinburgh.  And  in  a  stirring  message, 
Clare  Mackie  warns  that  in  pharmacy 
there  are  so  few  with  the  potential  to  be 
great  leaders  that  the  burden  is  often  too 
great  and  they  "burn  ouf  too  young.  "I 
won't  name  them  -  they  know  who  they 
are,"  she  says,  adding:  "Please  stand  up 
and  fulfil  your  destiny  -  the  profession 
needs  you  now." 

Trevor  Jones  takes  the  view  that  it  is 
difficult  to  see  anyone  with  sufficient 
profile  to  take  the  lead. 

In  a  similar  vein,  Colette  McCreedy 
nominates  no-one  as  she  is  unable  to 
identify  the  Sir  William  Glyn-Jones  of 
the  2 1st  century.  "I  hope  that  a 
charismatic  leader  will  emerge  as 
there  is  a  great  need  for  the 
establishment  of  a  coherent  policy  for 


the  whole  of  the  pharmacy  profession 
and  a  need  for  determination  to 
implement  that  policy  by  unmitigated 
persistence  to  overcome  all  resistance," 
she  says. 

Xrayser  puts  things  more  simply.  The 
leaders  of  tomorrow's  profession  will  be 
clinical  pharmacists,  he  says.  But  he 
warns  the  pretenders  to  look  out  for 
"nurses  and  Andrew  Burr".  Whether  this 
is  separately  or  in  tandem  is  not  clear. 

A  little  of  what  you 
fancy  . . . 

Ifs  an  interesting  exercise  to  ask  your 
pharmacist  for  a  recommendation  for  a 
hangover. 

We  asked  our  GatG  what  are  the  best 
cures  for  a  hangover  and  what  are  their 
favourite  cures.  Abstinence  is  obviously 
the  best,  but  for  those  living  in  the  real 
world  we  print  two  lists  of  recipes. 
Despite  all  the  proprietary  preparations 
available  we  had  some  rum  answers. 
But  take  it  from  us,  this  is  advice  from 
the  top. 

Best  cure  for  a 
hangover 

•  Don't  get  one,  stay  sober  -  Ian  Jones 

•  Stay  in  bed  and  regret  the  over- 
indulgence the  night  before  -  Kirit  Patel 

•  Don't  drink  -  Michael  Bailey 

•  Drink  as  much  mineral  water  as  you 
do  fine  wine  -  George  Romanes 

•  One  600mg  ibuprofen  tablet  before 
you  begin  the  evening's  festivities.  Ifs 
clearly  not  in  the  product  licence  -  Terry 
Maguire 

•  The  "hair  of  the  dog'  -  in  my  case  a 
large  brandy.  Cheers!  -  Clare  Mackie 

•  Sleep,  and  lots  of  it  -  Jonathan 
Burton 

•  One  pint  of  wafer  -  Trevor  Jones 

•  Fernet  Branca  -  Christine  Glover 

•  Plenty  of  water  before,  during  and 
after  a  full  English  breakfast  -  Stephen 
Axon 

•  Adams  ale  -  Xrayser 

•  Im  Bru,  Scotland's  second  favourite 
national  drink -Sheila  Kelly 

•  The  only  totally  effective  cure  is  not  to 
drink  alcohol  -  Wally  Dove 

Favourite  cure  for  a 
hangover 

•  Stay  drunk  -  Ian  Jones 

•  A  couple  of  ibuprofen  washed  down 
with  some  effervescent  ascorbic  acid  and 
B  complex  seems  to  bring  release  - 
Collette  McCreedy 

•  A  glass  of  tomato  juice,  two  ice 
cubes  with  a  tinge  of  Worcestershire 
sauce  plus  a  splash  of  Tabasco  sauce 
and  a  sachet  of  Resolve  -  Kirit  Patel 

•  Only  drink  champagne  (I  wish!) - 
Michael  Bailey 

•  Redoxon  and  Solpadeine  in  a  long 
glass  -  George  Romanes 

•  Blackcurrant  Rehydrat  with  two 
Solpadol  and  metoclopramide  lOmg  - 
Jonathan  Burton 

•  Fernet  Branca  5  drops  in  Mist  Mag 
Trisil  -  Trevor  Jones 

•  Remembering  to  drink  a  pint  of  water 
before  going  to  bed  -  Christine  Glover 

•  Adnams  ale  -  Xrayser. 
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stretch  for  my  info  pills  as  the  alarm 
jangles  noisily.  This  is  going  to  be  a 
tough  day:  my  IQ  monitor  says  that 
a  sector  of  my  brain  has  gone  into  I 
information  overload  once  again  so  I 
I  need  to  coax  the  neurones  to  fire 
properly  until  I  get  the  report  finished. 

The  company  overworks  me.  This  is 
1 033  in  the  year  of  Our  Ford  -  how  right 
the  chronicler  Huxley  had  been  -  and  yoi 
would  have  thought  that  by  now,  hukind 
could  have  found  some  better  way  to 
absorb  the  information  that  was 
necessary  for  survival.  As  it  is,  the  brain 
therapist  recommended  that  I  should  take: 
a  reboot  break  at  the  Genocover  holiday 
and  therapy  resort:  "We  make  your  brain 
function  100  per  cent"  is  the  proud  boast.i 

Also  bugging  me  at  this  untotemly 
hour  is  that  a  new  extra-galactic  prion 
has  been  brought  back  to  my  part  of 
Globo-urbo.  If  I  don't  contact  the 
apothecary  fast  my  defence  system  won'fjj 
be  in  any  fit  state  to  fight  off  the  effects  of 
this  one.  The  press  has  given  it  a  name,  P 
the  happy  bug',  and  it  seems  quite 
popular  with  some  of  the  afflicted. 

Virus  JXD443-Z  induces  a  sense  of 
well-being  and  happiness  unparalleled 
to  any  known  stimulant,  but  at  the  same  I 
time  wipes  out  90  per  cent  of  brain 
capacity  for  a  few  days.  I  suppose  that 
takes  me  back  to  the  early  Fordian  era  - 
Ford,  how  little  they  used  their  brain. 
However,  now  is  not  the  time  to  regress 
to  an  earlier  existence.  I  have  got  to  get 
those  figures  ready. 
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The  apothecary  smiles  on  the 
fhridioscope.  I  have  been  a  regular  over 
the  past  few  weeks,  what  with  my  bio- 
neural-net  starting  to  fail.  Prof  Merlin  asks 
me  to  place  my  thumb  on  the  denapad 
so  that  he  can  get  a  reading  of  my  gene 
status  today.  He  was  a  bit  concerned  that 
a  recent  radiation  surge  from  a  supernova 
had  caused  a  significant  amount  of 
mutations  in  ists  who  had  not  taken  their 
tocopherol.  As  usual  I  got  the  full  brunt  of 
it.  After  I  had  landed,  I  logged  in  giggling 
nervously,  letting  the  Prof  know  I  had  run 
out  of  the  vitamin  two  days  before.  You 
know,  the  pressures  of  work  and  all  this 
inter-stellar  travelling  had  really  got  to  my 
short-term  synapsing. 

Prof  Merlin  knew  it  wasn't  the  end  of 
the  world,  but  today's  scanning  process 
is  a  bit  more  complex  than  usual,  and 
the  drug-design  lab  costs  are  becoming 
a  bit  of  a  compliance  aid.  Now  he  has 
analysed  my  DNA,  Prof  Merlin  asks  me 
to  place  the  hand-CAT  on  my  scalp  to 
see  what  the  brain  activity  is  like. 

"Think  of  pi  to  99  places,"  he  said.  I 
have  never  liked  having  to  learn  by  rote 
so  the  whole  process  brings  back 
unhappy  memories  of  school  and 
hypnopaedia.  However,  it's  not  that  bad 
as  sometimes  I  can  find  myself  dreaming 
about  a  past  time  where  the  summer  sun 
had  broken  through  the  haze  to  beckon 
me  from  a  book  to  jump  into  the  lake. 
Some  lake  -  I'd  probably  be  eaten  by  the 
sturpike  that  lurks  in  the  weed. 

At  least  my  neurones  are  firing 
sufficiently  for  Prof  Merlin  to  get  a  profile 
first  time.  He  tells  me  that  the  lab  will 
deliver  the  pills  by  the  time  I  get  to  my 
workstation.  And  yes,  he'll  throw  in  a  few 
week's  supply  of  info  pills  free.  "By  the 
way,  your  bone  mass  ratio  is  getting  a  bit 
on  the  light  side  and  your  muscle  mass 
could  do  with  a  detox  -  are  you  sure  you 
are  getting  enough  spacemed?"  he  asks. 

"Well,  I  try." 

"Hmm,  perhaps  you  should  try  some 
extra-G  pills.  Or  at  least  up  your 
cholesterol  levels  -  weightlessness 
seems  to  be  compounding  your 
problems."  This  seems  a  particular 
problem  of  cryosleep  for  ists.  Your  body 
is  stationary  for  so  long  travelling 
between  novae  that  you  can't  give  your 
muscles  and  bones  a  decent  work  out. 

Having  agreed  a  price  of  3  groats,  I 
continue  on  my  way  to  work.  After  half 
an  hour  of  communal  tai  chi,  it's  off  to 
the  group  to  find  a  small  package 
waiting  for  me. 

That  night,  I  meet  up  with  friends  for 
some  gulps.  The  alcol  seems  to  be 
flowing  freely  -  why  anyone  would  want 
to  use  patches  I  don't  know.  One  day  I'm 
going  to  try  beano  made  from  real  grapes. 

I  meet  Romulo  and  drag  him  back  to 
my  place  for  cocoa.  The  Prof  is  there 
beaming  his  huge  pictel  face  just  to 
remind  me  that  my  implant  is  due  in  the 
next  few  weeks,  so  take  extra  precautions. 
It  gets  a  bit  much  having  some  virtual 
automaton  nosing  into  your  private  life. 

Before  I  go  to  sleep,  I  look  out  the 
window  at  the  Earth.  It  really  is  about 
time  I  touched  base  with  my  folks  again. 
Now  what  dreamy  shall  I  take  tonite? 
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